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Hang Lung Properties and LVMH Group  

Launch a New Model of Sustainability Partnership 

A Three-Year, Innovative Collaboration on Climate and Sustainability Action in Real Estate and 
Retail  

(Hong Kong, Shanghai and Paris, October 25, 2022) Hang Lung Properties (SEHK stock code: 
00101) (“Hang Lung”), a leading developer, manager and owner of a diversified portfolio of 
world-class properties in Hong Kong and mainland China, and LVMH Moët Hennessy Louis 
Vuitton, (“LVMH”), the world’s leader in luxury, today announced a pioneering and ambitious 
partnership to collaborate on sustainability initiatives across mainland China. The partnership, a 
first of its kind globally, demonstrates the leadership and commitments of both Groups in the 
sustainability arena. It also reimagines the relationship between property owners and leading 
retail brands on sustainability.  
 
Spanning Hang Lung’s portfolio of properties across seven cities in mainland China, the 

partnership engages 26 LVMH brands occupying over 90 retail spaces with a lettable floor area 

in excess of 27,000 sq. m. It will bring Hang Lung and LVMH together with a clear focus on five 

key areas: Climate Resilience, Resource Management, Wellbeing, Sustainable Transactions, and 

Sustainability Communication, Events and Progress Reviews. With plans to engage the employees 

and suppliers of both Groups, the partnership will run to the end of 2025, and is expected to be 

renewed thereafter.  

 
Mr. Adriel Chan, Hang Lung Properties Vice Chair and Chair of Sustainability Steering Committee, 
said: “Hang Lung and LVMH are excited to launch this groundbreaking partnership, leveraging 
our strategic relationship to help ensure a sustainable future for the world, while providing 
unique experiences to our customers. Although Hang Lung already has ambitious ESG goals and 
targets, the partnership with LVMH takes our sustainability agenda to the next level, 
demonstrating how landlords and tenants can work creatively together for the greater good. We 
are confident that the partnership will make a positive impact in support of China’s goals to peak 
its carbon emissions by 2030 and to reach carbon neutrality by 2060. I have always held that one 
of the great things about sustainability is that it is a positive-sum game. To this point, Hang Lung 
and LVMH have made explicit in our agreement that we encourage one another to work with 
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other tenants and other landlords to further the sustainability agenda, and so we welcome the 
proliferation of these types of agreements going forward.”  
 
“The design of our stores, like that of our products, is inspired by LVMH’s core values of creativity, 
innovation and excellence. And this of course means guaranteeing the environmental 
performance of our over 5,550 stores around the world. We are thus delighted with the 
unprecedented scope of this agreement with Hang Lung Properties. Our collaboration will allow 
us to expand our environmental commitments, especially with regards to climate,” stated Mr. 
Antoine Arnault, LVMH Image and Environment. 
 
The first major event under the partnership is a Real Estate & Climate Forum on November 24 
and 25, 2022. The forum will bring together changemakers who will formulate ideas for actions 
in 12 areas, ranging from energy efficiency and circularity to social impact. Further details about 
the partnership and its inaugural forum will be announced in due course.  

 

Photo Captions: 

 

(From left) Mr. Adriel Chan, Vice Chair & Chair of Sustainability Steering Committee, Hang Lung 

Properties and Mr. Antoine Arnault, LVMH Image and Environment, ink a three-year, pioneering 

partnership to lead climate and sustainability action in real estate and retail 

(Photo credit: Marie Rouge) 
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(From left) Mr. Adriel Chan, Vice Chair & Chair of Sustainability Steering Committee, Hang Lung 

Properties and Mr. Antoine Arnault, LVMH Image and Environment, ink a three-year, pioneering 

partnership to lead climate and sustainability action in real estate and retail 

(Photo credit: Marie Rouge) 
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About Hang Lung Properties 

Hang Lung Properties Limited (SEHK Stock Code: 00101) creates compelling spaces that enrich 
lives. Headquartered in Hong Kong, Hang Lung Properties develops and manages a diversified 
portfolio of world-class properties in Hong Kong and the nine Mainland cities of Shanghai, 
Shenyang, Jinan, Wuxi, Tianjin, Dalian, Kunming, Wuhan and Hangzhou. With its luxury 
positioning under the “66” brand, the company’s Mainland portfolio has established its leading 
position as the “Pulse of the City”. Hang Lung Properties is recognized for leading the way in 
enhanced sustainability initiatives in real estate as it pursues sustainable growth by connecting 
customers and communities. 
 
 
At Hang Lung Properties – We Do It Well. 
 
For more information, please visit www.hanglung.com. 
 
For inquiries, please contact: 
 
Hang Lung Properties 
 
Helen Lee                                                                              Sarah Ng 
Senior Manager – Corporate Communications              Manager – Corporate Communications  
(852) 2879-0282 (852) 2879-0181 
HelenHTLee@HangLung.com SarahWSNg@HangLung.com 
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LVMH 
LVMH Moët Hennessy Louis Vuitton is represented in Wines and Spirits by a portfolio of brands 

that includes Moët & Chandon, Dom Pérignon, Veuve Clicquot, Krug, Ruinart, Mercier, Château 

d’Yquem, Domaine du Clos des Lambrays, Château Cheval Blanc, Colgin Cellars, Hennessy, 

Glenmorangie, Ardbeg, Belvedere, Woodinville, Volcán de Mi Tierra, Chandon, Cloudy Bay, 

Terrazas de los Andes, Cheval des Andes, Cape Mentelle, Newton, Bodega Numanthia, Ao Yun, 

Château d’Esclans, Château Galoupet and Joseph Phelps. Its Fashion and Leather Goods division 

includes Louis Vuitton, Christian Dior, Celine, Loewe, Kenzo, Givenchy, Fendi, Emilio Pucci, Marc 

Jacobs, Berluti, Loro Piana, RIMOWA, Patou. LVMH is present in the Perfumes and Cosmetics 

sector with Parfums Christian Dior, Guerlain, Parfums Givenchy, Kenzo Parfums, Perfumes Loewe, 

Benefit Cosmetics, Make Up For Ever, Acqua di Parma, Fresh, Fenty Beauty by Rihanna, Maison 

Francis Kurkdjian and Officine Universelle Buly. LVMH's Watches and Jewelry division comprises 

Bulgari, Tiffany & Co., TAG Heuer, Chaumet, Zenith, Fred and Hublot. LVMH is also active in 

selective retailing as well as in other activities through DFS, Sephora, Le Bon Marché, La 

Samaritaine, Groupe Les Echos, Cova, Le Jardin d’Acclimatation, Royal Van Lent, Belmond and 

Cheval Blanc hotels. 

 

LVMH CONTACTS 

 

Media 
Jean-Charles Tréhan 
LVMH 
+ 33 1 44 13 26 20 

Analysts and investors 
Chris Hollis / Rodolphe Ozun 
LVMH 
+ 33 1 44 13 21 22 / + 33 1 44 13 27 21 

 

MEDIA CONTACTS 
 

 France 
 Charlotte Mariné / +33 6 75 30 43 91 
 Axelle Gadala / +33 6 89 01 07 60 
 Publicis Consultants 
 +33 1 44 82 46 05 

 France 
 Michel Calzaroni / + 33 6 07 34 20 14 
Olivier Labesse / Hugues Schmitt / Thomas Roborel de 
Climens + 33 6 79 11 49 71 

 Italy 
 Michele Calcaterra, Matteo Steinbach 
 SEC and Partners 
 + 39 02 624 9991 

 UK 
 Hugh Morrison, Charlotte McMullen 
 Montfort Communications 
 + 44 7921 881 800 

 US 
Nik Deogun / Blake Sonnenshein 
Brunswick Group 
+ 1 212 333 3810 
 

 China 
 Daniel Jeffreys 
 Deluxewords 
 +44 772 212 6562 
 +86 21 80 36 04 48 


