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Hang Lung 65 Anniversary:
The Placemaking of Kowloon Bay

EETTERNKE—IREBBERRERABMK - F—

17 (A#E) : 1EERIM A PR B ERSEL - M AEHRLLHE John McMullen 554 5

FT1T (KEE) | ERRERNITESRHELRERERERE » &’&lk%%i‘“EAnthony Dixon %4 (%R : Building Journal Hong Kong)
In 1977, Hang Lung signed an agreement to acquire a site from the Amoy Canning Corporation (Hong Kong) Limited. Front row (from left):

Mr. Chan Tseng-hsi, the founder of Hang Lung, and Mr. John McMullen, Managing Director of Amoy; second row (from left): Mr. Yin Shang Shing and
Mr. James Tang, then Executive Directors of Hang Lung, and Mr. Anthony Dixon, Property Manager of Amoy (Source: Building Journal Hong Kong)
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s Hang Lung celebrates its 65" anniversary

milestone in 2025, Connections takes this special
moment to look back on our shared journey with
communities and society. Our first feature highlights
Kowloon Bay — once an industrial area in Hong Kong
that has blossomed into a vibrant livable district with
Hang Lung's development. From the iconic Amoy
Gardens and Amoy Plaza to our latest residential
project THE APERTURE, we have created not just
buildings, but thriving communities that generations of
families call home.

Kowloon Bay in the early 20t century looked very
different; it was a natural harbor until the 1970s, when
land reclamation transformed it into the urban
landscape we recognize today.
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The front-page advertisement in the newspaper when Telford Gardens was first launched to
market in 1978 showcased its large development scale (Source: Sing Tao Daily)
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Amoy Plaza, the podium of Amoy Garden Phase |, has
now developed into a social, commercial and business

centre in the Ngau Chi Wan region, with food

establishments, banks, medical practitioners, retail
shops and government offices. Also located in the

Amoy Plaza is the administrative office of your Group.

EEAINARSRAEEEETRBEARERAE
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Description of Amoy Plaza by Mr. Chan Tseng-hsi, Founder
of Hang Lung, in the Chairman'’s Statement of 1981-82
Annual Report of The Amoy Canning Corporation (Hong

Kong) Limited (now Hang Lung Properties)
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During Hong Kong's economic boom since the 1970s, rising

prosperity elevated public’'s expectations for living standards.

Hang Lung responded with two landmark projects in
Kowloon Bay that helped change the district from an
industrial zone to a livable community.

Telford Gardens, built with Hopewell Holdings and
completed between 1980 and 1982, pioneered the
concept of “rail-integrated living" with 41 residential
blocks providing nearly 5,000 units above the MTR depot
and adjacent to Kowloon Bay Station. This new approach
set the standard for convenient urban living that became
associated with MTR-connected developments — a
successful model Hang Lung later adopted across key
districts in Hong Kong.

At the same time, Hang Lung developed the site
purchased from Amoy Canning Corporation (Hong Kong)
Limited into the large-scale Amoy Gardens and Amoy
Plaza, which were completed in phases from 1981
onward. Just a few minutes’ walk from Kowloon Bay
Station, this mixed-use complex combined nearly 5,000
residential units with a 527,000-square-foot mall.
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65FRIBMEXEFBIER S EEEHEE > GIEE
1980 FE K UMB AT EEBEARBIRAE
BRENNSRBEREE

Hang Lung has been involved in various businesses
for over 65 years, including sauce and frozen food
manufacturing in the 1980s through our subsidiary,
Amoy Canning Corporation (Hong Kong) Limited

BAATEENIAFSIREAEGESEREBLRE  RMEEETEFEBAFNEN > FIFTRAEFNHBRAENEHES > &8
ZREAKRESRDAREENEZZ BRI

Amoy Gardens and Amoy Plaza stand as a pioneer that exemplifies Hang Lung's forward-thinking vision in recognizing the synergistic strengths of
mixed-use complexes. This strategic model remains central to Hang Lung's core business strategy today
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As residents of Amoy Gardens started moving in, the
mall's offerings began to diversify with the addition of
supermarkets, educational centers, and cinemas.
Notably, while Kowloon East was predominantly
residential and industrial in the 1980s, Amoy Plaza stood
as one of the few mega shopping destinations in the
region — serving both residents and local commuters,
which enhanced the living quality of the community and
proved Hong Kong's transition into a wealthier society.

Today, Kowloon Bay anchors Kowloon East's transformation
into Hong Kong's another CBD after Central, marked by

Grade A offices, government complexes, and cultural venues.

Through this evolution, Hang Lung has steadfastly upheld its
ethos of We Do It Well, continuously refining Amoy Plaza's
offerings while developing new premium residential project
in the region to revitalize the community.

Looking ahead, Hang Lung remains committed to excellence
through constant innovation and refinement. We continue to
create compelling spaces that enrich lives — spaces where
everyone can write their own life stories.

B EEARITEREEEE
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Hang Lung's most recently completed residential development in the region

B5F2R » HIWARE NN FSEZLEER - RMIZTtEES > 8— &
BEEEREIR T A S-ATIBR o

For 65 years, we have been creating compelling spaces that enrich lives, where
our diverse portfolio reflects our unwavering commitment to excellence.

URMRETMBRET R ARMARRELERIERE
65B FRIEREEZI

Scan the QR code to view our 65" Anniversary video and
join us as we honor this remarkable chapter in our journey


https://www.hanglung.com/zh-hk/media/news/2025/20250327
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Hang Lung 65" Anniversary Presents “Wiggle We Go":
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riginating from South Korea, Wiggle Wiggle has sparked a

“dopamine storm” across Asia with its iconic Wiggle Bear
and smiley flowers, swiftly becoming a favorite brand among
young trendsetters. To celebrate Hang Lung's 65" anniversary,
we kick off a nationwide celebration starting with “Wiggle We Go
exhibition at six malls in mainland China. The campaign
transformed each location into a surreal airport terminal,
sending customers on a kaleidoscopic voyage.

"

BEEUAEESBRNELZEWiggle Wiggle BEEEIT £
Wiggle Wiggle characters are ready to interact and snap
photos with customers throughout the mall

{8f& x TWiggle We Go] :
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Wiggle Wiggle X FUN (#B%) ~ WIT (I58) ~
COLOR (&%) AEEZL » AKRM ~ R~ XA
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HES I HES -

IRATEESESEE R FINEREER > MEEEE
IRAZBIRERS > A B RAR AL © TWiggle We Go
REEHEE ) EMTTEHRBNE—EHE » BRIRIL
TR EMASARHE EXIBANT LEMERE - /AVE
BUBSANARYD B > 72 B BRI o

Hang Lung x “Wiggle We Go":
An Immersive Urban Adventure

Wiggle Wiggle champions FUN, WIT, and COLOR, transforming
homeware, clothing, stationery and other everyday items with

bold designs and vibrant hues. It breaks the monotony of daily
life, inviting everyone to “wiggle” out surprises through humor

and creativity.

Travel ignites imagination, and airports — where journeys begin

— symbolize anticipation and connection. The “Wiggle We Go"
exhibition reimagines every airport corner: check-in counters
become smiley installations, security stations turn into whimsical
checkpoints, and first-class lounges burst with color. Familiar
spaces were reinvented with playful twists, blending the ordinary
with the extraordinary.

(o]
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Hop on the Wiggle bus for a joyful ride
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This groundbreaking campaign redefines
the possibility of commercial spaces
through cultural innovation. Immersive
art-commerce installations elegantly blur
the lines between gallery and retail space,
popular collectibles and merchandise
spark viral engagement, and social
media-optimized interactive scenes
become must-visits of the town. Beyond
these enchanting offerings, the six malls
will embrace specialized elements to
unveil even more unique surprises, in
addition to exclusive HOUSE 66
promotions and events adding another
layer of engagement.

As the inaugural celebration of Hang Lung's
65" anniversary, “Wiggle We Go" has
delivered endless playful discoveries.
Throughout the year, we will unveil more
distinctive celebratory activations across
Hong Kong and mainland China,
continuing to innovatively reshape the
cultural potential of retail spaces.

TRESIE— R DIRE R miE Wiggle Wiggle BUIRELAE SIS LA

The pop-up store's exquisite merchandise extends Wiggle Wiggle's joyful energy beyond the event

B Wiggle Wiggle 89 THMEE ) - 58k

Wiggle Wiggle's viral “Upside-Down Room" is recreated as a must-visit photo spot
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HKS$10 Billion Syndicated Loan Demonstrates Market Confidence on Hang Lung
Kenneth Chiu: Creating Sustainable Growth
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Representatives from over 10 banks attended the grand occasion of the syndicated loan facilities signing ceremony

midst current uncertainties in both the real estate

and financial markets, Hang Lung has successfully
signed a HKS10 billion five-year syndicated loan with
strong support from over 10 international, Chinese, and
local banks. This valuable trust not only recognizes our
financial strength but also affirms Hang Lung's
strategic vision. Connections invites Mr. Kenneth Chiu,
Executive Director & Chief Financial Officer, to share the
significance behind this success.

Two Decades of Trust and Support

“We are deeply grateful for the enthusiastic support
from our banking partners, which fully demonstrates
the strong confidence from the banking sector in our
credibility and financial health,” said Kenneth. “We are
no stranger to the syndication market, with our last
syndicated loan dating back 20 years. It's particularly
gratifying to see some banks who participated back
have become our long-term partners and are again
walking this journey with us. We also welcome several
new banking partners joining us for the first time,
broadening our financing channels and laying a solid
foundation for future collaboration.”

Strategic Financing in Uncertain Times

“The syndication was a well-timed financing in an
evolving market,” explained Kenneth. “As part of our
ongoing efforts to diversify funding channels, we pursued
a syndication loan in the fourth quarter in 2024, achieving
successful closure within just two months — from
November's market launch to January 2025 completion.
Despite prevailing uncertainties, the favorable terms we
secured underscore the importance of preparation and
responsiveness. Most importantly, it reaffirms our
disciplined approach to financial management and
strategic positioning.”

Teamwork Achieves Outstanding Results

Kenneth also expressed appreciation to the team. “This
achievement is not only about numbers — it's all about
people. | would like to thank our Board for their steadfast
support, while the top management whose proactive
engagement with banks proved instrumental to this
success. My heartfelt appreciation goes to our Treasury
and Legal teams for their seamless collaboration in
efficiently completing complex work within tight timelines
while meeting the highest standards of quality and
compliance, making these remarkable results possible.”

Kenneth 3% » IREEMAIANT) » RERIRITRAE
Ep el 2o d =t b Sl D)

Kenneth views the successful syndicated loan as a
testament to our banking partners’ recognition of our
strategic vision and operational capabilities

—_
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Center 66, Wuxi:

mRIZANMERORTZ—  BH2E
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As one of the central cities in the Yangtze River Delta
region, Wuxi ranks at the forefront of Jiangsu Province
across multiple development indicators, playing a pivotal role
in driving and supporting the growth of the metropolitan area
comprising Suzhou, Wuxi, and Changzhou. Its profound
history, from the commercial legacy of its ancient canal to its
recent advancements in new quality productive forces,
constitutes the city’s distinctive charm.

Strategically located in the core area of Liangxi District, Center 66
has established itself as the signature mixed-used development
in Wuxi through its high-end positioning and continuous
optimization of tenant mix. Its landmark status extends its
influence well beyond the city, solidifying its leadership in
Jiangsu Province's luxury retail sector.

) BEGIMIRRIER

Integrating a mall, office towers, a hotel and residences, Center 66 achieves landmark status in the city of Wuxi

&R B Doris Poon
1802 ISR
General Manager, Center 66

EEFmRRIER M

FHENERERREESE > BEM (Hermes)
T+EFBBRABLHEREE > Mm@ (Dior) WENE
MREXEEREDY > AETHREMEE-
20254 > BETOMMIEE EBERRBFIERE
Ei% > EFEEABATIBEE  BNE—F
TR B AL EBRRS N  BEEMA
BEYIRIER i o

EHIERESBEEERKE/NE (Doris) 151 :
MRRHENEREFEGRE DBREME
pAEmEEANNIER - BB L -MBRZRE
BN BEMERBET 0 RBBEHHEL
BXK o Doris #&¥5 1 THMIFFERABYES
BRT3IATBEE  BREAFRHERBERE®RI
& MIRAEE BT R  RAREBLCESER
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REESHRGBHER > 2024F EBH AL
GDP B ARE21.698T » BVHHEBN208
FIER RN > ARHENRERENRY
mEmTERHEERE

EmBEREZEDHRBALUMA > RIIERML  REEABEFRRMEERE

With the mall's leading position in the market, Center 66 attracts top brands including
Hermeés and Louis Vuitton

Convergence of World-Class Luxury Brands

The mall serves as a showcase for international luxury brands.
Notably, Hermés makes a grand return to Wuxi after a 10-year
hiatus, while Dior will unveil its first duplex store in the city,
offering customers exciting new options. In 2025, with over 70
confirmed new store openings, including 40 first-to-market
stores, Center 66 further establishes its leading position and
unique appeal, making it a premier destination for shoppers.

Ms. Doris Poon, General Manager of Center 66, notes, “With a
tenant portfolio rivaling Shanghai’s top-tier malls, Center 66
establishes itself as a benchmark for premium lifestyles. Nearly
30% of its visitors originate from neighboring cities like Suzhou
and Changzhou, highlighting the mall's capacity to attract a

broader audience throughout the metropolitan area.” Doris adds,
“We've continuously enhanced the shopping experience, including

the introduction of first-to-market brands, inviting tenants to

expand to duplex stores, elevating the second floor's profile, while

optimizing the brand mix on the upper floors."

According to Wuxi Municipal Bureau of Statistics, the city's 2024 per
capita GDP reached RMB 216,900, placing it among the few Chinese

cities to surpass the RMB 200,000 threshold. Wuxi demonstrates
tremendous development potential and robust local consumption
power, providing a solid foundation for luxury retail.

—_
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Artist's impression of Center Residences and “Xi Zhe Wuxi, Curio

Collection by Hilton”

BIRME ERNRMENITES » REERERDERE  TERaES

HEA (URE)

Each unit is meticulously crafted by renowned interior designers, featuring curated
furnishings from world-leading brands, achieving the perfect synthesis of aesthetic

elegance and functional sophistication (Artist's impression)

B2 — EHBEMEF

4201322019 F AN EHRIEE % (B RSB ImE
WANE) > EIRIEEES NS EREELRT
E—SIEAHMERENEEFES - Hoh» Bt
F RS ENE E I R B ARFS T E P 1B F2AT)
BERBEAR ) MR LRI RIEEIRES73E
B AREEEBEA 0BT S K o BUmBELA1052E
2,000 F /5K FEREMEE/\BASE - IBH
MR B EREEE T &41,000{@FE > ML
BtAPEIFIEE BB —H > A BRIE— T AHE
FABEBRCEERR REER BE A
B B RUE ©

Center Residences — Redefining Luxury Living
in Wuxi

Following the completion of its first phase from 2013 to
2019 — which included the shopping mall and two office
towers — Center 66 will see the phased completion of its
second phase this year, further expanding its footprint and
regional influence. With sales and marketing activities
scheduled to launch in 2025, Center Residences cater to
high-net-worth individuals with 573 meticulously designed
units spanning approximately 100,000 square meters of gross
floor area across two exquisite towers. Offering a range of two-
to eight-bedroom configurations — from 105 to 2,000 square
meters — each residence combines bespoke craftsmanship.

59h » TREHIN2026F FUERERN NEHHEEE -
AEERNIEEES ) (H5E) BE=RI1933FE8
SRAAEBUE IR ARG IR 05REREE

B & BN — R B ERER

EmBGEEBEENZTERTERET T HENESE
REBMBTAIES » BB A RILETERSE
R R RIEIEE R TR HE o Rk > BB
" RATA BBV o KR SR BB IR A 17 [F R A
wHEERMREHERS S > @ESIREHMBR
i

BB & GPIRA R
BEE -TWAEGEERE  ATE
BT ILIRE GRRE)

A wide range of clubhouse activities are
available including a sky pool, fitness
center, private banquet halls, setting a new
benchmark for luxury living standards
(Artist's impression)

The development also features exclusive and exquisite clubhouse
facilities and approximately 1,000 car parking spaces, completing
the “luxury-living-commerce-work” ecosystem.

In addition, set to open in the fourth quarter of 2025, “Xi Zhe
Wuxi, Curio Collection by Hilton” (“Xi Zhe") seamlessly blends the
former residence of Zhang Xiaocheng — an architectural gem
built in 1933 — with contemporary design. The hotel will offer 105
elegant guest rooms, two restaurants, and premium leisure facilities.

Center 66 masterfully integrates the city’s historical essence with
modern vitality. Through continuous upgrades, it has not only
transcended the retail experience but also become a regional
benchmark for commercial excellence. As Phase Two progresses,
it will further boost foot traffic, accelerate growth, and reinforce
its leadership in shaping Wuxi's sophisticated urban lifestyle.
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I_l ang Lung is dedicated to providing an innovative shopping
experience for customers by introducing a variety of attractive
brands. Our malls have consistently been the preferred choice for many
brands when launching their new concept stores, enabling them to
capture greater business opportunities.

POP MART is no doubt the leading example of such successful
partnerships. The collaboration between Hang Lung and POP MART
began in 2014, when a POP MART store opened at Riverside 66 in Tianjin.
The store marked the start of a fruitful partnership between the two
groups. POP MART subsequently opened its stores in Hang Lung malls in
Shenyang, Dalian, Kunming, Jinan, Wuhan and Wuxi. Over time, POP
MART evolved from a trendy toy and accessories store into a business
model focused on IP commercialization, solidifying its esteemed position
in the IP sector. When POP MART opened its first IP concept store in
2016, Grand Gateway 66 in Shanghai was the perfect location for this
new venture.

‘POP MART and Hang Lung have maintained a long-term partnership.
The exceptional resource integration and portfolio optimization brought
by Hang Lang have been instrumental in building a robust retail matrix,
which is why we open a number of first-in-town branches and key stores
at Hang Lung malls,” remarks Mr. Xiao Yang, Co-Founder & Vice President
of POP MART International Group.
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In 2018, Grand Gateway 66 collaborated with POP MART to host a
MOLLY-themed event, which attracted numerous fans to visit and purchase
exclusive merchandise

POP MART has established itself as a leading brand in the industry
through its effective artist discovery and incubation system, diverse
product lines, and omnichannel marketing strategies. With popular IPs
such as THE MONSTERS, MOLLY, and CRYBABY, the group achieved an
impressive revenue of RMB 13.04 billion in 2024, marking a 106.9%
increase compared to the previous year. This success further solidifies its
position as one of the most representative enterprises of pop culture.
POP MART's sales strategy is designed to appeal to consumer
psychology, creating trendy cultural products that attract a large number
of young consumers with considerable purchasing power.

POP MART is continuing to explore new product lines. This June, POP
MART will open its first-to-market permanent store for its new jewelry
brand, POPOP, at Grand Gateway 66. Additionally, another first-in-
Shanghai concept store under POP MART is set to launch there in July,
promising to generate even more exciting trends.
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Hang Lung and POP MART have established a long-term partnership, with the brand now
present in multiple Hang Lung malls
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(From left) Prof. Lap-Chee Tsui, Prof. Nancy Rothwell and Prof. Nick Rawlins agree that the mission of universities is timeless amid rapid technological changes
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merican educator Clark Kerr's The Uses of the University framed

higher education as an engine of societal progress — but today,
universities confront growing challenges to their traditional model.
Public confidence has wavered, costs have skyrocketed, and more
importantly, generative Al prompts urgent questions about the way
we learn. The question is no longer whether universities will change,
but how.

At a recent Hang Lung Mathematics Awards (HLMA) public talk,
three seasoned leaders in higher education discussed the future of
universities, and they all agreed on the enduring value of human
interactions. Prof. Nancy Rothwell (physiologist and former Vice-
Chancellor, The University of Manchester) emphasized that
universities must engage with society, not retreat into ivory towers.
Prof. Lap-Chee Tsui (geneticist and former Vice-Chancellor, The
University of Hong Kong) acknowledged Al's efficiency in delivering
answers but stressed that professors remain essential in guiding
students through the process of learning — nurturing curiosity and
reasoning. Prof. Nick Rawlins (behavioral neuroscientist and Pro-
Vice-Chancellor, The Chinese University of Hong Kong) highlighted
the irreplaceable value of peer-to-peer learning, arguing that digital
platforms cannot replicate the dynamism of campus collaboration.

In a world of rapid technological changes, universities must adapt

— but their core mission remains timeless. Al may enhance the
education experience, but human wisdom, mentorship, and
intellectual dialogue will always underscore universities' irreplaceable
role. This conviction aligns with HLMA's vision: going beyond a
competition, HLMA and Hang Lung foster thought leadership,
reinforcing Hong Kong's role as a global hub for intellectual exchange.
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Hang Lung has contributed more than RMB 33 million
over the years to promote the development of
Tsinghua University's real estate discipline and provide
targeted support for the Center to carry out academic
research and exchanges. This enduring collaboration
plays a meaningful role in the Company's broader
sustainability vision — including its goal of achieving
net zero by 2050. Together with Tsinghua University,
we remain dedicated to advancing pioneering research
and practical solutions that address the evolving
challenges of sustainable urban development across
mainland China.
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Real estate industry indexes

Since its founding in 2010, the Hang Lung Center for Real
Estate at Tsinghua University (“the Center”) has stood at the
forefront of industry-academia collaboration, playing a pivotal
role in transforming China’s real estate landscape. Born from a
visionary partnership between Hang Lung and one of China's
most prestigious universities, the Center leverages the
institution’s interdisciplinary strengths to assemble world-class
research teams, nurture talent, and build knowledge exchange
platforms. Now celebrating its 15" anniversary, it stands as a
prominent research think tank in the real estate sector with
remarkable achievements in research findings, social impact
and knowledge sharing:
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Read the discussion
paper now

he climate crisis demands immediate action, as data

published by the United Nations Environmental
Programme (UNEP) shows that real estate accounts for 40%
of global greenhouse gas (GHG) emissions. Now at a critical
juncture, the industry must respond innovatively to achieve
climate goals.

At Hang Lung, sustainability isn't just a corporate initiative

— it's our core value and the foundation of our operations.
Guided by data-driven analysis and long-term partnerships, we
turn our commitments into concrete actions with measurable
outcomes. That's why we published the groundbreaking
discussion paper Our Journey to Net Zero: Our Scenarios and
Actions to Reduce Greenhouse Gas Emissions to 2050,
demonstrating how science-based strategies can reshape
industry standards.
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Our Journey to Net Zero represents a
transformative milestone for the
industry as it plots how we achieve net
zero commitments through concrete,
actionable strategies. It also
establishes new benchmarks for peers
and solution providers, calling for

enhanced transparency and collective
progress towards a sustainable future.
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While many companies have incorporated emissions reduction into their
core business strategies, few have articulated concrete action plans to
achieve these goals. What distinguishes Our Journey to Net Zero
is our collaboration with Carbon Mind and a wide spectrum of
sustainability consultants to develop a comprehensive
decarbonization model with over 1,000 data inputs. Including not
only Scope 1 (direct emissions) and Scope 2 (purchased energy) but
also crucially Scope 3 (indirect emissions) across our value chain,
the model charts our potential emissions pathways for 2030, 2040
and 2050 across two main scenarios.

Through rigorous analysis, we project that Hang Lung's total
greenhouse gas emissions can be reduced from nearly T million
tonnes of CO,e in 2023 to under 100,000 tonnes by 2050. To
achieve this ambitious decarbonization, we have identified eight core
action areas that will drive systemic transformation across our
operations and value chain:
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https://www.hanglung.com/zh-hk/media/sustainability-publications
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