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Elves and zombies were here to bring a series of fun activities and push the Halloween vibe to the max! Crowds of
customers flocked to Hang Lung’s malls in Hong Kong and on the Mainland for a chance to meet these adorable

monsters and scary zombies!
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The intriguingly themed event, The Monster Hunt, was the first installation exhibition in China of
THE MONSTERS - characters designed by famous picture book and toy designer Mr. Kashing Lung.
With the special Halloween look, the naughty little elves including LABUBU, TYCOCO, PIPPO, YAYA,
and MONSTER BOY terrorized a total of six cities with their charm and kick-started a cross-city
Monster Hunt!




o Jﬂ designed for customers to “hunt”THE MONSTERS with their phones for promotion offers. What a gift for the celebration of Halloween!
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The special exhibition featured LABUBU House and TYCOCO House, both delivering unique interactive experiences through installation
games. At LABUBU House, customers had to challenge “throwing bean bags” and “ball fishing” games with their sharp hand-eye
coordination. On the other side at TYCOCO House, a fun puzzle game was ready to mess with shoppers’ minds! Intrepid customers also
tip-toed into the large-scale Monster Diary installation for a photo-taking adventure with THE MONSTERS.

BEEEEY Grand Gateway 66
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The malls also organized a series of exciting weekend activities throughout October. Making pumpkin lanterns and witches’ hats, as well as

free face-painting and makeup classes only added more fun to the festival. During the event, collaborations with tenants presented an array
of limited offers and special menus, and even special Trick-or-Treat parades led by elves and witches. What's more, a special online game was
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An online game
allows customers
to "hunt”THE
MONSTERS
anytime and
anywhere
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Fashion Walk: Halloween Styloween Hong Kong Zombie Walk

HFashion Walk® H R BNV F E B E B S Halloween StyloweenEEE L FHER R SFHEREE | BN BRBHTWEBE LERBFREK
o WHERTEAHIRRE BMERET | ASKRABMNESSRAEZGENDIEEER  ZRELRWME - SF > Fashion WalkER10826H (28 H) £
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The annual Halloween Styloween celebration returned to Fashion Walk for the fifth year! This year, the giant Optical Serpent and monstrous dancers led
the Styloween Parade and scared their way through the streets of Causeway Bay. The Black Maze has been set up for the ultimate vision-loss experience
with some exciting screams. Fashion Walk also collaborated with Zombie Walk, a movement that promotes optical health, to host the first ever Halloween
Styloween Hong Kong Zombie Walk on October 26 (Friday). Joined by over 500 participants, the meaningful event raised funds for Orbis.

A TEE (BHE—)  BYH (BHE2)  BE (BHAL—)  BZXE (BIHEE—) » [#7F] Ansheles (AI#EF ) K
ZEM (BTHEE —) E& AREIFashion WalkZHFHRZ R (BHL ) AIVH [Zombie Walki2z1T | » SiEREES
Celebrities including Eric Tsang (1°t from right, back row) Fiona Sit (2" from right, back row), Stephanie Cheng (15
from left, back row), Man-Lung Ling (1° from left, front row), Ansheles (center, front row) and Derek Li (1tfrom right,
front row) visit Fashion Walk to support Zombie Walk, which is founded by Candice Yu (2™ from left, back row).in
order to promote optical health

HAAEE TRERRE
Amoy Plaza: Halloween Haunted Inflatable Wonderland
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This year, Amoy Plaza presented the Halloween Haunted Inflatable Wonderland featuring an exciting inflatable trampoline and festive decorations for families to create
unforgettable moments with their little ones.

The event that was most worth looking forward to was the outdoor Halloween party on October 28 (Sunday). Three hours of street magic performances and circus shows as
well as a flash mob performance by children from Bloom Dance Academy, and trick-or-treat candies from the Pumpkin Man and witches heightened the party atmosphere.
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RIGES : EfStarfyBEREEE
Kornhill Plaza: Walking into Starfy’s Adventure Land
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Designed by Korean designer team RACCOON FACTORY, the naughty starfish character Starfy transformed itself into a zombie, a mummy, and a witch, and
hid at different corners of Kornhill Plaza waiting to take photos with fans! While customers enjoyed the adventure with Starfy, the mall collaborated with
tenants to host a series of workshops for little adventurers to create their own Starfy face masks and light clay models to take home with them!

HEHRD WTEREIFEEFEPORRED - SR EEEEFIERIEA Halloween Rock “n” Roll

Grand Plaza, Hollywood Plaza and Gala Place: Demon Band JagzZ Invades Mong Kok with Rock“n” Roll

SEZEH  HAEZBBMBRBRRITNEIREELE JagzZiS @ S L AT RS » LAHalloween Rock “n” RollBERE @ REHERI T EIMNEEH
B | EHEHORENEE #E Halloween Rock Drummer @ EE AR AL BEEF S FBRallaN » BNEELMF VareL = » BEUSED BRA [ R
HF | ESBEEHRENIagzZiEm c BR/DEELMF VareLE 153Kz - EERAFIINRE S —EEBEEH !

This Halloween, the heavy beat of Rock “n” Roll hit Mong Kok with JagzZ, a demon band designed by famous Japanese illustrator Kurosawa Katsuya, for a
one-of-a-kind celebration the town would never forget! At Grand Plaza, customers turned themselves into wild drummer BallaN, hitting beats for guitarist
Varel at the interactive game, Halloween Rock Drummer. The better they hit, the higher their scores as they aimed to get enough for limited edition
JagzZ-themed gifts. Of course, VareL showed up in person for fun with his fans and to share the joy of Halloween!
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Hang Lung Shares Views on High-end Consumption with Mainland Investors

A A70ABIREHE T HRIXBERNIZS

About 70 Mainland investors attend the conference hosted by Adriel Chan

ﬁ§$5ﬁyﬁﬁgﬁf\1oﬁ] 168 (25 Executive Director Mr. Adriel Chan attended a conference
:F ) HER EERIEREE N K E in Shanghai on October 16 (Tuesday) to brief a group of

o #)J#E’Jﬁi & . BUE70RI N IR B ETE investors on the Company's development plans.
BREBSENALAINERTMMEE - Co-organized by Hang Lung and Everbright Securities, the

conference was held at Plaza 66 with the attendance of
about 70 Mainland investors.

RXIBESZ LMET RARINEERE X
BEERHEAEAMTERNAHANR - 8E
EEIDIAE R - B ERIZE A B1E AR The conference saw in-depth exchange between Adriel
B350 P ) 24 75 2 B B AR o and the investors on the Company’s strategies, growth
prospects and promising retail opportunities on the
gHE - —REMELBREEESH  Mainknd

The Lounge . #& 5 B & (Louis Vuitton) HEfE After the conference, the whole group toured The Lounge
& BHARGBRXEEZBNEETRS and Louis Vuitton’s flagship store at Plaza 66, enabling them

Beh o to experience Hang Lung’s unique customer service.
e BsaEE—SEENREEEBIEE Also attending the conference were Director — Corporate
Ao RIS E 1 The Lounge il sk il B p A EA8 R, BBt BEMERYESETIEL Communications and Investor Relations Mr. C.F. Kwan,

Adriel Chan shares his views on high-end consumption with investors at H T 4 SR IR B A AT o Director - Leasing & Management Mr. Derek Pang, and
The Lounge General Manager Ms. Vera Wu.

18 bz L FEUU1E ot
Hang Lung Garners Four China's Best Companies
to Work for in Asia Awards

(pER)

I BEERE "REREE  HAFHE t takes a great deal of hard work to become an Employer of > REMIEREESAKIERKEL
E 2018TEMEELCREEE (FE) b E Choice, but being the recipient of four awards in one sitting at the izﬁﬂ% ffgi%rfi
A £y ) (] EE/)HEF1 AEETE - EEN 2018 HR Asia Awards China makes the concerted effort worthwhile. liﬂg—/\jjaﬁ}ﬁéad&iﬁ:thg
. . e Adding to an award previously garnered in Hong Kong, Center M) - b B R RIS 48 4T 3R 4
BB RERS AR DEMXRNERE 66 in Wuxi, Parc 66 in Jinan, Plaza 66 in Shanghai, and Riverside in BR L+ () REHEER
5o HER ﬁtm“ﬁlﬁz}?' CREIEERE Tianjin earned the title of China's Best Companies to Work for in i%ﬁé@iﬁ%hﬂﬁﬂ?ﬁi(?i@)*%
ERBAERIAI KRR - Asia at the 2018 HR Asia Awards China. giﬁi”gﬁwlﬂ%%@iﬁiﬁﬁ?
A<
2018TEMBRELEETEBHTNEEADE Organized by HR Asia, an authoritative publication for HR migﬂgfgﬁf&ﬁf{%m?:fifer
SEE AR T (HR Asia) TH - SEEE professionals, the Best Companies to Work for in Asia 2018 Awards ﬁﬂéﬁﬁ%’z%?ﬁ?ml:%agef
EMSETEAE A EEEYE  HAET aims at recogmzmg world-class companies with outstanding General Manager — Hurnan
performance in employee engagement and excellent workplace Resources Ms. Janet Poon (4™

REEBTERBEMEOE RFRE - 18

from left), Plaza 66's General

environment and cultures. With Hang Lung the recipient of a total Merg
H= " ger Ms. Vera Wu (center),
RERERAME /\%ﬁﬁfl ‘BN E /E% of five such awards across Hong Kong and the Mainland, these and Parc 66’;Genetgaf\ Man_agher
{Efﬁ C RUBARREGEERATE honors are, without doubt, recognition of the Company's efforts 'r\gggsgrphoenav\lgrg‘s At the régéstt)
RHES LA&EEE’\]%}E MR E TI/AJE o in implementing effective talent management strategies and gg”gpﬁmeifo Work for in Asia
1 wards

comprehensive staff engagement initiatives.
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The Company invites a professional make-up
instructor to help colleagues look their best with
a neat and clean appearance

pring City 66 in Kunming is on track to open its

doors in 2019. While construction continues steady
progress, frontline staff members from the project get
started with pre-opening training in full swing. To fully
implement the Company’s ‘customer-centric”and
“pbuilding a Hang Lung branded experience” business
strategies, the Customer Service Programs Series has
been brought to Kunming this October, to provide
comprehensive training for all frontline colleagues
to achieve top standards in service delivery.

R AR A F3E B2 IR AR 78 2 BRI %
Colleagues in Kunming enhance their understanding of Hang Lung STAR Service Standards through the CS Programs

A week filled with diverse training activities
featured various programs including the basic
course which covers grooming and standard
service flow, the intermediate course on
handling customer complaints, and the
advanced program focusing on what STAR
Service Standards are and how to achieve
them. These programs have set a strong
foundation for colleagues from the Service
Delivery Department to offer the best quality
customer services.

A ANERRATHERE R L EERE D ZHE
Colleagues from the HR & Administration team attend the award presentation to share the joyful moment
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Only the world’s best shopping malls can attract international brands and top brands
naturally gravitate to outstanding malls. So, how can Hang Lung establish good relationships
with globally renowned brands? And how should we go about attracting them to choose

Hang Lung malls as their home? In this issue, we speak to Director — Central Leasing,
Mr. Mikael Jaeraas, about the work of the Central Leasing Team.

PLANOPEEER—ERA  RAMEZRRPIFEEABRTEYE
FOAE MR RIERSELEAL  YRBIRENEESRAAT - &
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ERBEHE P I WS FH) miE
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This question often pops-up in people’s minds: Why does a property developer need to engage their ?
customers? All it should need to do is rent out the space and collect a steady income. However, as /
we enter a new era of retail, property developers need to become relevant to the market and be /
the source of engagement, experience, and convenience to customers. This is an opportunity for /
developers like us to create a competitive edge that will help us to retain and add brands, Mikael

elaborated.

As the Company’s approach is to be customer-centric, Mikael said, “We need to create a one-to-
one relationship with customers. We need to know exactly who we have, who we are catering to,
and their needs” The Company’s focus on experience, service and technology enables us to read
demand and then exceed whatever that demand is, he added.

To become relevant, another thing developers need to refine very carefully, is a mall’s
positioning. The Company has three distinct positionings for its Mainland malls, from Plaza 66's
Home to Luxury, regional malls with luxury content, and regional lifestyle malls to cater to a
local catchment area. In Mikael' view, positioning is constantly evolving. Malls need to read

the customers’ needs and adjust. Shifting sentiments and preferences of customers mean

that ideal positioning is often a moving target, so we need to evolve with the market. “Taking
Grand Gateway 66 as an example, 10 years ago it had a certain tenant mix, but with the
completion of the renovation, you will be looking at a premium tenant mix with first class
luxury on the ground floor, which 10 years ago would be unthinkable,” said Mikael.

FiE DI A AT
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_E/BMBRES — Home to Luxury
Plaza 66, Home to Luxury
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Hang Lung's leasing portfolio has over 2,000 business partners, with quite a number of them
being common tenants across our portfolio. For this reason, the Company needs to have a
central point of contact. This is the reason that gives rise to the Central Leasing Team. The
team is busy with three main roles. First, the team needs to deliver revenue and key account
management. The second function is about developing tools and best practices to share
across the Company. Finally, the team needs to lead strategic planning and act in an advisory
capacity to maximize the collaboration with various brands across the portfolio.

According to a research report, Chinese shoppers represented 32% of the global luxury sector
last year. There are abundant opportunities as China to-date represents the single largest
luxury market in the world. Mikael said, “If brands want to be part of this growth, they will
need to have a strong presence in cities where you have the strongest luxury clustersThe
Company is very fortunate to have a very strong foothold in Shanghai, one of the key cities in
China, possessing by far the best luxury proposition. Beyond Shanghai, the Company has also
established its presence in other Mainland cities where there is huge personal wealth being
built. Mikael said that this gives us a unique opportunity to build relationships with the best
global luxury brands.

Mikael elaborated that the Company cherishes every relationship with its tenants and
partners. But how does the Company identify critical tenants? “In the global luxury sector,

a few retail groups dominate the high end market and have a big impact. These brands
have a luxury premium positioning and a consumer appeal that has brought in consistent
business for decades. More importantly,”he added, “these brands tend not to over-expand in
the market, which is very important to us, because it maintains uniqueness.”He quoted an
example of a brand at Plaza 66 that sells bespoke jewelry only at Plaza 66 and not at other
outlets because of specific consumer demographics and consumption patterns that are
unique to Plaza 66. If we are able to share these insights into consumer behavior and best
practices across our portfolio of properties, we will be able to take the relationship with our
brand partners to another level. With a long-term view on how to build and how to develop,
we can achieve the best possible scenario in the market.
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New look of Grand Gateway 66

With about 15 years in international retail, Mikael highlighted a couple of different things which
makes the Company stand out among its competitors. “We have the resources to constantly reinvest
and keep up our properties, regardless of the economic situation — be it an upswing economy or a
downward trend.This is very different from a lot of the regional or global developers as they will be
geared in terms of debt very differently he added. Another competitive advantage we have honed

is that, due to scale, the Company has managed to attract and retain top talents. Mikael opined that
in a market that is growing quickly, like the real estate market, execution is one of the areas where

a company needs to stand out from the crowd. Hang Lung is well positioned for growth with our
investment philosophy which is to build world-class retail destinations.



ve on HL Malls

H#EEdN\ Grand Plaza

BRARSAIS [ XS] SFEHRRPIL

Popular Sushi Restaurant Midori Debuts at Grand Plaza

A EEREMEBIDERTAEER IR L

Midori's first restaurant outside Japan arrives at Grand Plaza in November

Hang Lung’s management members attend the tasting reception to celebrate Midori’s opening

SEUNEANESRE [(BESFEEMAKRE] (ZE5F) £8HF ood news for sushi lovers! One of the most popular restaurants in Japan,
BN T ARETOERERENDE  BAMEDET | AE Umegaoka Sushi No Midori Souhonten (Midori), is making its Hong Kong debut,

. 5 T 5 — ) SR T — 42 opening its first restaurant outside Japan at Grand Plaza! To celebrate its soft opening
#11A328 (BMT) PASRaS - SEANI0A308 (RA=) B 7 —5 on November 2 (Friday), an exclusive tasting reception for Hang Lung management

ISR B R it A 0 & , = Th il e - & 4t B =

|EE§?%@”KREH = TTLE%;\ﬁJﬁ%m%E Eﬁﬂﬁﬁ” ’z”jﬁniij%a iﬁ was held on October 30 (Tuesday). Attending the event were CEO Mr. Weber Lo, CFO
E PTEERRELENER AL IR REFRSREEAR Mr. H.C. Ho, Executive Directors Mr. Norman Chan and Mr. Dane Cheng, together with
BEHMLE - other Directors and senior executives.

ERERBHFESZ | CEEBER) ERLGFHEENNETERES To introduce the best food in town to our readers, Connections has interviewed

SR

EABMREARARTFERESRLE  BARDSZS KB AT XD Midori's Hong Kong representative Mr Derek Liu.and chef Mr. Yoshio Mochizuki to
SR o BB E TR BRA RS | | find out more about the restaurant’s signature dishes. Stay tuned for the Food Hunter

column in the December issue!
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- d opping Y £E A
| 1 Four street dance masters teach Breaking, Urban Dance, Hip Hop

o unleash the talents of young dancers, the Skechers Dance

Academy has hosted the Make Your Move, Make Your City dance
contest for five consecutive years, touring Mainland cities to promote @ ro
street dance and its culture. This year, the contest organizer came to
Jinan for the first time and the finale took place at Parc 66 on October -
13 and 14. In addition to taking dance lessons, a total of 100 young A BEERS| T1008FEEESMN

contestants joined in dance battles to show off their skills. V¥ The dance battle attracts 100
young contestants

and Popping skills on stage
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Fashion Walk

HEGeTEIRIB
Shaping a Green Retail Environment
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22 | n support of Hong Kong Green Building Week which was

organized by the Construction Industry Council and Hong Kong
Green Building Council (HKGBC), Fashion Walk and Kingston tenant,
Mono Mono, are the venue sponsors for the Dynamic Green
Exercise event and a promotional video. The promotional video
aims to encourage customers to reduce packaging when shopping
(advocating green shopping culture) while the Dynamic Green
Exercise event helps to raise public awareness on the possibility of
alternative energy.

During the event, an exhibition and an interactive game zone
themed Dynamic Green Exercise were set-up at Fashion Walk’s
Atrium. Meanwhile, a promotional video, Shop and Wrap, hosted
by renowned artist Ms. Do Do Cheng was filmed at Mono Mono.
The video has been released on social media platforms and has
recorded nearly over 53,000 views so far.

mfF1BeFEER Forum 66
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> into the Four y?ea/

EEi)EE)\ SEEY (MNETANETE) 108208211 518E
i BWEETHRE  TRBltERBENAREEES : #HiEEEH - EREE =16 E B
STERR  AEE—NIEEYESENE  LSERRNAG :

isney fairytale movie The Nutcracker and the Four Realms held a movie exhibition at the North

Atrium of Forum 66 in Shenyang from October 20 to November 18. The exhibition was divided
into four main zones, namely the Land of Flowers, Land of Sweets, Land of Snowflakes and Land of
Mother Ginger, giving customers a chance to enter the movie world and transform themselves into a
movie character to experience an exciting adventure.

«v BEHFEREESEURRETEAEREZM - R—5HIER
You can find the way to the Four Realms at Forum 66 and start
an exciting adventure
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Christmas!
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IIJ ingle bells, jingle bells, jingle all the way...” Popular cartoons and illustrated characters from

all over the world are already ringing the Christmas bells at all of Hang Lung's shopping malls

in Hong Kong and on the Mainland. Together, they are joining hands to transform the malls with
different festive installations, heralding a whole host of fabulous activities and events to give Hang Lung
towns and cities a joyful celebration of Christmas.

&8 Hong Kong Fashion Walk

= ! Get Animated | Fashion Walk - Joy to the Walk
Exclusive! Get Animated | Fashion Walk - Joy to the Walk

ACELRIE N B AMarvin &8 IR B BT WK EIF A - WseiBFashion WalkEE AR HEEF | RV RE=RF1 A28 -

PIRGEANEF M EGREREND TZ HOZE 4 50, B IR U SR S  Fashion Walk » fEAE [Get Animated SB[ K E R

B HWEEE—E  BHSOZERANBEMREEEREE AMarvindk st 2 HER - BEREAE AR EREHRITOE

Ve - Wazs #5488 F Make-A-Wish®FEEE X EE S ° Fashion WalkERE InZeHE T BB AR ERE - BASIFER - X

B ME AEEREFEESE - URSERROSTEEREEL - I
Fashion WalkBRITiER T A R EAYIT REVE, |

Classic cartoon favorite, Marvin the Martian touches down for the first time in Hong

Kong at Fashion Walk to spend an out-of-this-world Christmas with everyone! From now
until January 2 next year, one of the world's largest film and television entertainment
production companies, Warner Bros. has chosen Fashion Walk in Causeway Bay as the
exclusive Hong Kong venue for its world renowned Get Animated Invasion program. The
iconic Asia tour exhibits Marvin recreated by over 50 internationally famed celebrities and
artists. The Marvin clones will also be auctioned online with proceeds going to Make-
A-Wish®. Meanwhile, interactive photo booths, neon lightshows, a European-themed
Christmas Market, towering Christmas trees, and the return of last year's favorite colorful
yarn art decorations, together
make Fashion Walk, once
again, the check-in hot spot
this Christmas!
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ER &% Kornhill Plaza - [BEEERR] BLEBRIEES  BAREBEES | HEHM BERESHEE
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Smiley Elves Spread Positive Vibe From now until January 1, Taiwanese illustrated character, Weiwei the elf, from the Smiley
Kingdom is heading to Kornhill Plaza together with his friends, Moka Bear, Lala Cat, and
Strawberry Cake Rabbits, to join shoppers in sharing the joy of the festive season with
their loved ones. During
the promotion period,
customers spending HK$200
or more at Kornhill Plaza,
can redeem a set of Weiwei
the Smiley Elf postcard and
stamps. Customers can send
the season’s greetings to
their family and friends with
the postcards with the help
of Weiwei this Christmas.
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HEKEE Amoy Plaza Starry Bricks-mas Town
Lights up the Sky

AR5 EEBKAEARmEEverblockEE
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Amoy Plaza’s Christmas celebrations, running through January 1, 2019, are truly the FE - MEZEBRBYES  BETTHB |
building blocks of an amazingly fun holiday season! The mall is collaborating with
American building block brand, Everblock, for the first time in setting up various
Christmas-themed building block installations, including specially designed
illuminations at the Outdoor Food Street and indoor giant building block
installations. On December 9, 16, 23, 24 and 25, visitors can enjoy a
photo-op with Santa Claus. In addition, guests can enjoy an outdoor > AARESREverBlockBITAE LIRS B X
Christmas carnival with music, roving and magic shows, shopping o SO -~
. . . ] Amoy Plaza and EverBlock co-present a limited
promotions and more. This Christmas, Amoy Plaza promises to axafiiierm DIV kiels dhaiir set ainel & callsur [slledk
be a busy check-in spot for everyonel blanket for redemption
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Grand Plaza, Gala Place and Hollywood Plaza

Wish You a Playful Christmas

SEEFE - REGEIRESRRE (Sony) N AREITTREPlayStation®T & HAMIR B /& FAS A BB R IR - 2 Kt
AR | BERPlayStation® Classic2IKFIZFHEH - K&K 12A38 (28 —) 217 [PlayStation® ClassicFREE® | -
BEAE-—RRAFREFE o It - HEREEEENEER FEXRPINERERES  BF —RENREAMETR
KOL (H8#B4LA) BNGAITAZPSARER, - MR LR EEDEHMER XHEEER 2 REPEHAEREHAEZR
—{EPLAYFUL XMAS !

This Christmas, Gala Place teams up with Sony’s popular video game platform PlayStation® for the first time to host a pop-up store
and classic game zone, offering exclusive experiences for game lovers! In celebration of the launch of PlayStation® Classic, a
PlayStation® Classic First Midnight Sale session has been arranged on December 3 (Monday) for Hong Kong gamers to be the WISH YOU
first to purchase the latest limited edition. In addition, the limited store will become an outdoor live game streaming stage on

selected dates, inviting gamer KOLs to participate in PS4 video games. Grand Plaza is also setting-up an interactive game zone A P L AY F U L

with gifts. Mongkok is going to be the place to be for all video game enthusiasts to enjoy a PLAYFUL XMAS! x M A S

FLATETATREN S BALAFLACE BRSNS

2018.11.23 ~ 2019.1.1

Gift of Love

BRI T e A ERS RS R 11 A15A (289M) REBIA [ ER
BREA-FE | AEENERER - BYEDEREHBR - DIY
THES - 3 BIBURESS - WHAEARMEE LS ERYE
B 2NITE—AER [R5 [THI 8] HBE  BAR—

On November 15 (Thursday), six shopping malls on the Mainland jointly
started their festive celebrations under the theme of Gift of Love. A
series of memorable and seamlessly designed events, including lighting
ceremonies, DIY workshops, parades, countdown parties, and different
shopping privileges, have been prepared for customers. This year, Hang
Lung’s Mainland malls will be sharing a Christmas of love, happiness, and
excitement!
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Loro Piana 10" Anniversary Limited Collection at Plaza 66 Pop-up

FT/NUZFEBANEE B A EX A E AT =R REHEKBE (Loro Piana) 5
A MEEISZ10F - R10A 192288 &t H/ERIERESEHREFESE
HEHRERI0OBFLSRRED - AR EBERETE—FERXEFENZE -

; ' : o celebrate the label’s 10" anniversary, Italian luxury brand Loro Piana, which is
f: | famous for its high-end cashmere, opened a pop-up store at Plaza 66 in Shanghai
. ST ; | | |. |Il |’ [ E where customers were able to choose from the brand's latest 10" Anniversary Limited
_ | {1118 | [ | [I | ' - Collection to create a chic and comfy look for the winter season.
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ong Kong's modern cityscape belies its wealth of natural green habitat. To share the riches of Hong

Kong's natural beauty with young people, Hong Kong's Hang Lung as One Volunteer Team organized
an exploration tour on 27 October (Saturday) to the northeast section of the Hong Kong UNESCO Global
Geopark for a group of primary school students, providing them a chance to learn more about rock
formations and mangroves.

 Hil Community

StargazeCamp 2018

oA

RENFRITH [BEABEERE I XN AI0RIBE DKEEREMELT -
BRNBE-LEIRERREENESH I ASREESLSERNAE B
BERERFBEN AR -ERREARELRY  —EBEERL  HELSHRES -

he 9t Stargaze Camp for All and The Blind was held on November 10 and 11 at the Ma
Tso Lung campsite in Sheung Shui. The event marked the first collaboration between
Hong Kong's Hang Lung as One Volunteer Team and a group of children with special
needs from HKSYC&IA Chan Nam Chong Memorial School. Together, they enjoyed a range
of activities at the campsite, including stargazing as well as watching the beautiful sunrise,
all promoting the PHAB Integration message.
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Knitting and Sharing Love and Care

%EE%E’\J'I‘E'E%—/D%I%HMO&11H$¥JJ¥T—§7§|J§£H§%@J IR FRE
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EFoRE REEZIORHETRIIA248 (BEX) BEDIR - —FRLE
Rin - 2BUBEBYENZRAXKFTE - LERFRENEMXGEMHP -

ong Kong's Hang Lung As One Volunteer
Team held a three-part series of activities in
October and November to share love and care
with the elderly in need. First, the volunteers
joined two sessions of a knitting workshop to ‘
produce hand-made scarfs for the elderly. Then, ‘
in two following Saturdays, they paid visits to the |
elderly living in Tsz Wan Shan. Finally, on |
November 24 (Saturday), an outing event is |
organized for the elderly to ride on the Ferris wheel, ‘
visit the Hong Kong Maritime Museum, and enjoy
lunch in Central.

L18PE  HL Sustain
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The Third
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rom wood to coal, to oil and gas, to wind and solar energy, the development of energy sources has changed the
world several times by encouraging positive economic growth and driving the Energy Revolution — the switch
of energy sources to drive the economy.

B o BTIRBAEREL0FR - ABRFERRERKAEEE
BB - AR RIRELEBTEBRE0FABEE + 2REE R
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BAFR? - WET T 20305 2 BT AR B A REIRIZ (2 BI50%HY
B - RR2050F A2 E LR ARE o

BEROTHET A BLRRLEEEE]FE - SBAAL
EREALRKAIBERRES (MARKGER) - BEEE
BeBNRAKBEHNNBLERREASRAEENES - ME
RITRBNEHEERENR - EHTEITRAREINREBER
BARRMBIREN K - KSBERIEINAIBERRERLX
BT ERE -

BREAFERRASROEE  BREREZ A BERRN
HEE) [REREE] - BEHEWIEREES - THEEES - X
KB - B RERKNENEBEES  SCLETKBG6E
BWREE - R KEIFA BAERER - SE—TEEAHF
BRROBR - ARERNEZERMETIAFLEZEY P F
REZAIBALRR -

In history, there are three major Energy Revolutions. The first revolution can be traced back to the Industrial Revolution,
during which the large-scale mining of coal replaced wood as the primary fuel source. The second revolution refers to
the gradual replacement of petroleum with coal as the major energy source during the 1960's. Given the urgency of
combatting climate change over the past two decades, the world is now going through the Third Energy Revolution,
which promotes the replacement of fossil fuels with clean energy sources for power generation.

Many countries are on their way to incorporating a higher share of clean energy sources to their energy mix. Let’s
take Denmark as an example. The European country targets to have 50% of their power supplied by renewable
energy sources by 2030 and to be 100% fossil-fuel-free by 2050. As of 2017, wind energy has already supplied
approximately 43% of its electricity needs?.

In Hong Kong, the government has recently initiated the Renewable Energy Feed-in Tariff (FiT) Scheme. The scheme
encourages the private installation of renewable energy systems, such as solar photovoltaic panels, and connects the
systems to the grid. Electricity generated by these systems can be sold to power companies, and will be reflected in
electricity bills. The scheme is expected to encourage and accelerate investment in renewable energy technologies.

Hang Lung appreciates the importance of sustainability and has been proactive in promoting the use of renewable
energy across its portfolio and, in so doing, driving the Third Energy Revolution. Solar photovoltaic panels for power
generation have been installed at Palace 66 and Forum 66 in Shenyang, as well as at Parc 66, Center 66, Riverside 66,
and Olympia 66, reducing the reliance on non-renewable energy sources. For upcoming projects, the Company

will continue to incorporate renewable energy into the building design and business operations to promote
sustainable development.

'World Economic Forum,Sep 2017 (https://www.weforum.org/agenda/2017/09/next-energy-revolution-already-here)

’Climate Action, Jan 2018 (http://www.climateaction.org/news/5-countries-driving-the-energy-revolution)
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= Spreading Festival Love to Elderly Communities
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On the day of the Chung Yeung Festival, October 17 (Wednesday),
the Hang Lung As One Volunteer Teams of Olympia 66 and Plaza 66
spread love and care at homes for the elderly in their respective cities.

In Dalian, the volunteers made dumplings for residents of the Minle
Nursing Home and also presented gifts to keep the elderly warm during
the chilly late-fall weather.

Meanwhile in Shanghai, the volunteers visited a nursing center for the
elderly in the Jing’An district. In addition to helping the residents make plant
ornaments, the volunteers distributed daily commodities to them. The elderly
were so pleased to have the volunteers as company during the festival.

Just over a week after the festival, Grand Gateway 66's volunteer team also paid a visit
to a local nursing center. The volunteers gathered on October 26 (Friday) to make a total of
300 DIY spice sachets which they delivered together with sugar-free snacks to the elderly.

BENttE Hil Community | 1BFZE1S - HRa Parc 66

DREE 73 Ak ¥ S [l 52 S8V

Raising Awareness for Underprivileged Childre
Suffering from Heart Disease o
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he Hang Lung As One Volunteer Team in Jinan recently partnered with a third party, the Xin Fund,

to organize a three-day activity to encourage the public to give a helping hand to underprivileged
children suffering from heart disease. In order to spread the message to a wider audience, the
volunteer team set up a counter at Parc 66 and distributed leaflets to customers, letting more people
know about the unfortunate plight of the children.

<« ETRERREER -
REMLEF
Volunteers distribute the leaflets
to customers and encourage them
to give a helping hand to the sick

children
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he Qing Dynasty Fuling Tomb in Shenyang is a world cultural

heritage site that carries almost 400 years of history. To enable the
new generation to understand more about the history of where they
live, and to appreciate the beauty of architecture, the Hang Lung As
One Volunteer Team held a two-day activity for students from the
Huanggu School for the Deaf-Mute.

On the first day, the volunteers went to the school and taught the
students how to construct a wooden building. On the second day,
the volunteers arranged a tour of the Fuling Tomb for the students.
Meanwhile, volunteers from a local architectural college joined the
activity to look after the students and help them understand some of
the architectural features of the tomb.

. v ETEBEAENEER LGHIRATMESL 2%

Volunteers and students draw pictures of the historic building
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BENitE Hil Community | MFIBEREE Forum 66
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_earning about the Famed BMW Car Brand
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he series of industry-themed volunteer activities have been enthusiastically received.
Following visits made to the China Industrial Museum (Shenyang) and the SAC Aviation
Exhibition Garden with local primary school students, Forum 66's Hang Lung As One Volunteer
Team organized a third activity
in the series to visit the
BMW production base in
Shenyang - BMW Brilliance
Automotive Ltd on
November 8 (Thursday).

The volunteers learned a
lot not only about how
BMW vehicles are produced
but also about the latest
industrial developments in
Shenyang. All of them were
impressed by how the local
industry has achieved its
internationally renowned
standards of quality and
excellence.
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About 10 i i
0 colleagues and their family members participate in this year's LOHAS Day

he Hang Lung LOHAS Day is one of the most popular Company activities. This year, the Hang Lung

LOHAS Day was successfully held on November 10 (Saturday), with an engaging range of interesting
interactive games and workshops for about 100 participants throughout the day of the camp at the
Breakthrough Youth Village in Sha Tin. The day promotes the importance of sustainable living and the spirit
of the LOHAS lifestyle.

In addition to workshops and booths, there were also a live-action board game, eco-powered car races, and
football tournaments.

[ ZEAEHRIBRIERAR  EREFHANEERXENEE - “Some extreme weather and climate events have increased in different regions of the planet in recent decades.
SEMBHERA—RLRNTEREE R ] - 7 LR P50 E EER This makes me pay more attention to the importance of sustainable development. That's why | decided to join the
9L WERAEAETRERER - | BBATREN T IEY « & LOHAS Day with my family. | hope to give them more insight into the issue and help them build better environmental
FIEE) - A WB BB S EEs Ha B ERES T B2 - awareness." Cosy Wong of Human Resources shared that Company's focus on sustainable development raised her

35 7% L S E B SRS (L RS A B ¢ SR A RIBR A AP awareness of the issue. The LOHAS Day enables everyone to learn through interactive games and made it much easier
TR S ERE Kl j for kids and adults alike to understand the topic.
= =] ARER ©
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Participants learn to
make soap with eco
enzymes made of

fruit skins

Cosy Wong takes :
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recent survey revealed that one out of five working adults in Hong Kong is overweight. Also, nearly B E
80% of the respondents admitted that they do not have a healthy diet. To encourage colleagues to — —

build healthy eating habits, the Company held three talks under the theme of “What shall we have tonight?” )

and invited registered nutritionists to share the rules for eating nutritiously and healthily. - -
- - ’ . Navigating the Traps

The topic of the first talk was Shop for the Right Food which pointed out tips for choosing nutritious food and " °

reading nutrition label. In the second talk, the focus was The Latest Trend in Dietary Advice, and colleagues learned | n H ea It hy Eat l n g

about the latest currents in healthy eating. For the third talk, which talked about The Anti-Aging Diet, colleagues

learned how to choose the right food to stay young and healthy. About 140 colleagues participated the three talks. \ /\\
\

Developing healthy eating habits isn't as restrictive as many people imagine. Here are five tips inspired by the nutritionists
and for your action!

\ O HEERMIEBY ChooseWhole Foods Over Processed Foods A p ERERAEEBEE Low Gl Diet

BEARNERE @t RALBGEE  EANTANEBES <ﬁﬁl, HER AR BE B0 EEBRRMPEEEORY  BABRSIHERY - HnE
7 BRMARSRENBEER - EFREROROMIA d," BRERE - Al SRMRBARERETHERY 0K  2EEOSS

B (WMARER) - BLEBAREOREEEEN R - - ME TR B R YT BECRES R R & B0 - UL SR HI MK IR - O
At - HMBARADRAMLRE  EEERRYFERA FHEENEE - BEAWREE - ETFHEEERA LG SR BN EIRIRE - ARRES b
RERRM  EALEREHRZEENLER - ' S R — B B R LR

According to the World Health Organization (WHO), processed meats, such as bacon, sausages
and ham might lead to higher incidences of cancer. It is reported that 50g of processed meat
(less than two slices of bacon)a day, increased the chance of developing colorectal cancer by
18%. In fact, your diet will be much healthier by simply choosing natural foods over processed
foods in order to drift apart from the chemicals.

White rice, white bread, mashed potatoes, pumpkins... These are foods we often eat, but they are high-
glycemic foods, which raise our bodies’blood sugar levels. For this reason, nutritionists recommend
choosing low-glycemic foods such as brown rice, whole wheat bread, etc.

Foods with a low-Gl value are the preferred choice, as they are slowly digested and absorbed, causing
a slower and smaller rise in blood sugar levels. Studies have shown that the low-Gl diet may result in
weight loss, reduce blood sugar levels and lower the risk of heart disease and type 2 diabetes.

2 PRISAAFELVIEENE Limit the Intake of Sodium and Sugar

HORMANAERE - BEEETMIEEENE EORS - ERRNBENER - 2 5% B A B R A b -
BEEY - REAGRTERERSR2300S 5 050 « B4 — K% : SRENERE Be Careful of the Traps on Packages and Nutrition Tables

FRRANBER T - BIA)—2RRLHE -

Strong tasting foods are attractive. However, intake of too much sodium and sugar can have a
negative impact on your health by increasing the chance of suffering from heart disease, diabetes

ENINNE ° TR ? MAIHERY BE LRI RE ?

No added sugar? Zero trans fat? How should we interpret the information on the nutrition label?

mellitus or obesity. The nutritionist said that the upper limit for sodium intake per day is 2,300 A INKE No Added Sugar EX A JEHF Zero Trans Fat
milligrams, which is equivalent to about one teaspoon of salt. For sugars, the upper limit is ERIIE SR Y B ERE S - & wame | ERIERAT  FEREER

5 grams per day which equals to about one teaspoon of sugars.

BINAINGE - BETERERE - ERM BERD | MR - EERRBI00RAEHR
FERANES (PIMERTIREZHH EHPR0SR  EERLEERURLHNR
RIE - BHOIE) BARRZAERN  RAOERBNERRSD BRZEERE M

Yo #RiEMy Plate ¥ RAI S X KA

Plan Your Diet Accordin My PI AN - - o= —~ <y e 3
an Your Diet According to My Plate EORY - ERBRBRSNEE A S ARBNOHE  FERRE -
ABRERABHE - KR [ANETHE | LHEARSME  RSTOE % HEEFRLBRELIIPORS - Actually, zero trans fat doesn't mean the product
A e B /1 s A e 3| T8 4 S e e o Food label that claim ‘no added suaar’ does does not contain any trans fat. It just implies that
Eﬂiﬂ/mbﬂl ri%ﬁq_iéj ﬁﬁ%ﬁE{/\E’]}ER?E %'Tﬁ@; HXWH{&Z%FH m%&%ﬂgi&ﬂ—_‘l not necessarilyimply sugar-free, Sogme there is less than 0.5 grams of trans fat per 100
IR ZER | (MyPlate) REBLS - BEBEEZAT ELHSENRR 88 food like milk, fresh fruit juice or dried fruit gram. Some producers even set the serving sizes
MEAENDE  EVRERIILENRREE - contains natural sugar, which also need to misleadingly small to create confusion. Therefore,
take into consideration in making healthy consumers need to calculate the ratio carefully.
Everyone knows the importance of a balanced diet. However, are the guidelines food choice. Don't be misled by producers.

provided by the Food Pyramid clear enough to follow? Most nutritionists today have

abandoned the confusing food pyramid in favor of the simpler My Plate Diagram which ; - =
was designed by the United States Department of Agriculture. Filling your plate mainly '

with vegetables, whole grains, lean protein and fruits is always correct.
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It's Time to Run
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Runners in the 5km run pose at the start

Autumn is always the best season for taking part in
sports. On November 3 and 4, the Hang Lung Runners’
Club assembled about 40 enthusiasts at Hong Kong
Disneyland to show their support for the Disney « Pixar 10K
Weekend 2018. Cheered on by over 100 popular Disney and
Pixar characters, the runners completed the three routes,
namely The Incredibles 10K, the Monsters University 5K and
the Toy Story 3K, raising funds for the TWGH Ho Yuk Ching
Educational Psychology Service Centre.

<« EAREBNNEES () REER () RATKRESFRSHEE
Curtiss Yeung (left) and Paul Wong (right) from the IT Department
display their medals for finishing the race
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Playing Football with a Difference
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Popular cartoon characters cheer the runners
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Four Hong Kong dollars is only a little money but it is paltry sum that is the income of
a Pakistan worker for making a handmade football. This serves to highlight the serious
problem of exploitation.

To support and promote fair trade, the Hang Lung Football Team battled in the

Fair Trade Cup — Hong Kong Corporate Football Championship on October 17
(Wednesday). Through several rounds of intense matches, although the team stopped
at the semi-final of the Empowerment Bowl, the members enjoyed themselves
thoroughly during the process. They were also proud to give new meaningful value
to the sport of football.

Since the Hang Lung Football Team was established in April 2017, the team has
already participated in several matches such as last year's Fair Trade Charity Football
Match, the Soccer for Peace 7X7 Tournament, and the Homeless World Cup. The
football team will continue to take part in different charitable matches to promote
the message of peace and an inclusive society.
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Savoring a cup of coffee is a pleasure that is
even enhanced by the latte art on top. On
October 25 (Thursday), the Hang Lung Social
Club invited a professional barista to teach
colleagues latte art skills. A four-leaved clover
pattern and 3D designs in the form of a kitten, a
puppy, and even the lovable Japanese cartoon
character Totoro were just some of the inspiring
subjects of colleagues’ works of latte art. Let’s
stay tuned for more exciting food and beverage
themed workshops organized by the Hang Lung
Social Club!
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hen enjoying the fun of shopping at the mall, we can often find a small lifting platform next to short flights of stairs.

Have you ever wondered whom this platform is designed for? Vertical lifting platforms are one of many important
facilities that foster a barrier-free environment, allowing disabled people, especially wheelchair users, to travel across two
different height levels on the same floor, where a proper passenger lift or a ramp is impractical.

Due to increasing demand from disabled and elderly users in recent years, along with advancing standards in barrier-
free environments, the Electrical and Mechanical Services Department revised the travel height limit for vertical lifting
platforms from four to seven meters in 2014, to allow such platforms to serve two floors.

Hang Lung's Hong Kong properties, such as the Standard Chartered Bank Building, Fashion Walk, and Grand Plaza Office
Tower Il, have installed vertical lifting platforms according to needs. Meanwhile, on the Mainland, our projects have already

provided comprehensive barrier-free facilities for all customers to fully enjoy a top-quality environment and service.
URNBITRITAENEEARA
The vertical lifting platform at the Standard Chartered Bank Building
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Yau Ma Tei : The Land of Gritand Gmle ;v
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au Ma Tei has witnessed the transformation of Hong Kong for the past decade. As the first area north of Victoria

Harbour to urbanize, Yau Ma Tei boasts many heritage buildings including a restored Neo-Classical pre-war el | L2 ;J."
theatre, the unique wholesale fruit market, and the colonial-style, red-brick former water pumping station. The - ; jl’Jj ’I-f
vitality of grassroots Kowloon can also be found in the area’s old Chinese shophouses with their
columned walkways, the “open-air nightclub”on Temple Street, and the local landmark of Tin Hau
Temple. Together they form a tapestry that tells the stories of the common people.
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Yau Ma Tei Theatre was built in 1930. The Neo-Classical
and Art Deco theatre still reflects its original glory

thanks to a revitalization project that housed a
performance center for Cantonese opera in it.

@ 4t2E Red Brick Building
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Built in 1895, Red Brick Building survived
the decommissioning of the pumping
station in 1911, and was declared a Grade
One historic building in 2000. Its red brick
walls, corridors and tiled roof, a response The brick building of Yau Ma Tei Wholesale Fruit
to the hot environment, are typical of the Market was erected in 1913. Its brickwork and

colonial architectural style. temporary structure are still visible today. The
sleepy fruit market by day is enlivened by busy

@ transport and commerce by night.
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Located in a "tong lau" on Temple Street, Mido Cafe
offers both a snapshot and a taste of Hong Kong in

the 1950's with a cantilevered canopy, curved walls,
historic mosaics and floor decorations.
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A busy thoroughfare since the mid-19" century, Shanghai
Street still retains many old "tong lau" with balconies that

also cover from the rain. Their shophouse design offers a
glimpse into civilian life in early Hong Kong.
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Once facing directly onto the waterfront, the Tin Hau

Temple at Yau Ma Tei was completed in the 1860's
and is the oldest Chinese temple in the region.
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Yau Ma Tei Community Centre Rest Garden

dates back to the late-19" century when the
government wished to provide a public square for local residents, and became known as the

“‘open-air nightclub”in the 1960's. Next to the hundred-year-old Tin Hau Temple, the shops,
performers, and fortune-tellers that line the streets give the area its distinct character.
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Originally established by immigrant merchants, the Jade Market moved to BERCYE THAERIZEM HRZ2
its present location in 1984, improving conditions with a roof and ventilation VAL - (B3 RFE - [EEFIBREREEHIE -
systems. Inside the market, one can find one of Hong Kong's few remaining letter Builtin 1922, Yau Ma Tei Police Station is the oldest police station on the Kowloon Peninsula. The

writers, who in the old days helped residents pen messages that they could not V-shaped granite structure covers a large area and reflects many Edwardian influences, while the
write themselves. corridors on the ground floor are local adaptations.
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The Power of a Single Detail

X RFH SRSE— KR REE
By Eugene Chang, Senior Manager — Cost & Controls

n recent years, the use of repetitive wooden joining details has become the signature of Japanese architect Kengo
Kuma. Ironically, he is also an architect who rejects architecture style.

Kengo Kuma decided that he wanted to be an architect at the age of 10 when his father took him to visit engineering
marvel, the Yoyogi National Gymnasium, designed by Kenzo Tange for the 1964 Tokyo Summer Olympics. He was fascinated
by the impact of natural light through the reflections from the ceiling panels to the swimming pool. He grew up during the
peak of the Metabolists movement, a part of the Japanese modern architecture movement during the 1960's, and went
to architecture school in the 1970's. After several years of working in Japan, he went to Columbia University as a visiting
researcher in 1985, during the peak of postmodernism. In 1989, he published a book called Good-bye Postmodernism
to signal the end of the architectural style after the
American economic bubble burst in 1987.

In 1990, Kengo Kuma established Kengo Kuma &
Associates in the midst of a Japanese decade-long
economic downturn. In late 1990', he started going
back to the fundamentals of natural materials in wood
and ancient wood joining techniques, and explored
its possibilities. He rejected the common practices

in architecture, engineering, and the construction
industry and wanted to change how things were
done. He advocated the use of simple materials and
ancient technigues through his writing and works.

He delved deep into the mechanisms of composition
to expand the possibilities of materiality. He called

the idea "defeated architecture” Instead of using one
architectural style to fit all, he thinks architecture
shouldn't force itself into a situation, but instead should
be designed to transit itself into the surrounding
contexts seamlessly and harmoniously, especially
through the use of local materials or techniques.
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The champion team of the Hang Lung Young Architects Program visited two of Kengo Kuma'’s architecture works in Tokyo, Japan in August

In recent years, he has applied this idea in his projects by
scaling-up the use of different interlocking wood joint
details repetitively and in unlimited ways. In the recent
architecture exhibition at Mori Art Museum in Roppongi
Hills, the repetitive interlocking wood joint, jigoku-gumi,
literally, “interlocking hell’, forms the backdrop of the
exhibition entrance way. At the Sunny Hill Store (%
#11 £ ) in Omotesando, the joining technique forms
the signature of the exterior facade of the Taiwanese
pineapple cake store. In Chateau La Coste in France, it
forms the structural basis of a self-supported pavilion

4; = ORI A B AR EMRIE WIS - BEREMTEREE [ARE] Be—FERENNEOTRRBAR

 MEZEE - RERRRTEAREES

[RITE 105 IRBER B2 BB L KRB RS (A AAZEREA TR=ZRFANEEGIER104FRABEFTRESNS
£8)  RRBUEBRIECRIRITE ZFOBRRAS RS - E&t%uﬁ%@ﬁﬁﬂi BREFE R RIN19605F K - %‘H%IETEE!$EE1J€
FEEEN [KHED | Mol - WETOFRAERZESR - EAATERFR @ RIFEMN985F AT HEENS D A1
KB ML EAS  EREARERLERBOANMSE 1987¢ XEEEARARBSCRAREIRFATE  RIEE E’\\
1989FF iR (B R - 1KIRK) —F - RS EERERIBAER

1990%F » BRI EHRE10FMREARGE - AL TRMEZEE N R EHH - 0FHR - FRAKRESRAR - &
RAMERRIRAYET S ISR TR - BTN - DERE  TRVEEXNEEER  WEBERX

BAEm - HERABAOYAIN G RSN o RAFRREEEBMEN - FEEEYROTTREN - YiRh [BREI B -
iR AR T EEEZEN - WEEE MEREERN - UNENFRNBARBENEE - REFEA—X—BHRE -
—(EMZERMMETRMNRARE - TRYBZLERTEARREES

M RESEINGERMEZSESER - ReTHELERBNGE - YEBREEERT - RRTBZE] SISNER
Ab’IE EREFEINRBNTFE - AER [HBAK ] - FEERS [ RKBEHB ] o NAKRIFWNREMESITRITEER

C EBERRARBENGSR - ARGERNMLE [MALE | R2BFFENEHEING - HRA T EETE - ERN
RHETEEA - RFIBTEREINRMAEEAN—ERFEIME  EERAINBTXE  BUBAZEZFEE GER)IIHPR
8£) o I R BASHENBRRABEYE - MEFZZIUHE —FHRARTBEEBREYENERE - A L+ZE - —
R [ (AR A A EARR B AT RAEID - AP RARFBERBRGABEBOMG - BEL [AEEE] - &

resembling the famous Japanese Ukiyo-e painting, The
Great Wave off Kanagawa (F853) I HURE ) . At the
Wooden Bridge Museum in Kochi Preference in Japan,
one central pillar supports the entire structure from the
bottom of a ridge. Then, in midair, “Tokiyo (AR () #B7&
3&) "wood joints gradually stack, overlap, interlock and
extend, a little at a time, from the central pillar to reach
the ends of entire width of the bridge structure in an
astonishing way, achieving a cantilever without utilizing
large-size materials. In the National Stadium currently
under construction for the 2020 Tokyo Summer
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> : Olympics, this detailing, made up of 2,000m? of cedar
T - SRR #2,00032 5 AKE AR - 2IRHREREVEIDARED - TR H B [E5 5 EERRIER -

and larch, will be applied to hold the long span roof over
the entire stadium.
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