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Ronnie C. Chan Honored with the Rockefeller Award

Hang Lung Wins Land Auction
for Distinguished Philanthropic Service

in Hangzhou
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Linda Chan: Putting Customers
at the Heart of Everything
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The Great Team Raises New Landmark
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General Manager — Project Management of Spring City 66 Mr. Peter Lo and General Manager of Spring City 66 Mr.
Clement Tam expressed high praise for the team. Peter said, “We have all worked as one to perfect Spring City 66 to
the last detail. That the project is on schedule, within budget, and meets high standards of quality is due above all to

human effort. | am very grateful to every colleague of the Kunming team. The team spirit exhibited by everyone has
led to the new landmark that is Spring City 66."
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Spring City 66 is located at the center of Kunming’s Central Business District. Metro lines No.2 and No.3, running along Beijing

Lu and Dongfeng Dong Lu, offer direct access to Spring City 66. It is the city’s only large-scale complex connected to the
Metro Interchange Station. At present, the superstructure of the shopping mall is largely finished and the superstructure
of the office tower is more than half complete. Upon completion, the project will be a landmark in Kunming and a major
development in Yunnan province, promising to draw the attention of local and international markets.
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Director — Project Management Mr. Adrian Lo
(front row, 6™ from right), Director — Leasing &
Management Mr. William Yiu (front row, 6™ from
left), General Manager - Project Management
of Spring City 66 Mr. Peter Lo (front row, 57 from
right), General Manager of Spring City 66

Mr. Clement Tam (5" from left), and the
Kunming team work together for the world-
class Spring City 66

v ERHERERTUREES

Peter Lo expresses his high praise to the
Kunming team
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Spring City 66 introduces the concept of one-stop retail-
- tainment, and is expected to attract over 300 brands
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brands to Kunming

AIIBEH) BT RE AR o
Spring City 66 includes a world-class shopping mall, a Grade-A office tower, and serviced apartments. The mall is expected to attract

over 300 leading brands which combined with the new concept of one-stop retail-tainment — bringing retail, entertainment, and
leisure together in a single location — will create unparalleled experiences for customers seeking a high quality of life.
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Clement said, “Spring City 66 plans to serve as a platform to introduce business opportunities and international quality brands

to debut in Kunming, leading the city to showcase its uniqueness to the world. As a world-class lifestyle luxury shopping mall in
Kunming, Spring City 66 continues to grow hand-in-hand with the city and its citizens to bring the local development to another
new height"Clement also expressed the view that Hang Lung would shoulder its corporate citizenship responsibilities and strive
to contribute to the area, prospering and developing alongside Kunming. He said, “The opening of Spring City 66 is eagerly
awaited by customers, tenants and the local government alike!
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The leasing situation of the mall is favorable. About 50% of the leasable area has been committed, of which one-fourth of the brands are new to Kunming and
Yunnan. The mall continues to attract a diverse trade-mix, covering the categories of Fashion and Accessories, Food and Beverage, and Life and Entertainment.

In addition to introducing international brands and a diverse trade mix to the mall, the concept of “retail-tainment”also leverages on technology to provide services
such as food ordering, queuing and parking tracker by mobile devices. The mall will also cooperate with mobile apps to launch and deliver useful promotions,
discounts and mall information to customers.
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A People-oriented Architectural Design
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The Kunming team attends to every detail of the mall’s interior and exterior in order to provide the supreme experience for customers. Deputy General Manager — Project
Management of Spring City 66 Mr. Kevin Pang said that the design of the mall is people-oriented. The interior design, rooftop garden, al fresco terrace and green space
all show our attention to detail from the customers’ perspective. He explained with an example:“The proportion and curvy form of the arcade as well as the atrium
disposition are meticulously designed so that the customers'sightline will be led by consecutive shop fronts during a shop walk. Also, customers are invited to explore
different floors by maximizing the exposure of shop frontage at multi-levels when they are walking along the atrium. Cozy indoor temperature, humidity, air quality,
lighting, background music, hygiene, and bathroom facilities. .. these are our service objectives to bring our customers an excellent experience in every aspect!

The waterscape is another design feature. Deputy General Manager of Development and Design Ms. Tina Yuen said, “The water fountain and digital screen on L6
terrace are iconic features. The screen can synchronize digital visual images, waterscape, audios and lighting effects to create an impressive display.

v RREREES = GERRER T IER JEBHEERS
A 3D model of Spring City 66 shows its interlocking roof form
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Evoking the mountains that surround Kunming, Spring City 66 adopts

an “interlocking roof form”so as to immerse itself in the natural
environment. From above, the top of the mall resembles a coordinate,

which not only indicates the center point of the complex but also
symbolizes its location at the center of the city.
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The softscape is another major feature of the mall. Senior Manager — Service Delivery (Horticulture) Mr. Wing Lam, the softscape
designer for Spring City 66, said, “Greenery covers more than 16% of the total site area. The project currently includes 144 evergreen
trees and 77 deciduous/flowering trees. Jacaranda and Prunus trees are the most significant because of their full blossom under
Kunming's climate.”In line with the city’s new concept and model of urban construction and development, the team adopted the
concept of Sponge City, using permeable bricks to collect, absorb, retain, and reuse rainwater in order to protect the environment.

{5PEREI% - BEBA Spring City 66

M2 RAATHARREE R AR FE21-235% / db mE&4335%  Location: 21-23 Dongfeng Dong Lu /433 Beijing Lu, Panlong District, Kunming

EIZEMEE © 432,388F K Total Gross Floor Area: 432,388 sg. m.
TERE  BWH - BRE - RBXEAM Main Facilities: Shopping mall, office tower, serviced apartments
ST - =EKohn Pedersen Fox Associates Architect: Kohn Pedersen Fox Associates

TERTEKFD + 2019F 8 - DIEERTERK Expected Completion Year: In phrases from 2019
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Dylan Wang of Marketing and Promotion says, ‘I trust Spring City 66 will become

a key milestone in Kunming's commercial market, with the capability to raise the
standards of the industry."
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lan Yin of Leasing says, “Spring City 66 will be at the forefront of retail in Kunming. Only
here can customers enjoy the best shopping facilities and the highest quality service!
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Vicky Xu of Service Delivery says, "Hang Lung will change the face of Kunming's
commerce. The mall, the offices, all will become landmarks in Kunming!”
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Susan Zhao of Project Management says, “Spring City 66 will introduce a unique
shopping experience to Kunming while the Grade-A office tower will provide us with
a good working environment. The project will lead the development of Kunming’s
Central Business District to another milestone”
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Hang Lung Wins Land Auction in Hangzhou
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n May 28 (Monday), Hang Lung announced the successful acquisition of a land
Osite for commercial development located in the affluent Xiacheng District
of Hangzhou, for a bid value of approximately RMB10.7 billion, equivalent to
approximately HK$13.1 billion. With a total investment amount of RMB19 billion,
Hang Lung will develop a large-scale commercial mixed-use complex, comprising a
world-class mall and office tower(s).

The acquisition of this premium site in Hangzhou extends Hang Lung’s reach to 11
developments in nine Mainland cities and marks a new milestone for the Company’s
growth. Hangzhou is a unique city of many virtues: it is the capital city of Zhejiang
Province, a top travel destination, culturally and historically important, one of China’s
innovation hubs, and a commercial powerhouse. Coupled with Hang Lung’s deep
experience in commercial property development, an exceptional commercial complex
will emerge as an outstanding beacon of the cityscape. This also creates a strong
synergy effect with Hang Lung’s flagship projects in Shanghai and Wuxi, and injects
new energy into the commercial landscape of the area.

Chairman Mr. Ronnie C. Chan, said, “We are thrilled to have successfully
acquired this premium site in Hangzhou. The acquisition allows Hang
Lung to further extend into another strategic location in order to
capitalize on the opportunities across the Mainland. We have been
very optimistic about the commercial and retail market in China. This
land acquisition aligns with our long-term investment plan and we are

confident that we will create great value for the City and Hang Lung
from this world-class iconic landmark.”

The site is located at the historic Bai Jing Fang area in the affluent
Xiacheng District of Hangzhou, well served by public transport and
public amenities. It is the only remaining large-scale site for commercial
development in the traditional commercial district in the immediate
future. A site area of approximately 44,827 square meters and a
maximum floor area of approximately 194,100 square meters, it will
benefit from the unique advantages of this traditional commercial
district with its well-established roads, infrastructure, and a large
existing catchment area. Hang Lung is dedicated to developing a new
world-class iconic landmark for the City.

Hangzhou is the capital city of Zhejiang Province and is the central
point south of the Yangtze River Delta area. The City also attracts
significant international travelers, and is economically vibrant.
Hangzhou will be the host city of the Asian Games in 2022. According
to the National Bureau of Statistics and the Bureau of Statistics in
Hangzhou, the City’s Gross Domestic Product (GDP) in 2017 amounted
to RMB1255.6 billion, with a growth rate of 8%, higher than the 6.9%
growth rate of the GDP of China as a whole in 2017. Total Retail Sales of
Consumer Goods of Hangzhou in 2017 amounted to RMB571.7 billion,
with a growth rate of 10.5%.

EERRRREERT | [BARZBEEMRE - RRAKIREMIMNT
BHYEESMR  RERENMORERE - B7Z —EBREH
o RM—BEHANBELRTEMSNERIFFTLE - RAARM
M- EEEAEEKE - TRAEAMRENRERE - HFIFTHE
O EIRERREMARIE R 7] BN AIEEAEE ANEE - |

MMM TRENE R - AFLEx  BENARRERS -
B R REREBRMREAERIO AR EL S EIR - R
EEAR44827F K AIRBHERLARI0OMNEBER K  XEY
BEXBENEABERED  TENXBEZE BEMNLEREEMN
RARGE - BREER ANTIITEZ AT REZFIES -

AT ENEAE  MITREE=ASEEENT OMT - FEIK
R ARRIRERT + 2020F BITHEER FEUTMN o BRIEH
REETRAMMTHRTROER - MMT2017FREERER
AR¥12,556187T + #R8% - BWHBAEEBECOWAILR : HTM
M2017FEMH S BN TEBEAARKS 7178 - #BK10.5% -
EARBEEEEEE S -

W TR
Global Certer
[iF bod A ]
Xihu Culture Square
) | Eongy b
h Ihajiang Previncial |

M."'l'un---..uin"--;.m,

LU &
Jirghaesg Grand Canal i

L

Fagis  Huan Crena Bl

.m:ﬂhm! ¢
/
4
]
RH 5 o
Wulin Square g
&

h
B Wichigny
WANA 16 <
GO Flazs
yavaTang Hong
ERUS gl g Fae@ M8




EBE:EN Corporate News

PREVRFRIEIE IR L ESARFFR

Ronnie C. Chan Honored with the Rockefeller Award for
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Ronnie C. Chan (right) receives the Rockefeller Award for Distinguished
Philanthropic Service at the International House 2018 Awards Gala

s s RS S REE hairman Mr. Ronnie C. Chan has been
E = SoF  BE20164 4 z’%g}\/ﬁ\ﬁﬁ widely recognized for his dedication

S hilanth . In 2016, h i h
TR E S A RS R A ) B R R to philanthropy. In 2016, he received the

. Philanthropy Excellence Award presented
NE 2% R T HE ot
% (International House) 283 /& 7L SEEN£E By heleom Mttt GO ety

HEMRGE - BREE2018RIUS BN A Ronnie was honored by the International
238 (BH=) EAATERIT - BREBCREEE  House (-House) with the Rockefeller Award
THREE o for Distinguished Philanthropic Service.

N " . . On May 23 (Wednesday), he attended the
RECRE RIS ERRER - RO ER International House 2018 Awards Gala in New

BERTEMREE - gL - PEREZESZZE  York City to receive the accolade.

W = 395 e HET= o

REARBE ( rl;:ﬁj fth 7 25 (AR B RE In Ronnie’s acceptance speech, he thanked
BEZABEHAE - R - hiRRBCHEF | House for giving him this honor. He pointed
PREEREDRIBFEZMTFARAZEE  out that China is the biggest potential

E2MAunt Betty R B BB 24 o “market”for philanthropy. He hopes this honor
L _ L will inspire more people to give generously
ROEREER—EZTERA BTN for good causes. He also mentioned that he

B8 MARRK700BKBHBMI00EBIZRKE  had learned about I-House at a young age
REIIRMER @ EiEEs TR MENE from his late Aunt Betty, who had lived at the
SMATEYERES - KEMBE AL I-House in the University of Chicago.
WAL EEREB S FEMIIER - BE90%  |-House is a diverse and inclusive lifelong residential community for approximately 700 resident

£ PHEEREES BHBIE65,0004 /K B 2% members from more than 100 countries. It promotes mutual respect, friendship, and leadership skills

HEEEY  ShASHERSAYT  BXRSE across cultures and fields of study, and offers several prestigious fellowships and leadership training s BRESERGARSSEEES

EEER  KE 58 ﬂ] PEme . B for its mgmbers. Over the past 90—pl‘us ygars, I-House has transformed the ||.ves of more than 65,000 S L 2 PR A 1S
556 15 1 5% b 1 4 6 )N alumni, including not only Nobel Prize winners, heads of state, award-winning authors, singers, Giersiene] Meuse hemsis Remmie
\ ‘ d EelsE S actors, and CEOs, but teachers, doctors, small business owners, community leaders and volunteers C. Chan with the Rockefeller Award
EE R VE%Eﬂ%ﬂ&If/F% throughout the world. for Distinguished Philanthropic

Service
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lympia 66 in Dalian, already proud of being a multiple award-winner, has clinched four more honors to
display in its trophy case. The additions are two Gold Awards, a High Commendation and an Honorable
Mention, bringing the mall's grand total of international accolades so far to a richly-earned 12.

In April, the project was presented with the Gold Award at the International Council of Shopping Centers
(ICSC) China Shopping Center and Retailer Awards 2018. The award, presented in Shanghai, was given in the

]

bl B F A 24 category of Design and Development — New Developments. Prior to this honor, Olympia 66 had won the
mﬁm“.‘um y Gold Award and the Sustainability Design Award for Design and Development — New Developments from
; the ICSC Asia Pacific Shopping Center Awards 2017
= = Olympia 66 also won the Golden A Design Award in Architecture, Building and Structure Design category
— 3 at the A'Design Award 2017, the largest annual design competition in the world. The A'Design Award and
Competition has press partnerships with dozens of design publications, granting the winners exposure to
2016 IDABIERA 8 (SR %3 & 2018FRUEMMYS ERERS millions of readers around the world.
[HES=E RS i A High Commendation at the : ) i ) .
An Honorable Mention at the 2016 IDA Global RLI Awards 2018 Furthermore, the project received an Honorable Mention at the 2016 International Design Awards (IDA) and a

High Commendation at the Global Retail and Leisure International (RLI) Awards 2018. These honors underscore
Hang Lung’s outstanding reputation for its exceptional architectural design and diversified trade mix.
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Hang Lung Wins Asia-Pacific Stevie Awards 2018
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ang Lung Properties has long been acclaimed for its dedication to launching innovative marketing initiatives.

A shining example of such creativity was the Home to Luxury Celebration Party held last year to mark the
completion of the asset enhancement project for Plaza 66 in Shanghai. The star-studded event was awarded the
Silver Award in the category of Awards for Innovation in Events — Award for Innovation in Business-to-Business
Events of the Asia-Pacific Stevie Awards 2018. The accolade recognized the creative concepts and contents of the
Party, which not only attracted over 2,000 business partners, tenants, customers, government officials, celebrities,
local and overseas media, but also underlined Plaza 66's positioning as the ideal Home to Luxury in mainland China.

A HITEERREEE (F)  EFAERYEEBRZKERE (HZ) -
Ex—KEmSRRFRL () - Li%’ﬁﬁéﬁ%%%@%&?ﬁﬁﬁ%%
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20184F [FM— R LR BRER - 1ZHBIE M) RIFT T 5 HE SRR - Z%
BB ETE
Mr. Norman Chan (center), Executive Director, Mr. Derek Pang (2™ from
right), Director — Leasing & Management, Ms. Linda Chan (2" from left),
Director — Central Marketing, Ms. Vera Wu (right), General Manager - Plaza 66
in Shanghai, and Ms. Betty Law (left), General Manager — Corporate
Communications, receive the Asia-Pacific Stevie Awards 2018, recognizing
Hang Lung’s dedication in strengthening its innovative marketing initiatives

The Asia-Pacific

Stevie Awards were
established in 2002.
The competition is
the only business
awards program that
recognizes innovation
in the workplace

in the Asia-Pacific
region. More than

800 nominations
were assessed by the
judging panel this year
to compete for awards
in 12 categories.
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The star-studded Home to Luxury Celebration Party for the completion of
asset enhancement of Plaza 66 in Shanghai was awarded the Silver Award
in the category of Awards for Innovation in Events — Award for Innovation in
Business-to-Business Events of the Asia-Pacific Stevie Awards 2018 for its creative
concepts and contents

SR BE HL Star Service
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Customer Engagement Survey
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TRPBENFOMER - ERAHOOREFEE ver since the launch of the Customer Engagement Survey (CES),
BrZE  -FEBEI12EAR EWMBERESMAENERESE Ethe Service Delivery department has collected much feedback
BERBERBL  H—EHRESSHE  TESBEINSEDS from customers, from which a few interesting stories have
B S8 BERMAARNBEMEESHNESLEERE emerged. For the past 12 months, Palace 66 and Olympia 66 have

been highly praised for their exceptional performance in terms of
)DJ‘J LAE%HEIE?EE@IVE E,\WETE—“//(TEZE/L,\ @TJ/\/{H"/J‘? customer service.

=) Ei) .
f£! t)]jz |Eﬁ%{:iﬁm¢ﬂxh‘ﬁmﬁ$ ) EEu$  fOBE D Don't mistake customer service for a woman’s work — men can
8 BRAMNER  ERRTENERT - BR—AEER be just as competent! Liu Luxu of Palace 66 is one such man. His
TIREWE) - Ep — X FEIEL TN G ETEMITENME - keenness, attentiveness, and proactivity have allowed him to assist
TEIRMEIRERS  SHAKARE - A THFRBETIAEBE - E a particular customer, Ms. Xia, in need on two separate occasions.
T F—HRE - WEEMEEE N o One of them was to help Ms. Xia with a value-added service, as
she was feeling sick and unable to walk freely. Ms. Xia was highly

RERG A —RESBFRAEHES  ATFELE - BRARE appreciative and even bought him breakfast as thanks.
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Concierge desks usually help people locate shops, washrooms, and provide rental
services. The concierge colleagues at Olympia 66 took this one step further when
they helped a customer who was searching for an engagement gift. Not only did
they recommend brands and items, they even suggested novel ways of popping
the question. The customer returned an engaged man, and recorded his deep
satisfaction with the mall’s customer service through the CES.

In addition to face-to-face interviews with customers conducted by frontline
concierge colleagues, customers are also able to access the CES survey portal by
scanning a QR code, or give feedback on each mall's WeChat page.




17#85h5% Management Dialogue

LAZ RN

i
Rl o

EBE:N Corporate News

Linda Chan: Putting Customers at the Heart of Everything
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In 2016, Hang Lung set out a vision to transform the Company into a
marketing-driven and service-centric organization to drive further business
growth. How does the Company make this vision a reality? In this issue,
Connections speaks to the Director — Central Marketing, Ms. Linda Chan, to
understand how Hang Lung builds its business with Marketing.
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The mandate for change, although ambitious, is clear. The Central Marketing Department was set up
about four years ago to create a “center of expertise”for the Company; to generate synergy across the
whole portfolio, especially among those projects with similar positioning, and to source and introduce
new ideas and new partners, national, regional, and even global.

Crafting the customers’ journey

Given the complexity of the transformation typically involved on the journey to “‘customer centricity”,
the commitment to a more customer-centric approach needs to come from the very top. The Central
Marketing Team is well positioned to provide strategic leadership for customer-centric initiatives
designed to yield business results. Linda said, “We need to build our malls as destinations of choice in
each city, each one with its uniqgue DNA and personal bonding with shoppers.

Linda elaborated that while our malls have a clear market differentiator, we need to better understand
our target audience, our customers. They need to be the center of all our marketing campaigns. “The
key is to understand your potential shoppers, what they like, what social media platforms they use, and
what influences their shopping behaviors,” said Linda.
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People always come first

“In the journey to delight our customers, nothing is
more important than our people in both local and
central marketing teams,” said Linda. ‘One Team, One
Dream’is the modus operandi, and Linda believes that
people always come first. She is convinced that, with a
shared vision, the team can drive innovation and at the
same time create a tight bond with each other, as Linda
enjoys sharing key moments in life with her team.
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Know yourself, Know your customers

Firstly to really understand different types of customers, a new initiative

was put in place, dividing Hand Lung malls into three clusters: Luxury,
Contemporary Fashion, and Lifestyle. Plaza 66 stands out with its luxury mall
positioning, and through its example, the Company can mirror successes

in similarly positioned properties. Linda said, “We have started to replicate
initiatives that are successful in one project to malls with a similar shopper
profile. The results are encouraging and help us to understand more about
what makes the market tick.”

Secondly, addressing what customers want means communicating with them
on their wavelength. Mainland shoppers are very technology savvy and socially
engaged. Their shopping journey starts with digital, which is why our digital
marketing initiatives need to take center stage. Linda mentioned the different
platforms explored like WeChat, Mallcoo and external partnerships with large
digital gurus like Alibaba, Dianping, and Ctrip. Our events need to leverage on
the digital 020 (online to offline) element, from QR codes, AR, VR, shake & win,
and e-coupons. It is only with such digital integration that mall events and
promotions transform from being static installations to living experiences with
which shoppers can engage and talk about until it goes viral!

Lastly, to really get to know what customers want the Company has to

invest time and energy into establishing personal relationships. A good CRM
program forms a bond that helps us tailor services in ways unlike any offered
in the market. “We are going to launch pilot corporate CRM program this year
with the aim to serve and delight our top spenders. They can enjoy privileges
and benefits across Hang Lung’s portfolio that transcend the basic discount
and redemption programs that abound in the market. Our focus on is
service, recognition, and creating a unique experience,’ said Linda. Giving an
example of the exclusivity of the program, Linda said that our top spenders
will have a dedicated relationship manager to accompany them through
their shopping experience and to introduce special events and products to
them. “We want to build a personal bond with our customers so we can truly
understand their needs and aspirations, and find ways to delight them," Linda
further explained.
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Annual Crisis Audit Ready to Start

facilities and documents
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. . . . . The audit session, chaired by General Manager — Internal Audit Sammy Chow and General Manager — Corporate
20165t - KREEHMRARES D REEHB RAMIER Communications Betty Law, was carried out on May 15 (Tuesday) and attended by over 30 colleagues including
TEMERZIE  WREBERNITEHAGKERER - General Manager of Forum 66 Jennifer Tan, Head of Project Management Cok Ng and Senior Manager - Service
Delivery Edward Lau.

henever the Corporate Communications (CCD) and Internal Audit (IA) departments are away on the road,
their journey must be about the crisis audit.

So here they are, launching the 2018 series of the Annual Crisis Audit, with Forum 66 in Shenyang being their first stop.

During the 3-hour exercise, Forum 66's crisis management team was quizzed on
a variety of questions and scenarios. The audit team, comprising seven members
from the two departments, examined all facilities at the crisis management
center, the alternate crisis management center, as well as the control room.

Major findings and observations were shared with the local team afterwards.

Since 2016, the CCD and IA have jointly conducted crisis audits at all projects in
Hong Kong and on the Mainland to ensure that all crisis management measures
are in place and up to speed.

<« HBB30MIFRIEHE T ERE BN EHEZ
Over 30 colleagues from Forum 66 take part in the crisis audit session

Fashion Walk
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opening ceremony
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rom May 27 to June 9, a new chapter in the tradition of French winemaking was introduced to Hong Kong

wine lovers with the unveiling of the Maison de Grand Esprit Experiential Center at Fashion Walk in Causeway
Bay. The French wine and art pop-up exhibition was launched in a star-studded ceremony officiated by popular
celebrities Tracy Chu, Carlos Chan and Grace Wong. Style icons and fashionistas including Lydia Tong, Veronica
Lam, Yen Kuok, and Mayao Ma were also in attendance to share their love of French style over champagne and
French wines. Creative selfie stations under the themes of French sparkling wines and rosé allow wine lovers
Actresses Tracy Chu (left) and Grace Wong (right) unveil to e>fplore the Yery be.st of France’s regions within the same brand while capturing their tasting experience for
the exhibition sharing on social media.
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Sharing Books with the Public
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Amoy Plaza and Breakthrough have teamed up to organize

a book sharing project from May 29 to June 1. The project
spreads the concept of book sharing to primary school students
while at the same time encouraging them to cultivate the
valuable habits of reading. The project was first launched for

five primary schools, with about 3,000 English and Chinese
extracurricular books being collected. Each book had a bookmark
attached to it so that the book donor could pass a greeting
message to the new book owner.

ZHEER Schools in Participation

WEBERWBNE RENE

Diocesan Boys' School Primary Ying Wa Primary School
Division W EEER

B NSRRI/ NE Shatin Tsung Tsin School
S.K.H. Chai Wan St. Michael's HEHpEaE e/ &

Primary School Fanling Assembly of God
Church Primary School

R18E&% Kornhill Plaza
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Open Day at
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ornhill Learnscape, the one-stop learning hub, held its annual

large-scale open day at Kornhill Plaza on May 27 (Sunday). The
event attracted more than 30 educational institutions which gave free
trial lessons and demonstrations to children. Customers who enrolled
their children in classes during the day were given stamps in their
Passport To Your Dreams, enabling them to enjoy shopping and dining
offers, movie voucher redemption and free parking.
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On Father’s Day, customers with a receipt for
any amount from any of the shops can join
the floriculture activity so you can make a
unique floral ornament for your dad.
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At Kornhill Plaza, a Words to Dad activity is being held
on June 17 and 18. Customers spending HK$800 or
more and who “Like"the Kornhill Plaza Facebook page

can join a workshop to make a video card recording
your message to dad.
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Customers spending RMB388 at Palace 66
between June 13 and 17 can become a mall
member and join the Father's Day activities. They
include playing a football game, taking instant

ey b ﬁj = photos and receiving shopping discounts.
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Amoy Plaza has been busy organizing Father's Day gk i
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activities held from June 4 to 18. Customers spending Mackenzie BER + A— i_ﬁgégéjl\ B — R B IRAf o

HK$1,000 or more can redeem a bottle of French red

wine, while with a single spend of HK$200 they can

redeem one ticket of the VR football game challenge.
A food exhibition is available on the ground floor, 5
enabling dads to enjoy a happy day in every way.

Plaza 66 will organize an activity for football lovers on the L6 terrace on June 16 (Saturday). A
World Cup match will be showing on a huge screen for sons and daughters to enjoy along

with their dad. The mall will also hold the Andrew Mackenzie fashion show, showcasing the
brand’s latest collection for daddies.
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hat an exciting experience for Star Wars fans! From May 21
\/\/to June 10, Grand Gateway 66 in Shanghai held the Solo:
A Star Wars Story exhibition with a replica of the spaceship,
Millennium, built in the mall’s atrium. Accompanied by special
lighting, the exhibition area was created to give customers a
multi-dimensional interactive experience. In addition to taking
photos with the 1:1 scale Chewbacca sculpture, customers were
able to experience the feeling of piloting the spaceship in the
cockpit. Furthermore, a panoramic movie clips were played to
immerse customers into the setting of the movie.
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World Cup Fever Hits Hang Lung Malls
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he World Cup, the greatest international football tournament, is almost here

and Hang Lung's Hong Kong and Mainland malls are ready, organizing a host EEER6A15E21 BEHERA L B4E B4 | Grand PlazaX
of activities to welcome football fans to a feast of sporting excitement. Goji Studios#JFacebookskInstagram * {# A] 2 1152 L @ Bkt &L
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i : Customers who visit Grand Plaza between June 15 and 21 and
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follow the Facebook page or Instagram of Grand Plaza and Goji
Studios can join a table football match to win chances of taking
away a free gym trial, a workout program, a dietary consultation
and a sports rope bag. Customers can also redeem a gym bag
or a sharker upon designated spending amount.
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Amoy Plaza has partnered with classic
sports shoes brand Saucony and
trendy brand Sperry to hold a series
of activities themed Fun with Infinity.
They include a motion-sensor football

match, a freestyle football show, gift
redemptions, and more, transforming

the mall into a fun-filled playground ] ) - o
AT e A football-themed interactive musical installation is
unveiled at Olympia 66 during the World Cup period,
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fantastic football feast to customers.
Amoy Plaza
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A Journey of Love in Parisian Garden
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aris is known as the most romantic city where hundreds of gardens there constructed a
beautiful city view. From May 19 to June 17, Forum 66 in Shenyangrecreated a beautiful
Parisian Garden in the mall's atrium, to bring romantic dreams of Paris summers into full
bloom for customers. In a nod to Paris’status as the fashion capital of the world, leaders of the
fashion industry were invited to share stories about popular brands and take customers on
an imaginative recreation of every customer’s fantasy on the bustling streets of the Champs-
Elysées. Meanwhile, a wide variety of exclusive offerings were available for customers to enjoy.

igh-end”and “luxurious” are apt words that describe the latest series of events launched

by Center 66, named The Center of — . The mall launched the first such event The Center
of Elegance in May, inviting TASAKI, Rolex, Blancpain, IWC, and other international brands to
take it in turns to display their limited-edition products in the first floor North Atrium.
Inside the Parisian Garden, a multi-functional =
interactive area was setup to bring beauty and
fashion together perfectly. Through a full-
featured interactive sensory screen, customers
were able to draw magical floral trails by waving
their arms, and learned more about the fashion
trends of international brands such as Giorgio
Armani, Emporio Armani, Lanvin, Roger Vivier,
Trussardi, and Vertu. On every Saturday during
the promotion period, fashionistas and artisans
were invited to share their expertise in a variety of
workshops about floral art, jewelry appreciation,
photo-taking, and aromatherapy.

TASAKI master jeweler Kenzi Sirakasi attended the event, showcasing techniques of pearl
screening and beading for distinguished customers and the media. He also demonstrated how
to select pearl accessories of appropriate styles and length for different occasions.
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Fashion Walk's Kings of Sports is unveiled on June 13 (Wednesday) attended by Arthur Nory, the *
gymnastic “prince” of Brazil who comes to Hong Kong for the first time. Fashion Walk has partnered with o 3 -
renowned sports brand adidas to organize a carnival event between June 11 and July 15. In addition to S M
a street parade and a competitive cheerleading performance, a giant football gashapon machine has been ( f
installed for lucky customers to win special gifts, including the official World Cup football, adidas limited o l
edition sports shoes, and gifts. What's more, renowned British illustrator Stephen Cheetham has been invited s
to design a series of installations with the theme King of Sports.

" Fashion Walk
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Riverside 66 organized its YAO-themed activity to cheer for
during the World Cup, enabling customers to experience a VR
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football game and savor craft beers.
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Palace 66 has organized a summer sports event from

June 8 to July 15, installing an interactive football
installation for customers to enjoy. During the event, the

mall also displays Russian traditional dances, waltzes,
bands, freestyle football, cheerleading, and mascot
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performances.
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hocolate is always a delicious and perfect choice for gifts at celebrations, especially when the chocolates are

handmade by your loved ones! To add sweetness for couples and lovers, Olympia 66 and famed chocolate brand
Godiva recently teamed up to hold a workshop for customers where customers could make their own desserts under
professional guidance. Also, the mall joined hands with the Zenarchery Club to hold a truly romantic dating event at
which customers could meet new friends by joining an attractive array of activities.

RENBRESREHFESMIAEE @ FETHULBSREBINAR
Olympia 66 joins the Zenarchery Club in holding a dating event for customers to make new friends
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Olympia 66 and famous chocolate brand Godiva co-organize
a chocolate workshop
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HANG LUNG
YOUNG ARCHITECTS

Architectural Wonders PROGRAM
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Between April and June, more than 300

student participants in the Hang Lung Young

Architect Program have been actively engaged in the Tour Design Competition as docents, introducing and describing the

features of the architectural tours that they have designed to a panel of judges. The judges have been given a delightful
surprise as students surpassed themselves in using creative means such as electronic games, pop-up architectural plans,
and pamphlets, among other aids, to demonstrate the knowledge and experience they have gained from the Program in
the journeys they curated through Hong Kong's architectural wonders.

Senior Manager — Cost & Controls Eugene Chang, an architect at Hang Lung and member of the competition’s judging
panel said, “I'm glad that participating students can put their newly acquired knowledge into practice. Their keen eye for
detail is impressive as has been their ability to find hidden gems within the urban landscape.”

After the competition, participating students will share their experience and passion for architecture with fellow
schoolmates. The results of the competition will then be announced at the Graduation Ceremony to be held in mid-
July. The winning teams will have the opportunity to take part in an overseas architectural study tour led by architects

during the summer.
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- Tadao Ando and Kisho Kurokawa, among FESEANATAE = 28 2 B 3 B B AR b RIRIRBE 2 | Shanghai is characterized by its East-meets-West milieu, where
others, and take a closer look at their Singapore is a vibrant showcase of green the old co-exists with the new in perfect harmony. The city is
unique approches to space, materials, architecuture despite its compact size. In this‘Garden a place where traditional Chinese mansions are juxtaposed
and lighting, which have helped to define City, students will have a chance to experience with Western-style architecture. In this tour, students will feast
modern architecture. first-hand some of the brilliant examples of green their eyes on prominent architectural gems from different eras

architecture that put enivionmentally-friendly and be captivated by the stories behind the making of today’s
concepts to work in a densely populated urban space. Shanghai as one of the world’s most famous architectural

wonderlands.
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he four-month Hang Lung Fun Math Tutorial Classes ended in fun and laughter

when the last class and a graduation party were held on June 2 (Saturday).
Celebrating the successful completion of 580 hours of Maths classes, over 35
volunteers and primary school students took part in a series of interactive games and
enjoyed a fun-filled afternoon together. What
more could the volunteers ask for when they
were presented with small gifts, hand-made

by their students.
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| n early June, Hang Lung As One Volunteer Teams in Wuhan, Shenyang
and Shanghai spread out into their respective communities to stage
a wide variety of activities to give children a fun time in the joyous
atmosphere of International Children’s Day.
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Graduation Party for Hang Lung Fun Math Tutorial Classes
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Celebrating International Children’s Day

EEEES Palace 66

EEHEE—-OEIBNSA30R (2H=)
AALET=—BELBTENNE  MBERE
BE200Z RRRINEY) - REBARVEBEEAR -
The volunteers In Wuhan traveled EIWROMERET - MRS EXRR (RER
156 kilometers on June 1 (Friday) ) EBEAEETERBBLX  GRIREMN) &

On May 30 (Wednesday), Palace 66's Hang Lung As One
volunteer team visited the Pingfang Village Primary School
and donated more than 200 books for the school to
establish its own library. The books covered the subjects of

to the Hedian Pri School B e § (B . g e
.O ‘AR HE SR SESREANITRD  (BF - BWNE English, arts and first aid.
in Dawu County to celebrate ) i B8 A AR A8 B 1 SR T E o

Volunteers also played tug-of-war games with the students.
Much fun was had on all sides, and though the event lasted
only half a day, it left a strong impression on everyone.

Children’s Day with the 107
students there.

% TEREEETRTRRE  ARSHET
SR - BTEREEBRARIRT L - AR

SRR T T B EE -

Knowing that the children

there had never experienced

a sports day, volunteers made
use of the school’s facilities to
organize a sports day themselves.
Competing in events such as
relay races and four-legged races,
the students were rewarded with
toys and other prizes.

EiBMERELS Plaza 66
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As well as providing

the volunteers brought
extracurricular reading materials
for the students and supplies

that will benefit both students
and staff during the summer
heat. These included summer
clothes and electric fans.
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Plaza 66's Hang Lung As One Volunteer Team plans two events in
June to attract attendees to a special Children’s Day celebration.
The activities combine charity work with environmental
education and children’s development.

On June 9 (Saturday), the team'’s event was designed to teach
children about handling vegetables and money management.
The volunteers divided the children into 20 groups and led them
through a market to familiarize them with the different kinds of
vegetables and fruits. Volunteers then taught the children how
to run a stall, outlining the basic interactions with customers.
Afterwards, students reported the sales they achieved at

their stalls, displaying how they had mastered this specialized
knowledge and therby giving joy to the volunteers.

The team’s second event is scheduled for June 22 (Friday). It
involves bringing 02, a cute little group promoting Hang Lung's
clean air initiatives, to a school and teaching students how to
make a simple air quality detector, how to test the air quality and
also how to improve it.
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he Huanggu School for the Deaf-Mute in Shenyang gave a warm

welcome on 29 May (Tuesday) when Palace 66's Hang Lung As One
Volunteer Team paid a visit to the school. The volunteers brought gifts

to the school in the form of useful supplies such as backpacks, books,
and utensils.

The volunteers began their visit by helping the students with arts and
crafts, and then spent time practicing sign language with them. The

volunteers encouraged the students to study hard and pursue their dreams,

and the day rounded off with a dance performance by the students.

JBIEIBIEER Grand Gateway 66
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Crossing the Generation Gap
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A BESEEFHESD
The students happily receive the new backpacks.
<« ETACHHEREEERT
A volunteer teaches a student artistic skills.

On June 8 (Friday), Grand Gateway 66's Hang Lung As One volunteer Team
partnered a group of primary three students to visit a home for the
elderly in Shanghai to distribute 150 herbal sachets to the seniors there. The
children also put on a dazzling series of performances, wowing the seniors
with their dances, songs, poetry readings, and a martial arts show. The
seniors were highly impressed, and were particularly moved to see young
children making such an effort to serve their elders. Both groups parted
reluctantly at the end of the day, with the volunteers telling the seniors to
stay healthy and the seniors urging the children to study well.
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reativity is a natural gift for which special needs students do not

lack. On May 31 (Thursday), the Hang Lung As One Volunteer Team
visited the Bo'ai School in Baodi, Tianjin, a school for students with
mental or hearing disabilities, to enjoy and join in their talent show.

In a fabulous performance, the students displayed their martial arts,
singing and dancing talents on stage. The volunteers also put on their
festival show, warming the hearts of the students with a dancing and

a clown performance along with an art and crafts session. Some of the
volunteers brought along their own children, who quickly made friends
the students. Some left the school with souvenirs hand-crafted by the
students.
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hopping is normally an enjoyable experience, but have you ever
considered the hidden costs behind the products that you purchased?

In order to reduce production costs and at the same time, increase total
volumes for sale, some companies resort to unethical production methods.
These include hiring child labors, adopting animal tests, and using excessive
quantities of polluting chemicals. The hidden costs of these production
practices is borne by society and the environment.

Ethical Consumption is a type of consumer behavior that relies largely on
the moral conscience of the consumer. It supports only those businesses
that strive to avoid the exploitation of the environment and society. Apart
from purchasing products and services that are at fair trade, organically
grown and provided by social enterprises, giving support to local businesses
and corporates that promote sustainability is also considered as Ethical
Consumption.

Recent years have seen Ethical Consumption becoming a new trend.
According to a Triodos Bank report in 2015, the total spending on Ethical
Purchases in the UK had increased by 8.5%'. As the demand for ethical
products continues to grow, companies in different industries have proactively incorporated ethical
considerations into their operations. For example, starting from 2020, the Swedish multinational
furniture retailer IKEA has planned to use only wood that is recycled or has been certified by the
Forest Stewardship Council (FSC®).

As a socially-responsible property developer, the Company requires all staff members, suppliers and

EREMERRMMERRR - ARZKMART - HEMMAREENR[FR contractors to follow the Central Environmental Purchasing Policy. The Policy promotes the use of
RREEHCR] - DREEEERTHAENRRER  #RIFRREE  FTEHRE locally sourced and environmentally responsible materials, emphasizes the importance of avoiding
BIEBE - AREBREERMINERE B RERBEERNRRROEHTE packaging and recycling waste, as well as compliance with relevant regulations, the goal being to
FRBERBEFE - B2010/11FM%B - RAEE2EHEMAFSCe RERIAMED minimize our social and environmental impact during procurement processes. Furthermore, the
BIGFREERE o Company’s has long been using FSC® paper for its financial reports since 2010/11.

1 http://www.ethicalconsumer.org/portals/0/downloads/ethical%20consumer%20markets%20report%202016.pdf
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Unleashing Croativity
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LESE) A he Draw & Guess Campaign has been successfully completed and Below are some of the award-
EREBE ERERAE  RRIRE S H AR EBATE M AR winning drawings, the list of winners was announced in June.
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The goal of this campaign was to stimulate and inspire colleagues’ creativity while at the same time

P - Ny R X e e (= _7 = = , O3 S %% _ . .
FoEENHRBES AESEARESREE SRS EEE giving them a clearer understanding of what the cities where the Company operates have to offer. In the
g N v AN B a3l s > gh y NS N
AR EURBAREZMTNER - UREHE XL B drawing competition, colleagues used their drawing skills to inform people about the local culture and
UN AS AL
B R IEER o world-class buildings in the cities where they are located. In the guessing game, colleagues appreciated

the drawings and answered questions set for the competition. They also learned about the Company’s
developments in the various cities as well as the local culture, history, traditions and street food.
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Show in late June.
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After selecting photos and videos,

a preliminary video clip is available. [
Users can watch it with different

effects and then choose the preferred

one before starting the editing

J QuikATEE A FHEAFT A B 5
NAR AR
Quik can import any images
and videos from your mobile
device

m_. [}

H ave you ever wondered why you feel so fatigued
throughout the rest of your day even you go to bed
early at night? It's a right time to improve your sleep
quality, not just hours in bed.

The Company has organized a series of activities
as My Date with Duke of Zhou since May with

the theme of Quality Sleep including Health Talk,
Wellness Day and upcoming Staff Discount Road

In the First Date, the Company has invited a registered
Traditional Chinese Medicine (TCM) practitioner to speak
to us about how seasonal shifts, bed orientation, and
sleeping positions could affect sleep quality. Also, the TCM
practitioner has shared some techniques of acupressure
massage and dietary therapy to improve our sleep quality.

In the Second Date, the Company held a Wellness Day in
Amoy Plaza, Standard Chartered Bank Building, Kornhill Plaza
and Gala Place. In addition to the one-on-one consultations
by the TCM practitioner, new features including ear
acupressure point therapy, lymph drainage massage and DIY
sweet sleep spray were introduced to offer quality sleep tips
to our staff from multiple perspectives.

The Third Date will be a Staff Discount Road Show, in which
the Company collaborates with tenants to offer a wide range
of bedding products at a discounted price. Please stay tuned.

Wish you all enjoy a better night's sleep after dating with
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Users can add subtitles and choose background music from the music library

‘aking Care of Employees Wellness — My Date with Duke of Zhou
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ow that taking photos has become an everyday part of our lives, it is worth finding out how

we can share many photos with friends without asking them to click on the photos and view
them one by one. The answer is Quik, a recommended and easy-to-use video-making app. Users
only need to select the photos or videos that they want to share from any folders in your mobile
phone, choose background music and special effects from the resources bank, and a personalized
video clip will then be ready for sharing and getting “likes” on social media platforms.
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Drag.and drop to reorder the
photos and videos
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This Door Can Save Your Life
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here are many people who would love to bake a cake
as a sweet gesture for their loved ones. However, in
Hong Kong we are already considered lucky if we have
a tiny home in which to live, let alone a fully-equipped
kitchen! Kathy Ng, the founder of Bake Your Own, took a
look at this point and chose Gala Place to create a one-
stop baking shop with a floor space of 1,200sf, with loads

of space and all the appliances for guests to bake their
own cakes.

<« WRIAEKE (B) MBBIERE
Hrzk (o) s
Amber Cake (left) and Rose
Mousse Ball (right) are the
latest hit choices

L <« Bake Your Own 9

>
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or Doraemon, the Japanese cartoon character, it's easy

for him to go wherever he wishes because he has the
Anywhere Door. But the liftwell rescue door is a totally
different matter as it only allows firemen, authorized
rescuers and competent workers employed by registered lift
contractors to use during emergencies.

The height and width of a lift well rescue door as well as
where it is located in a building are all subject to regulations.
The door has to be at least 1.8 meters high and 500
millimeters wide. It should also be placed where is easily
accessible and have a "“DANGER" warning sign attached to
it. The door should always be locked from the outside and
opening it should be only possible with a key. From the
inside, however, it should be possible to open the door
just with the bare hands. The Buildings Department of
Hong Kong has stipulated that if the distance between two
connecting platforms is more than 11 meters, then a liftwell
rescue door should be installed at intervals to minimize the
distance, thereby facilitating the rescue of lift passengers
during an emergency.
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freedom for creativity is quite high.
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BB RIEBFTEAZIRBBRISHLE o | Bake
Your Own#l3# AKathys

"I, myself, like to make a cake of my own, but kitchens
in Hong Kong's flats are generally small and may not
be able to accommodate a professional oven, so that’s
why | came up with this idea. Bake Your Own aims to
provide a space for people to enjoy the pleasure of
baking." Kathy, Founder of Bake Your Own, said.
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North Point:

A Mirror of Hong Kong's Post-War Boom
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Oil was established on the site of the former
clubhouse of the Royal Hong Kong Yacht Club.
Builtin 1908, the complex is characterized by its
contrasting red brick and coarse stucco facade

as well as its irregular layout. It is one of the rare

examples of the Art and Craft style in Hong Kong,
featuring multiple roofs that stand out prominently.

ERELEPR State Theatre @
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Opened in 1952 as the Empire Theatre, the State
Theatre is the oldest surviving post-war cinema
in Hong Kong, featuring a series of concrete

arches above its roof — a unique architectural
element among all cinemas in the world.

F rom the hub of shipping and warehousing before WW] I
to the Little Shanghai and Little Fujian that it developed %

into in the post-war period, North Point has witnessed the
development of urban Hong Kong through the years. The
ever-bustling Chun Yeung Street market, the modernist
architecture the State Theatre, the monolithic tower blocks
of Kiu Kwan Mansion, and the Metropole Building are all
monumental in their own ways.

KFES AIA Tower 2

RABSHEEAEZERTIRMAERQRANER
B FHMERERMARARR  2BHERFHD
RWERKE - ©ERAaEE - PORERREK
—fAfE8 - INERIFEE T F RIMESR -
Designed by P & T Architects & Engineers Ltd., and
Andrew Lee King Fun & Associates Architects Ltd,
AlA Tower is one of the earliest skyscrapers in Hong
Kong, featuring a combination structure with walls

at the centre forming a cylinder, as well as modular
pillars and an external frame on the outside.

@ KEIERGEE St. Jude's Church

\

PR1953F A X BB BT -
= HNEEE TR AR (RAE
BN E+FRBEEE - M
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PREZEBELR °
Established by Fr. George
Caruso in 1953, St. Jude's
Church features parallel vertical
lines outside and stained glass

windows inside, with a statue
of St. Jude at the center.
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Ming Yuen Western Street was once home to the
first amusement park in the Eastern District. The

buildings that line the streets mostly date back to
the 1950's-1960's, with pragmatic and modernist

L EEXE » Hi#WXE Kiu Kwan Mansion and Metropole Building @ dezigni th?tl,e?tpha“ze simplicity, functionality
_ and natural lighting.
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Massive huge apartment complexes

designed to meet the rapidly
increasing need for housing in the
1950's and 1960's, Kiu Kwan Mansion
and Metropole Building are small
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1: % communities unto themselves, F A /)N BR B fE
ﬂ‘",ﬂ;j% combining both residential and EEBEENRT
grf 1y commercial facilities. These 2.
i " A modernist buildings were also leftist -
. strongholds during the 1967 riots, Being named one of the top five wet markets in Hong Kong by CNNGo, Chun
' " and Kiu Kwan Mansion was even the Yeung Street is renowned for the unique sight that a tram line runs through the

target of a famous helicopter raid. rows of hawker stands in the street.
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Ingredients
(4A13)
(for 4 ppl)
#E Chicken wings 10-12 pcs 14
7 Spring onion 4 stalks f&
#REE Garlic 4 cloves i
4 E Ginger 1 pcs 5
434 Light soy sauce 1/2 thsp 15 2L
& Sugar 1/2 thsp /%L
#BEL5E Shaoxing wine 1/2 thsp 15 L . .
B8 Salt noted = BB
H #A#1 White pepper noted @ = Bra/sed Chicken Wings
. : in Oyster Sauce
1558 Oyster sauce 3 thsp /Z Rt
fifisA Sesame oil 1/2 thsp )5 2t
=8 (BT 1tsp
Corn starch (for sauce) 142 ;s
) f83% Directions:
TE4dm (FIEEER) 1 ths s s ®iin menw - - -
Peanut oil 1 ¢%£ Q ESFEWIHLEE - BFERE  BUR 0 k— O NMAFISBRMNEHMMBESEK - ETEAEESHE
0 . . /
(forfrying the chicken wings) R - % - EEEAQKESE  BO0HBESES
Wash the chicken wings and pat dry. Roughly FiF o
cut half of the Spring OniOnS, and all Of the garlic Add the rema]ning Oyster sauce and hot water
and ginger. to the pan until the chicken wings are covered.
© mem wom. s sm wowR  rdTemcabme e
—FWBREAKEER  IMAKR - #5 X '
= DRRE ) @ VRFE - FAMAERRKSESFER  MA
Prepare the marinade by combining the light soy EEREEH -
sauce, sugar, salt, white pepper, sesame oil, wine, Mix a little corn starch with water and add to
and half of the oyster sauce. Add the chicken the sauce to thicken, if needed. Add the spring
wings to the marinade and mix well. Marinate for onions as a garnish.
at least two hours.
ABRIINEIE A S MR BN ERESSE o [=]z=[m]
© RBAMBIEA  BERMEMESEE TR -
Heat the peanut oil in a pan, fry the chicken HEY
wings on both sides until golden brown. [=ley
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Experience the Authentic Food Culture from Italy!

——Lé—l—%ﬁ%lJ%ﬁEPAP&%iﬂashion Walki@ 2@ 57 | PAPIEFT B AR BEH MR - FEREARMNEDZNRRXL - &
ST BB - HEEREM0FENEEAIN ABenjamin - BREEATIRK N Rk 2RAEE - RHEBNARE
BEHEANTAEEFHSE - THAEEREIAFE -
Benjamin L
e SBHSE - PAPHEIE - R BAORE 1980 M IENAS - LU M KIS AEsTEmHEnng  REREE
Founder of PAP REENEED R - SEAR0ERS - CEERMVPEEE - RA¥BEERRTLARENEELE o

talian restaurant PAPI at Fashion Walk is back with a bang! PAPI, which specializes in Venetian

mini-dishes (or cicchetti), hopes to spread Italian cuisine in Hong Kong. Its founder Benjamin,
who has been in the restaurant business for more than 30 years, is eager to bring authentic
Italian food to his customers, and regularly arranges his chefs to visit other Italian eateries to
learn new techniques and add to his menus.

The interior design of PAPI's two floors evokes the unique style of the 1980s' Memphis Group.
Its zany geometric shapes, bright colors, and minimalist design allow customers to enjoy
quality Italian food in a casual and relaxing environment. The restaurant seats up to 110, and
includes two VIP rooms for more intimate gatherings.

EANVEOBRAEFMFEEREESZLE
HREZEMNE HKS178

Italian Jumbo White Asparagus with
Homemade Parmesan Cheese Ice Cream
and Summer Black Truffle

LR Yo g _ = o
nal Dishes AN s p B o PR _ E S ns wn (ame) s
- . . 2/, - : : . - Black Truffle & Gorgonzola Cheese Pizza (Cheese Base)
E%ﬁégé%ﬂﬁ%‘ém%kﬂ*ﬁ HK$238

Homemade ltalian Summer Black Truffle
Pesto/ Spaghetti HK$238

SSENFEEH QR code [
BEEhR
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Anfield Expansion
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By Eugene Chang, Senior Manager — Cost & Controls
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iverpool Football

Club'is a household
name in the world’s
most popular sport.
While they have a fan
base of 580 million
globally, according to
the annual Deloitte
Football Money
League, for many
years the 125 year-old
football club was not
among the top ten
most profitable clubs
in the world. In fact,
Liverpool F.C, one
of the most popular
football teams, had one of the smallest stadiums among their elite peers. By 2014, the capacity of Anfield
Stadium, Liverpool’s home ground, stood at 45,500 people (versus their rivals, Manchester United at 74,994
and Arsenal at 60,432), and they had a hard time matching their rivals on match day revenue. As a result, after
shelving a plan to relocate the stadium elsewhere, the team revealed a challenging expansion plan in April
2014 - adding 8,250 seats above the existing Main Stand without stopping any games throughout the whole
two-year construction period!

For a team of the caliber of Liverpool, which has competed in both domestic and European leagues, it is not
uncommon that they play three home games in a week during the season. This meant that the stadium
needed to switch from being a live construction site in between games back to being a live venue for match
days without compromising safety, security, operations and the great match day experience. It also meant
that most of the construction needed to go from behind the stand and above it, within a very limited area.
The major steel structure work had to be completed during the off-season period, and the old roof of the
stand removed and the new one hoisted into place by huge cranes. The good news for the Anfield expansion
project was that the site itself is situated on high ground, so the construction didn't have to dig down too far
to hit the solid rock of the red sandstone for the 2,750 cubic-meter concrete foundation work to take place.
By December 2014, the site (behind the Main Stand) had been cleared and foundation works had started.
By March 2015, the first steel prefabs were installed. Topping out (the structure reaching its intended height)
was achieved on February 11, 2016. On September 10, 2016, the £75 million project, consisting of 1.8 million
bricks and blocks and over 5,000 tons of steel, was opened for the 2016-2017 new season after 614 days of
construction. The project was delivered on time and within budget!

Since the completion of the stadium expansion, the revenue of Liverpool FC. increased significantly to
approximately £372.6 million (€424.2 million) in 2018, compared to £211.4 million (€240.6) in 2014 (of course the
stadium expansion was not the sole reason for the club's record revenue. On-field success and their participation
in the European football league resulted in a boost in broadcasting income too). The club expected to generate
an extra £20 million per year from the £75 million investment, while some experts projected as much as £25
million additional income. The expansion was also part of a wider £260-million regeneration of the Anfield

area of the City of Liverpool. Although some local residents had objected to the plans due to the fear of light
and noise pollution, car parking and traffic congestion, the regeneration went ahead and the football club has
recently announced plans for a further expansion that will add 7,000 more seats above the existing Anfield Road
Stand, making Anfield Stadium the second biggest in the Premier League.

Fun Fact: For Liverpool fans, another great moment was when Steven Gerard was named the project
manager for the construction! During an illustrious career spanning 17 years, local Liverpool Academy
product, Steven Gerrard, represented the club in 504 games, scored 120 goals, captained the club and

his country, and bought home the highest European trophy by winning the UEFA Champions League in
2005. When the expansion work started, the legendary Steven Gerrard was actually playing football in the
US, and it was actually his almost-namesake, project manager Steven Gerard (with a single'r’), who was
appointed to lead the construction works. Interestingly, the project manager is also a local lad who went
to Liverpool Academy for training in football from age 8 to 15. He is also a Liverpool fan and a season ticket
holder. With his contribution to the stadium expansion, his name will forever be associated with his favorite
game and his favorite club!
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