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HOUSE 66 : Taking Customer Experience
to a New Height

DR ERERREHRIL-—T O MACEYER - MUYEZBRTREERTABAYIE - 5
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Today’s discerning consumers expect a more unique and personal shopping experience than ever before.
Customer retention and “stickiness” is therefore a more complex challenge for a shopping mall than simply
having the right location, tenant mix, design and facilities. Customer-centric initiatives are integral to the
success of Hang Lung malls. Here we talk to the Customer Franchise Department to find out about one of
these initiatives, the customer relationship management (CRM) program HOUSE 66.

THME FeatureStory | 5

“IEREL” —i4 HOUSE 66 at a glance
“EfEST 2018498 T LBER HE HOUSE 66, first launched in September 2018 at Plaza 66 in
o FEFSFESAEEREE TN E Shanghai, will cover all Hang Lung's existing malls in mainland
BZL2EHEF o kS 21t X ket ps 2 China by August this year. With comprehensive information
B4EAIN  FMBETRNBEZOEXN accessible anywhere and anytime, the program offers customers
BREHEPME  ANEESITEERE bespoke services by leveraging the merchandise and tenant
RS o network of our malls across mainland China.

VEBET FF1ER& 4 Forum 66, Shenyang
Vel 23 IERE 1% Palace 66, Shenyang

@  KEEESH Olympia 66, Dalian

MR L gj
|\— Il% 2N @ \/\’_\. KEIERET 15 Riverside 66, Tianjin

HOUSE 66 LR \\. FETERE % Parc 66, Jinan

\. T4 1M1 Center 66, Wuxi
\. 51837 Plaza 66, Shanghai

EiE#CIERET 4 Grand Gateway 66, Shanghai

EB1ER 3% Spring City 66, Kunming
<« EESTHSAEKMETINER HELE
ExsBREE TN EIEE Y
With the upcoming launch of the program in

Forum 66, Shenyang in August, HOUSE 66 will cover
all Hang Lung’s existing malls on the Mainland

o
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Delivering Experiences that
Money Can’t Buy

“f PN =T =0 o= EEA = \'g“:/%
Other CRM programs tend to be discount-driven, but A RS 2ARBHRARSRNHSIERATRI LR

Exclusive preview session of Piaget’s new high jewelry collection attended by

HOUSE 66 focuses on creating value for our customers by our HOUSE 66 members

offering unique, prestigious and customized experiences

that appeal to high-spending, loyal customers. “What set us apart from others is the offering of ‘money
can't buy’ experiences to our prestigious customers. This is what makes our CRM program one of
leaders in the Mainland retail market," said Mr. Joseph To, Director — Customer Franchise Department.

FfaamiE Ak 5558

ATELFAUTANENRBENESRT  BNADESPEER » 5 AR b 558 AR 4
BAEL  BHKRUT=XEE 1) BEAFR : EdKITBERANET - #—F THRIFAKHF
BaREE  2) MECH - EANRBELHUR -BHOHEFFRE  GINUBFEESAEEERR
R BLEIMEEMS  ARETRAGNEIEE  AXERARFHNBBBRSLE  K3) &
EOEXAERENNTZES AMEFRATENOWG RS RER -

Meet Our Customer Franchise Department

To implement our customer-centric initiatives and further enhance customer engagement, the newly
established Customer Franchise Department is in charge of the overall customer experience through
three key functions — 1) Customer Experience - by engaging customers through surveys to better
understand their experience and make improvements; 2) Customer Innovation - delivering a holistic
and consistent user experience empowered by technology, such as enabling data-led operations and
decision making, orchestrating seamless interactive journeys across all customer touchpoints and
adopting appropriate latest digital solutions; and 3) Marketing including CRM - delivering bespoke
services and experiences to our customers.

> RRE (FIHEZ) S5t
HERAM R EEE T &
TAFHYIERE M AT
Joseph (front row,
2" from right) and his
team are curating the
unique Hang Lung
branded experience
through multiple facets

=i T
= - "i’i =

DIGITAL
4 CUSTOMER '\ INNOVATION
& FrancHISE 3
e
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WEEEREN2AETH - A RE L SEETE KK - Z2RHIGAER What we categorize as a“money can't buy” experience
B2 ATRENARE - BRI SBERBIKHEZRIZREEE - BB is something that is truly unique to our most
o AMRILE - KRKNEERFZIREN 2 AED c WREKEMmE @ X discerning members. To achieve this relies on our

MEEIRITRRAMERNRAL °

LD TT

A HBBET 7% FEHome to Luxury B IEIRAT » L3R
B EES" 2 RAENSWEHS N2 HESREIRHEAIRER
REZM - ARSIEIED
Plaza 66's annual Home to Luxury Party in Shanghai provides
an opportunity for HOUSE 66 members to purchase limited
edition products from some of the world's most coveted
brands and to take part in various attractive activities

BT REMBFARI BEERRERCANEXRE
Z o MR USHETHFRREMRL T RAFN - BEDN
REFPRSLER - ARERELABYIES - Hix
BERRADRAFELRERS -

T—% : S EXHELEtHERSR

EEEAZENENRBEHES - TEN2ATIIE
Hep—ih o BE O UARROARERF #HE - &
MAIENTE AR TR EH kL SEY - #—FER
HERRBEME - MxXA RERELARENLEANE
EXRE - MRS EHAERRBESITFE - TR T
SFERFIEXNEE o

Customer Franchise Department working closely with
brand partners to design member-exclusive offers or
events available only at Hang Lung malls for our top
members. Such collaboration also allows our brand
partners to deepen their engagement with customers.

In addition to offering these special experiences, it

is vital that we engage with our top-tier members

on a day-to-day basis. Our Member Engagement
Specialist team, which comprises top talent in
customer service and is also part of the Customer
Franchise Department, offers bespoke services
ranging from personalized shopping advice to access
to international fashion shows. '

A EZpFEERITIIMarine SerrefE £ E A E IR EMREFRR “BELS2RA K
JOYCER P 9 Z i) fa Bt B RIER TG

Designer Marine Serre shared her brand story and styling technique with our
HOUSE 66 members and JOYCE's customers during her first visit to China

Next Step — Capturing Big Data
to Deepen Engagement

Lew

L Having an established CRM program is just part
of our customer-centric strategy. Analysis of

the huge amount of data generated by users of
the program helps us formulate more effective
marketing and business campaigns that better
benefit and engage our loyal customers, and this
is what will truly differentiate us from our peers.
The Customer Franchise Department is in the
process of developing a data analysis platform
that is due to be launched this year.
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Defining Our Legacy

Themed on "Defining our Legacy’, this year's Hang Lung Management
Conference (HLMC) takes on Hang Lung Group’s 60" anniversary as a
reminder to our management team that it is a timely opportunity for us
all to look back, reflect, and prepare ourselves to face the challenges and
opportunities in the future.

Gathering over 150 executives from both Hong Kong and the Mainland, this
year's HLMC was held via Microsoft Teams due to the COVID-19 pandemic.
Chairman Mr. Ronnie C. Chan and CEO Mr. Weber Lo kicked off the event

; : gesrt HIMC with their opening remarks and commended the team'’s performance in

£ = tang Lung Nanagement Conference 2020 X X . .
=l v o gy tackling the challenges from the pandemic. They also provided a glimpse
NI T __ intoHang Lungs history and outlook. Three guest speakers then shared

= y = : 5 their views on mainland China's luxury market landscape, Hang Lung's

k ~ performance, and the development of 5G. The broad range of topics
covered encouraged participants from different departments to think more
flexibly about how they and we adapt to constant change.

# . Asconcluded by Executive Director Mr. Adriel Chan, embracing
change in this transitional era is the key to defining our legacy for the
future. Proven by the unexpected pandemic, we are
drawing strength from our achievements over past
decades, which is reflected on the way our people
have adapted to the challenges that 2020 has brought.

S

EEEEEREACRASF - SFERER
EEFESWA ASRNNEST NE
Ao XPMHIAEBYHEREENARE
BREHE T ERMREBANIS - FRR
KEEDMBERRAOBKER SIS -

LSFHARBRRSEENRER  5F

94 BGE I Microsoft Teams ALk EFZ 5
21T 1500k B EAMA M E
BESN - 2WAESKGBREENITREH A FHLESFHBIFSE -
S ARSHHERSENITEE ENSMERI - RS M SR Em T
BENTLMANTNIRELIN - KRBV = ZEN5RIBERNHEZR
IS BRERINSGEANEARETEDZ WM - 2WABRREDE 2 -
EPHEDSETNRERERE » AR 2R HINET o

RITESHRXERE N2 WEL LR R - BEER ST E P E TR
T BRABARRASETEMIT ORI AT 2 R R o T EI eI AKX
AABMNEERBEER - MULRRAE KRB 535 75 KX 2020 5F FFh 5k
)R E R SAEH) ILIE

HeISRIRE N'WEE FH

Clearing Out the Clutter to Boost Productivity

ABRABNE N A AIRKELKRMARRN - EF —BEZM R TZELIBXA -
BYFER  RARXHEERRREL&ENES - AR TLRAMEIIFARFD
X FHBEDEN RET HCFAET KR EERENE - SHERTHBEHN
o BT RRS LU ZEHRZLEXN - QIRSBRNREZIRKIZAHE
BEUATHRAE ) - —EKK!

Hang Lung is urging staff to properly manage their documents to ensure we operate in accordance with our
sustainability and environmental principles. In mid-2020, we issued a guideline on document management
that requires employees to review their documents and classify them either as "retained" or "to be
processed". If there is a large number of confidential, outdated and unnecessary documents, a dedicated
service will be arranged to assist in the proper destruction of these documents. The journey to create an
efficient office depends on everyone. Let’s get this sorted!

1Bk HL Pulse 9

EERRZ N EH R A D FIFRRI
Hang Lung Wins Prestigious Marketing and HR Awards

FERBEMOTIZRE RAIH OB GE - BE T L RREZ IR
Z o NElFEFEHHNER I Mick” the Holidays Bright 21 & @UE
zh + fEMarketing Events Awards 2020F BZF =%k © M AME
RS LEN "BEMAEEMN" F a7 Eloyalty & Engagement
Awards 20207 B 1S =PRI °

MARKETING § N 9 # ALY
eSS KIMSRE
Awards and Honors

y

Marketing Events Awards 2020

“EEFENFIET RK

Best Event Production — Bronze Award
‘BEEYH—FET X

Best Event Retail — Bronze Award

¥ i

BEhFEE —HS R EBRERENL L (FW) SMipi SERA L ELoyalty &
Engagement Awards 20205131 » BEZ =AM EHKIN

Hang Lung Properties' Director — Leasing & Management, Ms. Bella Chhoa (4™ from right),
and the Marketing & Promotions team attended the Loyalty & Engagement Awards 2020
ceremony, where they received three marketing awards

‘EEES R AR
Best Event Creative — Bronze Award

Hang Lung has won a haul of prestigious awards that recognize our
forward-looking marketing strategies and outstanding creativity in marketing.
Our Christmas 2019 cross-mall promotional event, “Mick”the Holidays Bright,
brought us three top prizes at the Marketing Events Awards 2020. We also
won three awards at the recent Loyalty & Engagement Awards 2020. These
were for our work on Hang Lung e-Privilege, an online platform to

provide the latest information on promotions to our customers.

13 B ef@R TIEE K2R
The Loyalty & Joyful@ Healthy Workplace Best Practice Award

Engagement Awards 2020
BE-EFFENR TN VRERINITRED - TRULZ2MEE

B ey BN 2 AAZ2019-20F B S “iF O 5@ B I1ER " A5
A RAL o

Hang Lung has also been recognized for taking good care of the

REH RBARRE — 2R

Best Social Media Strategy — Gold
BEEPEEFR —RE

Best CRM Strategy — Silver
RERHN A — R

Best Use of Technology — Bronze

physical and mental wellbeing of our employees. The Company
received an Excellence Award in the Joyful @ Healthy Workplace Best
Practice Award category of the Occupational Health Awards 2019-20,
organized by the Occupational Safety and Health Council.
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House 35A - The Parisian Mansion

h=1l

35ABITUA “— DR A AR/ KON KA KEERIRIT » BES With “a timeless interior with a French/
BT E DR CHITD o BANBLIZ AR RS - BEAE TN 5 European flair that embraces a luxurious

e N

ZIE1E23-39:

Mh E = A\

1ﬁ B JE T B > = & ATARNRE RNEATINESRMTE - RifFHH  residential quality’as the core theme of the
HBAR IBH TH =T N RKE S « 1 BRI A LFRE design, this elegant European-style space feels

23-39 Blue Pool Road: o i s s S
Refined Urban Living with Tranquility

Design firm HBA curated an eclectic art collection for

this property, to inject a sense of refined luxury that

8 . : 4 % . o e " ‘ | ‘ feels as contemporary as it does opulent.

AEMEeRRREZENECHMREEE  REGFEREM
BIEENMT
The chic color palette takes inspiration from French blue and grey
tones, highlighted with reflective accents of silver and champagne

House 39B - The Crystal

39BEYIRIT RSk B UL A HIK&EIMN - ERB
PR EBAR LT A Bk S SN EF ARSI © Inspired by the crystalline exterior of the development, the design of House
\ 39B focuses on reflecting the building’s exterior within the house.

| W""'

EIEE23-30HE MR ER M AL - B —dEER RS SEE SN MBS 0 FRELSEEZIA - kK
TR EYEE23- 30X BEZHBEERMIRITABMABT AT - ELBEEEMLB 2B - BEEEFHERNEK -
EVEIE23-39 R BEXRY - HAS5ERA EL R R B ERESATKohn Pedersen Fox AssociatesiZit o LI B
HEBEMRS=ZENERN @ SREALAER - Bd » REEZERELRFEES - BOMWE R JEHEMIRIT KR
HZEIST RS - RILEMAFLEERIRIThRXBNEERE -

EEEERIEERZEMNIZITESFrHirsch Bedner Associates (HBA) Ma A E R R ENIRITESFR

PDP London Bl A35AFI39BAF FTiERBEN » iR —HBEEEN B LM H MR EFTNRR

Situated in one of Hong Kong's most sought-after locations, the gateway to Jardine’s Lookout, with convenient
access to both the gleaming skyscrapers of the city’s CBD and eclectic retail hub, the award-winning 23-39
Blue Pool Road development displays the highest sophistication of design thinking. Its focus on detail and its
unique attributes truly redefine luxury living and take it to the next level.

FERANTIERFENGRN - CERALARTERZF
A calming story of green threads its way through the
house, designed to bring a sense of the outside in

Envisioned by Hang Lung and designed by its long-standing partner, the world-renowned architecture practice
Kohn Pedersen Fox Associates, 23-39 Blue Pool Road comprises 18 three-story semi-detached houses, each
featuring a private foyer, balcony, roof terrace and garage, cleverly blending flexible interiors and much-
coveted outdoor space. Privacy and sustainability were key considerations in the design of the project.

R pl: . Scan the QR code
THREZIFE to know more

S

To give you a sense of the luxury living and higher quality of life in Blue Pool Road, let us show you two houses
that are part of the project, 35A and 39B, which were designed by international hospitality-design firm Hirsch
Bedner Associates (HBA) and a global architectural and interior design studio PDP London respectively.
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18[& & H 7~ + B E & % Hang Lung Group’s 60" Anniversary Series :

[Bf2 58+ & HNIR
Golden Bonds between Hang Lung
and Hakuyosha

“EEAFE TMIRERRWMFRNMRE  FEERKEANEENEFIAEEY EEREEESHFS
AN RKEMBB=R50% FREREMIR

Hang Lung-Hakuyosha is not only a household name in Hong Kong but also has a special place in the golden
history of Hang Lung Group's development, carrying over 50 years of shared history and friendship between
two families over three generations.

R
L

‘(Iil!l | ’ B

~uips ot —
-

BRBE BFETRENLRRE

The first Hang Lung-Hakuyosha branch was located at Boundary Street in Kowloon

RIEEEFE L

60FRY) - ERERVPABRERAEEMRAZGEAR - E—RIE AR TRETERSHBFE O
NARTREAEE MA—HES A tRELEEBRMEHKFETRLKREERBSHEERELEM
WEIE  BEAFEHEEREANDFEEEHR —FHET BN - 1965F6 A48 - BREERFET
NERBEET - FNEEIREI2E9E - KIZS0ZFRBFHATEARET L - S@mROTHERS -

Growing with Hong Kong for over 50 Years

On a visit to Japan in the 1960s, the founder of Hang Lung Group, Mr. Chan Tseng-hsi and Mrs. Chan Tseng-hsi, had
the opportunity to meet Mr. Kenji Igarashi, founder of the laundry services chain Hakuyosha. Both gentlemen hit it
off right away. Mr. Kenji Igarashi later sent his eldest son, Mr. Takeo Igarashi, to Hong Kong to work with Mr. Chan on
building a partnership, and a 50-50 joint venture between the two businesses was formed. The first Hang Lung-
Hakuyosha branch opened in Boundary Street in Kowloon on June 4, 1965, and there are now 32 shops across
Hong Kong, providing Hong Kong people with professional and quality laundry services for over 50 years.

1EfERKIE HL Pulse 13

BERFE LR
Opening ceremony of
Hang Lung-Hakuyosha

LT
b --’.. 4

ERAABOREEREL () MAETRLKRELE (B) THRERIN BRERRRA (£—) MATRIEKRA (E2) TEERFSTILSX -

% SETE AR T A BT A BB A
Mr. Chan Tseng-hsi (left), who could speak Japanese, learned how to Mrs. Chan Tseng-hsi (1% from left) and Mrs. Takeo Igarashi (2" from left)
use the steam iron machine from Mr. Takeo Igarashi (right) posed for a photo in front of a large dry cleaning machine on the opening

day of Hang Lung-Hakuyosha

BEHKRBENERERSIE  —BE4ERXEBESAFSMIREN/LRE - 19402F - BF20IP AL TRIBAKE
BN FHERFRATROCREERTAFEMKR - ATRAXKRAEEESE —REHRERELNERN - EEFKREE—R
Kt Bt BEKATEIRKEZBE EY - 1986F  AFENFE=REEATL TR —EEINEEREEMNR
MIFRBEREAE  ARTEARXBTHRAEENKER  TEMIRENBERK - BFRBEE - 255 (ZOOZE) 74% &)
M—REFEKRADBEREFERRAMEENE —_RERABBREL - BEVERHRIREE

An exquisite crystal turtle that has been passed between individuals and generations is a powerful symbol of the bond
between the two founding families of Hang Lung and Hakuyosha. When Mr. Kenji Igarashi from Hakuyosha retired in 1942, his
son, Mr. Takeo Igarashi, became chairman. In his first meeting with Hang Lung’s Mr. Chan Tseng-hsi,
Mr. Takeo Igarashi gave Mr. Chan a crystal turtle as gift. Since then, the crystal turtle has become a
token of friendship between the two families. In 1986, the third generation of Hakuyosha leaders,
Mr. Keiichi Igarashi, came to Hong Kong and visited Mr. Chan Tseng-hsi, who was ill at the time.
Mr. Chan passed on the crystal turtle to Mr. Keiichi Igarashi, and with it demonstrated his desire to
continue to build the international, cross-generational friendship between the two families. Many
years later, in 2002, 74-year-old Mr. Keiichi Igarashi brought back the crystal turtle on a visit to

Mrs. Chan Tseng-hsi and the second chairman of Hang Lung, Mr. Ronnie C. Chan, in Hong Kong.
The crystal turtle remains a treasured possession of the Chan family.

B 48D WE Please scan the QR code to see
BLEET OIS - . more heartwarming stories from
Hang Lung.
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REENEZEE RN

ELF AT IRB B RR BN ARKNEITTAE LMK BRI - £RESUHREB AL
c REPREEREMIT - SFEHMERBR2019F 6% - HETENHENS
FRERE - NIARARE EHGAROBRESAHNERE o B8 - Wt KE IR IZZ R B IE 2 IR

While the COVID-19 pandemic has had devastating consequences for lives and livelihoods around the world, the significant reduction in
economic activity has also dramatically cut global greenhouse gas (GHG) emissions. As estimated by the International Energy Agency, the
world will use 6% less energy this year than in 2019 — equivalent to losing the entire energy demand of India — and likely resulting in the biggest

GHG emissions drop in modern human history. Tragically, such a massive drop is still nowhere near enough to slow down global warming.

RURBRINGEE

W& 2HE IRRBEERIEMRR - %BZW E&E=
AIKTTIT VA SR SR FE AT S B 75 F BE
Tﬁiﬁiﬂ‘ﬁiﬁ%%%I&EZ’%WHFWzHﬁ&% I
it - Efrit 2R S EHEHE ST RISE 2B
BHETRREH XN F SRR BT ﬁﬁﬁ]%%{tiﬂ
BB NS - IR 2 BB NRARE T - EARZ
ZEEHHERELT  ERRLZASHAEL L
BUEW - s 2R E 7R RR A — P E R A -
FEAWME - AR THAE SR :

' KigHE el BA R IR A
Unleashing massive investment
in renewable power systems

D] [ XEEZeshiki BREFES

EZRl AR

Boosting the construction

'.

green infrastructure

EfeEESSERTMEINAR

B TSR BRI B RAE ISR ORI B R -
BERAFEAFELLRMLSEFRNEERE - AE
BRI UL o /ATIEHET\W#L?E&BT? - R
IERIZ B E 7R 77 Mk
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1 iTER BRI R E AR 2 ERBEEEFINEZI
}?IFE% RRBREZMBRARITEEE
Setting ambitious Going beyond building

carbon reduction certifications and pursuing
targets that are aligned

with climate science design and operations

sector via green buildings and

Supporting the transition towards green
transportation in the pursuit of clean air

“deeper green”for our building

Turning the Pandemic Crisis into Green Opportunities

In many countries, governments are now looking towards recovery as the
pandemic’s first wave slowly recedes, with plans for economic stimulus worth
trillions of dollars. Yet as economies pick up pace, emissions are beginning to
rebound. Therefore, international organizations are calling for stimulus measures
to be aligned with climate objectives, so that we can turn the current crisis into
an opportunity to speed up the transition towards a low-carbon economy.
Among the many advocates of this approach, the Energy Transition Commission
is taking the lead to propose seven priorities in driving global recovery while
building a healthier, more resilient, and net-zero emissions economy:

@ 4

FREC 4557 RSB HE B i SR A R SR FX
Adapting economic stimulus packages for businesses so
they are conditional on climate-related commitments

ERXBECIHEBES

Providing targeted support for innovative

e oy -
ﬁg%@,@mﬂ]iégﬁjﬁﬂj ‘ low-carbon activities
i ildi DR E 4L AR Tl
i Accelerating the transition of energy sector

away from fossil fuels to renewables

CO Pl PR ILE R ERE M AL B S A M
2 Defending existing carbon pricing and
regulations

Hang Lung’s Role in Supporting a Green Recovery

Hang Lung is well aware of the need to balance sustainability concerns with a business
rebound in order to mitigate the climate change crisis, which is almost certain to cause
greater and more long-lasting damage than the current pandemic. We have therefore
set our own priorities to ensure that we are moving towards a green recovery:

N

3 ﬁﬁ%ﬂ%ﬁ'ﬂ—fﬁiﬁm
EHREELAARBERF
Exploring and procuring
renewable energy to support
the transition towards a
fossil-free economy

4 EES5EBERMTRELRESHE -
BB ER AR ESEHER
Engaging with our upstream and
downstream business partners with the
common goal of reducing emissions
through collaboration and incentives

A IZA People Focus

EBFEBEAT

Nurturing Young Talent

NicolerCheung

Alicia Tao

Sherry Shen

Kyle Sun

Jessica Zhang

Luna Lu

2020 F EEE B £

Management Trainees 2020

Vera Wu

~ business etiquette, time management and presentation.

Savannah Cai

FE2005FF I MER EBIZIIEITR - BUIEEAER
MEBAT KRS —ENFROM  REALS
KR o 5F - ITRIEWER3,50019k B &S - BINIA
HHERE - REFEINERZ - SFEF 120 KFE
AEEFIERITER SRR B A L - RN ARFE B RS
YIE o

F—HFUIED T7AMAR - EEFUIEITRIB)EE
WAEB = I TRIMKEE - MRAMPEEEED * NEB
CERFULARBHERN—F - BTRBXRE  QF
SEBHBFUML EFNGEE - N RLHRE
AARERA ARG - FXERE - ORAT#HE
Bl S AT AL VB © A1 ST REIEUNE
o RIS T AR - BEARILN - BEEE
FOCHRERTT ©

Launched in 2005, the Hang Lung Management Trainee
Program seeks to nurture bright young talent and help them
develop into leaders of the future who can support the
Company’s expansion. This year, the number of applicants to
the program from Hong Kong, the Mainland and overseas
has risen 72% to nearly 3,500. Eventually, we have hired 12
management trainees (MTs) who had successfully passed
through a very stringent selection process.

The new intake of MTs has been on board since the
beginning of July. The immersive MT Program equips
young talent with the diverse skills, knowledge and the
Mainland exposure necessary to forge successful careers at
Hang Lung. Due to the COVID-19 pandemic, the Company
has delivered both face-to-face training and digital training
in combination. During the program, MTs rotate through
different departments in Hong Kong and mainland China
to enrich their understanding of the Group and the
property industry. They also participate in comprehensive
training programs to sharpen their skills in areas including

William Yang

Grace Wu
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Symon Bridle

EEME HL Perspective

Interview with Symon Bridle,
Director —Hotel Development & Asset Management
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Symon Bridle joined Hang Lung in 2019
and has set about forging strategic
partnerships with globally renowned
hotel operators, as well as injecting hotel-

inspired elements into our mainland China
development to enhance the consumer
experience. He has over 38 years of
experience in hotel management, having
held senior positions at international hotel
groups including Shangri-La Hotels and
Resorts and Rosewood Hotel Group.

EE AEEARRAFEEISymon BridleSt £ R » MFTRERERTEEWHIDNA - S8 GERIEE) HEEHSymon »

REAXRSFREEZE - XS |1 FbESaErES

Mr. Symon Bridle, Director - Hotel Development & Asset Management, says change has always been in the DNA of the
hospitality industry. Symon is our guest interviewee in this edition, and in this feature shares his views on management and

the principles that guide him.
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He says, in essence, the hospitality industry is about providing meals
and accommodation to paying guests. But in reality, it is far more
complex challenge than this, with a need to balance a sense of
familiarity with the need to innovate. Services must be consistent,
yet tailored to the preferences of individuals, right down to the

kind of greeting each person feels happiest with — from a smile of
acknowledgement to a friendly chat.

The ability to strike the perfect balance between availability and
discretion is something that often takes years of experience to acquire.
For Symon, it seems to come instinctively, thanks to a lifetime in
hospitality that began in childhood. His parents owned a boutique
hotel in the Seychelles, an island archipelago in the Indian Ocean,
where he had the opportunity to meet a steady stream of fascinating
and worldly guests. This experience provided Symon with the
foundations of a career in hospitality that began in customer-facing
roles and gradually moved into senior management.

EEME HLPerspective | 17

e NERDZHPRRAET RS S P o Inall things in life, what's essential is balance. "®
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In business, you shouldn’t just be looking at
what you already know. "®
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“In all things in life, what's essential is balance, Symon says. This way of
thinking applies not just to the workplace but to life more broadly; he
says his interests outside work, which include hiking and motorbike
riding, help keep him energized and inspired.

Symon has recently taken up stand-up paddle-boarding, where
perfect balance is essential, along with a willingness to learn and the
ability to look at potential challenges ahead - all important lessons for
a great performance in the workplace.

“You've got to be prepared to step a little bit to the left and to the
right, to make sure you're seeing all the possibilities, and that's how
you can move forward," he says.

“In business, you shouldn't just be looking at what you already know!”
Symon always reminds his team to seek out what they don't know, to

discover new, different ideas and to learn from those who are doing
things better.

Symon describes his management style as being a balance between
delegation and direction. He sees that employees tend to thrive on the
freedom to do more, and perform better when they feel that they are
empowered. Yet it is also important that managers keep their doors open
so employees can seek advice and guidance whenever they need it.

A good manager, he says, trusts their staff, shows empathy, is
encouraging, maintains their integrity, and of course has a deep
understanding of both the business and the sector.

So, how can the younger generation develop these qualities? Symon
advises people to seek out a mentor who can guide them, and urges
them to be bold and make the first move. Show your ability and
initiative, he says, talk to people, introduce yourself, and also don't be
afraid to challenge and ask “why”

Symon also urges patience, especially in challenging times. One of

his favorite quotes is from Ford Motor's founder Henry Ford: “When
everything seems to be going against you, remember that the airplane
takes off against the wind, not with it”
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Have you received your HK$ 10,000 from the Hong Kong Government?
Following the success of our “LOVE TO SHARE" campaign, Hang Lung

now launches the “SPEND TOGETHER” campaign across our seven prime
shopping malls in Hong Kong. We are offering a range of “cross-mall”
shopping and dining rewards — together worth over HK$10 million —in
collaboration with our tenants. Customers staying in Hong Kong this
summer can “SPEND TOGETHER’, relaxing, shopping and enjoying delicious
food at Hang Lung malls!

iR E EyeonHLMalls |

A SE bR & E FrEER 7 Fashion Walk

Your Lifestyle and Gastronomy Destination.

—HEEERNETRER EERERZ M AFashion Walk » BIESIATERZFEEKRIE
Le LabofI#53k2E 8/ B ASE E R Fby SAKE SAN#E - Bi7BEZ HE » BESE R
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Fashion Walk is well known for the latest trends in lifestyle and gastronomy.
Recently we have had several new shops opening including handmade perfume

shop Le Labo and a new Japanese specialty restaurant with a sleek design
called by SAKE SAN. From numerous restaurants to specialty stores, Fashion

Walk has something to satisfy everyone's tastes.

HAEERFTBy SAKE SAN
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Hang Lung is home to some of the world’s most renowned i
brands, which make our malls across various Mainland J:}g'l‘ﬂﬁgriz) DIOR
cities the most elegant and stylish shopping Plaza 66, Shanghai

hotspots. A number of luxury brands have
either opened or installed pop-up stores at
our Mainland malls. Come and enjoy a
luxurious shopping experience and a
diverse range of quality products!

BOTTEGA VENETA
FAIRIBRE & Pop-up Store

VALENTINO
FAIRIPREJE Pop-up Store

THEET 7
Center 66, Wuxi
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LONGCHAMP
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Spring City 66, Kunming

DIOR HOMME

LONGCHAMP

—




| BERE EyeonHLMalls S ' . BT E Eye on HL Malls

DIMOOREA =R BE N K17 -
DIMQO has Landed at -
Six Hang Lung Shopping Malls’

B T3 3 Al AR #YIDIMOOE BFfifEfZ - A& A# &)/ N B #ZDIMOOS —DIMOO
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The highly popular DIMOO toy range has landed at Hang
Lung, with the cute and cuddly DIMOO boy offering to
take you on an adventure through the stars to explore the
secrets of the galaxy with his DIMOO friends.

Hang Lung and POP MART launched the first Mainland
DIMOO offline exhibition, themed “DIMOO SPACE JOURNEY’,
in six of Hang Lung’s malls - Palace 66 in Shenyang, WET: . Y ] : - oL

Center 66 in Wuxi, Riverside 66 in Tianjin, Parc 66 in Jinan, RO i el AN o d e ‘ R EHREET 15
Olympia 66 in Dalian and Spring City 66 in Kunming - to e : Lt onle) Lra A ¥ - N K a : Spring City 66, Kunming
bring customers a new experience of DIMOO pop culture. i i ) " : ; VT E.\ g : ; &

The event launched at Parc 66 on June 24, when it was
announced that AYAN, the brand’s author, had tailor-made

a unique DIMOQ icon blind box for Hang Lung, to be
available exclusively at our six participating malls. Customers
have the chance to win a number of limited-edition
products by participating in a series of exciting campaigns,
lucky draws and consumption rewards, while members of

HOUSE 66 can enjoy even more exclusive privileges. AFEE—HSkMLEETERELE (AN) SREXZERES 2F07RERE 28RS
E# “B211%) DIMOO SPACE JOURNEY” FF&4L

Mr. Raymond Ip, Deputy Director - Leasing & Management (4" from right) and colleagues
— from Riverside 66, Tianjin and Parc 66, Jinan officiate at the opening ceremony of “DIMOO.
~l E

APHERERET SPACE JOURNEY”

Palace 66, Shenyang

|
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A TIEEAANEBIAHAKHHDIMOORE
FRER :
Unique DIMOO icon blind box made
exclusively available at six Hang Lung malls
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L5182 3% Plaza 66, Shanghai WUESHR—R"F BRI GESE QNS - Plaza 66 in Shanghai is extending the fun of the summer season,
FR—ESE “HEYE ATTWME 5 5% following up the successful “Love Being with You"campaign with a
I FARBREANTEY - AL S RBFRE % range of exciting events themed “Summer Sweet” There's a dessert
B HRERERONFES N EESHERLL cart, performances by a live band, and entertaining workshops
BRNFEFRS - WA NIEERERRE | to tickle your taste buds and offer unprecedented audio-visual
enjoyment. These
festive treats,
together with
our exceptional
summer offers
and the opening
of new shops,
allow adults and
kids to embrace
the joy of
summer!

PLAZA 66
eé
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8182 17 Grand Gateway 66, Shanghai
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Let's Explore the Oasis at Our Style Lab Event

SARE - BLERT FARLK This summer, Grand Gateway 66 takes a breather from
ERRE - B m HRSER the summer heat and transports us to an oasis in the
='NE‘G6ETR ‘YEEYT T city with its Style Lab event, using masses of greenery
E=RET - AL EY BIRE T iF and oasis plants. Large interactive installations featuring
SABREHLEES « HlIE KK huge imitation cactus and desert flowers have been set
AZRIDEES AR E S F up between the South and North Buildings, encouraging =

RAEFT
el . M customers to take some time to relax in this nature-like
WHHRR—REN  mEEHEHA

P S0 0_0 » environment, which feels far from the hustle and bustle of

/E\ i Mg:;l Emo\ i L’ZE P i% city life. To add further interest, other installations that lend
MEBHERREILIEA R EH themselves to being photographed have also been set

e I EZ AN EERMATan R bE L up. These new features, and a range of luxury and popular

AR BLERZRHERE LI brands, mean Grand Gateway 66 is a must-visit destination
HYFT Rk o that suits the many and varied needs of our customers.

CPBAT FF1EE T3 Forum 66, Shenyang
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Fast Cars and Fine Art Add a Splash of Excitement to Summer

BT BT TF6 A7 AN T AHANE OB Forum 66 in Shenyang launched two exhibitions this June

BSED) » L RNRBHEBELSIREZ RME © 3T and July, providing a feast for the eyes and some food for

AENESERLRY  SHHUARRSEEE RS thought. First up was a luxury car show, where the latest- REMERK
FEFRGHE CRBTHKBETEARASE - release models from high-end car brands dazzled visitors Luxury Car Show
SNMERNEEE P E S ASTILE - RREESH in the atrium of the mall. Forum 66 offered special rewards

to designated customers who visited the show. Next was
an art expo, featuring the work of a range of artists who
demonstrated their varied creative styles using silk scarves.

B EFLR-ZRZE"2MZRR  BRZAR
TELGTRZREIRKX - RAFEFHENZAR
Mg e
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A Delicious Meal Delivering Heartfelt Warmth and Goodness
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In an affluent city like Hong Kong, most people simply expect they will be able to have nutritionally balanced
meals, but for underprivileged families this may seem like a luxury they struggle to afford. In view of Hong
Kong's economy being hit hard by COVID-19, with the unemployment rate climbing to a 10-year record high,

BRI EFRHEEUREMIR  BEXNT LEZREMS » —W

HATE SRS MEE - FIAERESRBEREBLF K
5 TR A ERERMANIRNSS  —ReE

our Company is drawing funding from the “Hang Lung Novel Coronavirus Relief Fund”and partnering with social Q
enterprise “Delicious Express”to offer healthy, fresh food packs to needy people through 14 welfare organizations @ @

and schools. Our volunteers also helped pack the food packs and make deliveries to the low-income families,

sub-divided unit residents, ragpickers and elderly people living alone, helping them stay strong and well during this @

critical time. Hang Lung’s partnership with “Delicious Express”has demonstrated our care for the community and,
more importantly, added value to the great work “Delicious Express”does.

A 458" 6170 AEva Mak
Eva Mak, founder of “Delicious Express”

‘ORI

Background of “Delicious Express”
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Eva Mak, the founder of “Delicious Express’, used to be a piano teacher. Some years ago, she noticed
there was a desperate need for people to buy fresh food for the disabled elderly in her neighborhood
in Ma Wan. She formed her food sourcing team with a focus on serving the elderly in her community.
As her business grew, Eva's crew soon expanded from five or six people at the beginning to more than
30.1n 2016, she decided to further extend her reach by setting up a social enterprise and producing
fresh food packs. Eva even hires people with disabilities or lower educational attainment to work in the
processing factory, further contributing to an inclusive society in which people play to their strengths
to help each other.

A — B2 Y THERIRIRS T ) 5 =% %Zi/\tﬁ*ﬁiﬁﬁ’]’i/ék% BRRZ
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By serving the beneficiaries of the program, our volunteers have gained a

deep understanding of why it is better to give than to receive
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Since some underprivileged families may not be able to afford to

have meat in their diet, the food packs to be given out are mainly

meat recipes that come with seasonings, so that the beneficiaries

can easily cook themselves a nutritious and delicious meal

ZHANTH=E

Beneficiaries’ Feedback
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One of the beneficiaries is an immigrant single mother who has been
residing in Hong Kong for two years. She lost her job during the outbreak,
but she still has to take care of her 12-year-old son. Given that she bears all
of their living expenses alone, she was thrilled to receive the food packs,
saying, “I'm so glad and grateful to receive the ribs and chicken today. We
haven't had ribs for months”

NIRS

Volunteers’ Reflections
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Recipients of the food packs were grateful for
volunteers'devotion and care

5EEEE

Partnership with Hang Lung

SEFVWBERBZRE - BT WER M - 1" Fit
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This year, COVID-19 has created huge challenges for many
companies as well as social enterprises such as Delicious
Express. Nonetheless, Eva and her team have been
determined to maintain their service and the quality of the
food they provide, so have seized the opportunity to partner
with Hang Lung to serve the community.

AR (E—) RRFEROACHEE) BRAERATE FEER
L REZE L THRO L EIARIBEZ
Uncle Ben (first left) was thankful for Hang Lung’s assistance
and the care of our volunteers. They not only provided him
with welcome ingredients for good meals, but also lifted his
spirit and gave him hope

0]o]e)

AR AARIFR C BEMMERA - M
AR ANMEIFHEIR o * — FRT ZREN TIEE (Carrie)

“By volunteering, | have developed a better understanding of the community in which | live.
| also have a different outlook on people from all walks of life, regardless of their background
and status. | have broadened my horizons and widened my knowledge!” - Carrie Tam, a
volunteering colleague from Kornhill Plaza

<« Y TCarrie () RTHTIEMRZE LT ER (D) 61 - —RABERRAEE - hIARLE
Carrie (right) works with Wai Ling (left), a disabled worker in the processing factory, to pack and deliver food packs
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Hang Lung Young Architects Program Graduation Ceremony
Creating Community Learning Spaces of the Future

HANG LUNG
YOUNG ARCHITECTS
PROGRAM

SECOND RUNNER-UP

Susphons Coegs

CHAMPION

sing Yin Secondary Schoe!

i
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Winning teams in the “Sketch Your Sky” Creative Project of the Hang Lung Young Architects Program: (from left), the
first runner-up, Pui Ching Middle School, the champion, Sing Yin Secondary School, and the second runner-up,
St Stephen's College

S )\NANBH - F2E MEE « Tk — FRERIMITR" AIEZF L TIRFI ST 10,000/) 535 YIRE KR
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After eight months of hard work, students finally completed over 10,000 hours of training and submitted their creative
projects for the second edition of the Hang Lung Young Architects Program (the Program). As a fitting finale to the
Program, the graduation ceremony was held in the form of live webcast on July 4. Over 300 students, school representatives,
mentors and architect leaders came together online to witness the announcement of the three winning teams.

ES BRI IRIRATH TP SAERBERR — MR X Z I =@ ABEIRITTE - A
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In the “Sketch Your Sky” Creative Project, teams of students were required to design a community
learning space that would foster creativity and the sharing of knowledge while promoting sustainable

development. The three winning proposals were all outstanding, and the judging panel was overjoyed at
students’skills; in some cases their standard of work was at university level.
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Brief Introduction of the Winning Proposals BE  XFHEFE — ERERKE’

Champion: Sing Yin Secondary School -
“Lively Learning, Vita lucundum Yautong”

B AL F A N REREEXKRIT —NARR A EENF I =E - 4
PSR AR EBYIER SRR RifeE s — EE—WAE
ERBFFAENFR o

Students of the champion team, Sing Yin Secondary School, envisaged a
fishing-village-themed learning space along the waterfront in Yau Tong.
Their pier design and floating museum won the favor of Mr. Peter Leung,
Director — Project Management, who is also a Program advisor sitting in the
judging panel.
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First Runner-up: Pui Ching Middle School - Gennections \‘&

TENEESEED LML NBEIER RS  DAAmeE  F
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Inspired by honeycombs, students of the first runner-up team, Pui Ching
Middle School, designed an inter-generational residential complex
solution in Oi Man Estate, in order to provide a platform for knowledge
exchange among different generations.

ZF | XTRRX BB — AREA 51

Second Runner-up: St. Stephen’s College - AREA 51
FEZTRRPEAILTAENEMNEMNAERITEF - K T HIBAEARKFE
Students from the second runner-up team, St. Stephen’s College team, have merged

their design with Murray House in Stanley, creating a retirement village with a synergy
between historical heritage and modernity.

51542F%311% Short Dialogue with the Students

RINA BB ? EURIRPEFLTE?

What do you think are the keys to success? Have you gained any insight from the competition?
"BAREXY  RENVWMOHSE - INEERHLSE  HRE ‘REEMAMEECHEL  BRTIMERNAKE
TR BETRHAED  TRENF  ShcdRZH% FRRHS - RXREFREE T A o BARK IR MA]
FREKE " — BHH XERF BiEe " —ER - 2LRRBA

“First, be proactive and treat the competition seriously; second, "I learnt that everyone has his or her own weaknesses. But |
persist in the process and never give up; last but not least, appreciate my teammates overcoming their shortcomings to

be united as one to get things done.”— Willy Fung, Sing Yin contribute to the project. I'm glad to have worked with them. -

Secondary School Whitney Yiu, St. Stephen’s College
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Our AI I_rou nd Vol u nteerlng Actlvities Heartland 66, Wuhan & Riverside 66, Tianjin

e . B KEEFZET 1% o BRI E P A PR O T - BT AR 160/ N
SEUAREBEEREZNULSEARNESR - RIMNZEF Bt S HPUIRFSERRIMNBESHX ELEE—HK - Olympia 66, Dalian SEFH /NI D E RS L T — TS R o b -
D7 “EE—OX TN E6AM7A TAMEN T SHNUTES - ATRERAESNEM ' VTR RN T — 5 MEHITL - SARED
Community wellbeing is fundamental to our operations and our business growth. We adopt a multi-pronged fE6 A5H @ RIEEE— LN IRAEDTEEB/MA - 8 2R EDEZETRERAKRMESFIR

approach, in whi'ch \{olunteering plays a Iarge'p'a!rt in enhancing the livelihoods of the communities we serve. Let’s ﬁé%ft@ﬁﬁﬁﬁﬂ% B o XIFEHE LH)E ) — KR T2 Y T BA T A o B A X B SR TR
review the key highlights of the volunteer activities hosted by our Hang Lung As One Volunteer Teams across the N IVIEES SR MR s - AR AR o

Mainland in June and July.
On June 5, our volu SRS GRS R e Our volunteers and their children made unique gifts and

donation day tog QiSRRI IEIoclS e personalized thank-you letters to show our appreciation and

J:fﬁ'l‘ﬁl"ér' iﬁ*ﬂ%ﬁﬂ ﬁiﬁ'rﬁl‘%riﬁ the 17" World Blood Donor Day. A total of 51 colleagues support for our healthcare heroes. A webinar was organized

participated in this activity. duri : : : ;
. uring which healthcare workers shared their anti-pandemic
Plaza 66, Shanghai & Forum 66, Shenyang e
N \ P N - R KEEE 5 o N
BRI Y T2 SIMERFES - N6 ASAMERINERE —5 1 - £ - Y TNANELEKEE - 28T Olympia 66, Dalian SN . Our volunteers in Tianjin also showed their gratitude to

ESMMEAHER - MM TR0 NBRSNT MRFLED - EFLHTMRNARMABA S AKEE o community volunteers who helped during the COVID-19
pandemic, by sending them

exquisite potted plants.

To mark World Environment Day on June 5, our volunteer teams in Shanghai and Shenyang participated in environmental protection
activities. In Shanghai, our volunteers worked together to promote urban greening by beautifying the refuse room, while in Shenyang, our
volunteers and their children took part in an environmental painting event, personalizing their own tote bags with their drawings.

Lg%
Plaza 66, Shanghai

HIXIEE 1%
Heartland 66, Wuhan

P ATERE %
Forum 66, Shenyang

FEEE
Parc 66, Jinan
SFEIBRET 7 L TAMAIAE Ol mAR™ « POP MARTHLZEZ A58 T6 A20H #1577 8247
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Riverside 66, Tianjin

To celebrate the Dragon Boat Festival, our volunteer team in Parc 66 partnered with

tenants including Olé Supermarket, POP MART and Cou Cou Hotpot on June 20 in hosting
a rice dumpling-making activity. About 30 children and their parents had fun making rice
dumplings with our volunteers, and they also gained a better understanding of the Chinese
culture and the history of the festival.
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Parc 66, Jinan
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Fun Corner

BEZESREIMEF REFEXR
Call for Photo Submissions with a Chance to Win a Prize
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Following an overwhelming response to our call for photos in the May
issue of Connections, we are pleased to announce the winners of the

“Fun Corner” photography competition on the theme “Unforgettable
Summer”. Thanks everyone for your support, and congratulations to all

the winners!
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#Cao XiaoTong ford
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66, Shenyand

#II TAEES 7 #Toby Xue Center 66, Wuxi

#YukiWang Forum 66, Shenyang

HEZE BUER
- #SarahLi Spring City 66, Kunming B, SiEE
7 =B

#Judy Li Palace 66, Shengyang

The COVID-19 pandemic means that many of us are staying at home
more than we usually do. We shall take this opportunity to keep a
positive attitude and take regular physical activity to stay healthy.

To encourage colleagues to keep exercising, the theme of the next
Fun Corner photo competition is “Stay at home with fun physical
activities”. We look forward to receiving your fantastic photos to
show your ways to stay active, so get snapping and share your
photos with us! The deadline for submissions is 5:00 pm on August
31 (Monday). See the Intranet for details on how to enter.

Winners will be announced in the next issue and will be
contacted separately about their prize.
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