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pholding “Customer Centricity” as one of our core

values, Hang Lung has always sought opportunities

to work with tenant partners to bring customers
unique shopping, leisure and entertainment experiences.
Annual high-profile, top fashion events like Plaza 66's
“Home to Luxury” Party and Grand Gateway 66's “Gateway
to Inspiration” in Shanghai attract worldwide attention as
they connect our most distinguished patrons with our
world-class tenants.

At the pinnacle of Shanghai’s high-end fashion and lifestyle
offering, Plaza 66 continues to seek breakthroughs in
delivering the best-of-the-best experience to customers.

At the annual star-studded “Home to Luxury” Party, guests
were treated to a rich array of exclusive, first-release and
limited-edition items in collaboration with the mall’s stellar
cast of renowned international brands. For loyal patrons at
this level, value is found not in promotions but in
exclusivity. The mall seeks to curate unique, prestigious
experiences that are highly personalized and intimate, like

“Home to Luxury” BR&ER3 = o
Key Figures about “Home to Luxury” Party
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the private dinner hosted in collaboration with distinguished
luxury brand, Chanel, and a number of other exclusive,
invitation-only events presented by esteemed brands for VIC
members.

Positioned as the “Gateway to Inspiration”, Grand Gateway 66
strives to bring customers a diverse shopping experience
with emphasis on both timeless luxury and trendsetting
style. In a first for a high-end shopping mall, Grand Gateway 66
collaborated with a popular comedy company to present
exclusive stand-up comedy performances for visitors to the
mall. Understanding the needs of the new generation of
young and savvy shoppers, the mall took an innovative
approach to customer engagement with cross-sectoral
collaborations including creating a special-edition soft drink
with a drinks manufacturer as a souvenir for shoppers. Each
floor of the mall also hosted interactive installations and
booths to engage visitors with fun, trendy activities while
they shop.
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Multi-talented musician Henry Lau lit up
the stage with his exciting performances
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This year's concept of three-day “Home to Luxury” Party was themed “Cruise to the Future”
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Interesting and interactive installations decked each floor of the shopping mall to enrich the shopping experience
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A number of fashionistas
were invited to join the
lively “Home to Luxury”
Party to share the fun with
their fans on social media
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More than 140 brands
launched exciting
activities such as floats,
coffee and drinks carts,
balloon distribution,
member workshops,
check-in points and
interactive installations

~

NBER ERUARTHES
TR BB AR E SRR
BORER R T RRRAE n | Lell
BIBRPILLLE TR 018 3t » B4 RSN
B RROR BB TR 4 W ===reeT A
R EER o A ——— il B

“Gateway to Happiness” FREk ¥ = =
Key Figures about “Gateway to Happiness”
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Interesting interactive
installations engaged
customers on every
floor of the mall
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Chaumet's Chaumet Library was launched at Grand Gateway 66,
the first stop on its national tour, attracting many customers to
check-in and take photos
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An NFT experience installation was created to
provide customers an experience of this new

digital phenomenon where they got to design

their own NFT avatars

BRIXUAT ‘KRR AME 2B OFRE
A popular comedy company presented a stand-up comedy show NI THEEHREH
Grand Gateway 66 organized its anniversary
celebration with the theme “Gateway to Happiness”
to bring vibrance to the city
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Limited edition soft drinks with trendy taglines were
made by Aquarius, a soft drinks manufacturer
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Exemplifying the We Do It Well
motto, the new websites for
Hang Lung address the look
and feel of the overall
interface and experience by
optimizing the navigation

and the search function

and enhancing the latest information on “Customer Engagement” to make visitors
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feel engaged and facilitate a better understanding of the Hang Lung service
philosophy of customer-centricity as well as our unique brand experience.
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HLMA Research Club: Equip Yourself for a Future in Science and Research
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The HLMA Research Club recently
invited two promising young
scientists, Dr. Kero Lau and

Ms. Ewina Pun, winners of the HLMA
in 2004 and 2012 respectively, to
share their journey and advice on
pursuing a career in science and
research with secondary school
students. Moderated by Professor
Shing Yu Leung of HKUST, the
sharing session attracted over

Yo lomg 100 secondary school students from
more than 50 schools to sign up.
Both speakers recalled that they
started off with a strong interest in mathematics from
their secondary school days, which opened doors to
the world of scientific research. Mathematics is the
language used daily in research. One interesting

thing pointed out during the dialogue was that

doing research requires a lot of teamwork, strong
communication skills and a cooperative spirit.

That's something you don't learn from taking exams.

Right after the sharing, some attendees expressed
interest in joining HLMA because of the unique
research-based experience, the reputation of the
Award, the opportunities to meet world-renowned
professors, and the series of lectures and workshops
organized for participants during the competition.
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The 2023 HLMA is now open for registration. More details
are available at our website, accessible through the QR code
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tay grounded to herald a healthy life! In October, the Hang Lung

Stepathon Challenge, part of an initiative to raise awareness about
employee wellbeing, was presented to encourage staff to Step Up
whenever, wherever, and however they like, to lead a healthier lifestyle
by staying active in the hustle and bustle of everyday life.

“Employees wellbeing is of utmost importance to us! We have
established Wellness@HL Program, an initiative to improve employee
health and wellbeing at the beginning of this year, and the Hang Lung
Stepathon Challenge is a company-wide event that is part of the
initiative to encourage all the employees from Hong Kong and mainland
China to encourage one another to get the most out of maintaining an
active lifestyle to maximize the benefits of exercising,” said Ms. Janet
Poon, Deputy Director (Head of Group HR & Administration).

The first Hang Lung Stepathon Challenge was a
huge success! We had over 1,500 registered
participants and completed 545,489,557 steps in
total during the one month of this program,
clocking up around 327,300 km which is equal to
about eight circles around the earth! Keep
striving for 6,000 steps a day!

comeek 545,489,557 5 otcrs
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= clocking up around 327,300 km
= about eight circles around the earth
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https://hlma.hanglung.com/en/how-to-join
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Cora Yiu, Deputy General Manager
- Portfolio Support (Service
Delivery) (left) received the 30-year
Long Service Award in 2021
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Cora (EM) SAES5XEER HNALEETE

Cora (4" from left) and colleagues prepared for the opening of Olympia 66 in Dalian

Cora believes that the essence of “Customer
A 3 O_yea r J O U rn ey Centricity” lies in “cross-departmental cooperation,
. coordination of internal resources, response to

'th H L customer needs, and finally delivering service from

WI a n g u n g’ the heart.”
L a
Living "Customer
[ ] [ ] "

Centricity” by
Heart

As for her plans after retirement, Cora plans to travel
around mainland China by high-speed rail, and visit
every city in the Greater Bay Area.

aving joined the Company in 1990, Cora Yiu,
|—| Deputy General Manager — Portfolio Support

(Service Delivery), is responsible for property
management of our diversified portfolios. One of the
first employees to take an active role in our
expansion into mainland China, Cora has laid a solid
foundation in property management for our
Mainland portfolios by introducing and sharing a set
of sound management practices from her experience
in Hong Kong to our Mainland colleagues.

Cora () %i%tuﬁﬁlﬂﬁgf“i%lﬂﬁ
Cora (left) visited the construction site of Spring City 66 in Kunming

Witnessing the flourishing development of the
Company over the last three decades, Cora recalls
her most memorable experience is related to the
opening of Forum 66 in Shenyang in 2012. The
experience taught her that the best laid plans need
openness to dialogue in their implementation in
order to achieve the goal of customer centricity.
Cultural differences meant that the procedures and
guidelines she had planned for Shenyang needed
adaptation. “We listened to our colleagues’ concerns
and leveraged their understanding of local culture
and customer preferences to achieve a perfect
balance that upheld our high standards of service
quality while tailoring them to the local context.
That's customer centricity,” shared Cora.

€ £ The essence of
‘Customer Centricity’ lies
in cross-departmental
cooperation, coordination
of internal resources,
response to customer
needs, and delivering
service from the heart.””
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Ordinary Green Leases

Bt 5SURCIEHBARE - EAMXESEEB~SEE — IRERRE
John Haffner fe4 (/£) K LVMH R 4ES [E LK 4222 Nicolas Martin 524 ()
Mr. Adriel Chan, Hang Lung Properties Vice Chair, and Chair of the Sustainability
Steering Committee (middle) joins the two-day Real Estate & Climate Forum and
delivers his closing remarks. He is joined by Mr. John Haffner, Hang Lung
Properties General Manager — Sustainability (left) and Mr. Nicolas Martin, LVMH
Sustainable Store Planning Manager (right)

I_l ang Lung and LVMH Moét Hennessy Louis Vuitton (“LVMH")
announced a pioneering and ambitious partnership to
collaborate on sustainability initiatives across mainland China in
October, aiming to accelerate innovative collaboration on climate
and sustainability action in the real estate and retail sectors.

Only one month after signing a first-of-its-kind sustainability
partnership in Paris, the two Groups co-hosted the two-day
inaugural Real Estate & Climate Forum.

Setting New Path with Thought-provoking Ideas

The world is facing a climate crisis and progress on sustainability
is not happening quickly enough. Hang Lung and LVMH believe
“business as usual” is over. The sense of urgency has led both
Groups to form an unconventional partnership without precedent.

The partnership goes beyond ordinary green leases around the
world by leveraging cross-sector expertise to tackle ESG challenges
and enable both Groups to achieve sustainability progress they
cannot realize on their own.

185 LVMHB AR R S 1E
Hang Lung and LVMH Sustainability Partnership

ZATHH = 5 RIS IE BN EE
Mr. Weber Lo, Chief Executive Officer
of Hang Lung Properties, delivers

opening remarks at the Real Estate &
Climate Forum in Shanghai

Focus on identifying
climate action points and
sustainability solutions
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Hong Kong, Shanghai,

Climate Forum
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200 internal & external
participants

Paris, and other cities
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Strategies to Drive Creativity

©® Redesign work processes: With the comprehensiveness to
engage numerous brands, cities, and diverse stakeholders,
the sustainability heads of both Groups found new modes
of decision-making with a focus on efficiency and
productivity. As a result, they were able to craft details of
the partnership and co-host the Forum within a short period.

©® Embrace culture change: The Forum was designed to
bring a certain level of discomfort to motivate subject-
matter experts to step out of their comfort zone. To shift
mindsets, no titles identified at the Forum to establish an
atmosphere of equality and encourage ideas and feedback
to be considered regardless of organizational role and
status.

©® Aim to tackle the problem: Sustainability events often
focus on awareness-raising, and the Forum sets itself apart
by transforming ideas into concrete actions. Changemakers
were tasked to sort, evaluate, and identify measurable
actions. Developed the basis for Common Charters to be
announced by the two Groups in the first quarter of 2023.

Aljiqeuielsns#
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‘BETIH NRERAELRNREINERE The Sky is the limit

ol TalE o REIRE =34 o [BfEM LVMHBBEHEEA T —REETN “Business as usual” is not an option anymore in the face of the
Level Between individual corporates Group-level 5 S AT BT e T DU B S ) B AR climate crisis. To leave a better world for future generations,
N =N m °
S N . = both Groups are demonstrating that we must be future-focused
AN Ny == S AN 2B £ PRRZAN / s = =
R MR MELVMHIE T B926 M BB EI0ORZERIE » NH FI1EE BII3F B4 F 25k A I L F o 1BFEF LVMH B FF L o
Scale Focus on individual tenants R NME TR and change-orientated. Innovation is the catalyst for change
Across seven cities in mainland China, engaging 26 LVMH UM BB MR BLE » WEENF NAREL BN and will distinguish Hang Lung and LVMH as sustainability
brands, occupying 90+ retail spaces ‘B4 > AR “BHEE" - BRERHASBIFay 'eaders’ not followers”. The sky s our limit, and Hang Lung
B 5 A A B E S 5 courages everyone to embrace creativity and put a new lenses
EE REESCHME (F1E) 25 Fi ESGSEhE * MRESSERRE to look at this “old” problem.

Scope “E” in the ESG Every aspect of the ESG
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Hang Lung Future Women Leaders Program

he "Hang Lung Future Women

Leaders Program” was
successfully launched at kick-off
ceremonies held in Hong Kong and
Shanghai in October. Close to 300
guests including government officials,
Hang Lung executives, Program
mentors and students, gathered to
take part in the inaugural event — the
Women Leadership Forum. During the
forums, elite women leaders from
diverse industries shared their views
on women's career development,
leadership training and sustainable
development, as well as their own
stories of how they overcame
challenges. They also discussed
development opportunities for women
in the modern era, and how young

women can grow more consciously to
create a compelling space that values
diversity and inclusiveness.

The six-month mentorship aims to
promote women'’s development by
connecting them with the expertise
of elite women leaders from diverse
industries. The mentors and students
have arranged their first sharing
session and gained a preliminary
understanding of each other through
ice-breaking activities. Under the
guidance of their mentors, the
students will have a once-in-a-lifetime
opportunity to draw inspiration from
elite role models and equip
themselves to become Hong Kong's
future leaders.

Resilience

=
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Mentors and Mentees’ Sharing
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Deputy Director EFEERRF
(Head of Group HR & First international
Administration) of karate-do referee
Hang Lung Properties of China
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Mentors will inspire young female talents to The value of empowerment is to help
unleash their potential through providing connect young female talents to
guidance on leadership, communication and opportunities and provide advice to
resilience, preparing them to connect with the these talents by leveraging my own
practical world. 9@ experiences and insights. 9@
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m . i
0 ERRRAS Chen Xier
MERS % EEAXF
Year 4, The Hong Kong 2019 F%E
University of Science Year 2019,

and Technology

661 XICER T REITIRIZNE 214
RALERTLUMMAS il > 645
MFRENREEML S E ©

The program brings together outstanding

women from diverse industries who | hope
can inspire me with their leadership skills and

career planning. @@

Fudan University

66 MBIt = Z PR LR » TF
ENMTE > XEHEZRMNMFHNZHE
A ZE RN FATEENEIEAY o # )BT
FRARLMERRK > UM BT EIERA
ZHEHNE o

The reason why our society is getting better
and more equal is due to excellent female
predecessors who have paved the way for us.

They have the courage to speak out and
demonstrate the value of women through

action. 9@
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SUSTAINABILITY

ARRARZESNRINEYIAR

Integrating Sustainable Development and Immersive Shopping Experiences

LX ‘HEREHR  ULHEREER" Am
RIZZRERRIERET ZHT11AENLL
“EIBKED” AT = FRE > BRT 9
FIEZ TR NEYELLSN > FREELL
AIRSARNEFNRE > RMEL AR L
RENEENK -

“GriRkEn  EAKL”

ERER HEERE N NECANBERR
Byl - ERIEEKE AR R RIE SR
B o BHTF2022F 1M BRA T BN ‘Wi BkEh
BAKE” BRI SR RR Y > MAEAEXT
NREEN AR AR « BIRRIER
IR IS E ~ BRI RM Al FaAy
E B HHEND ©

nder the brand concept of “Bring the Best to Kunming;

Showcase the Best of Kunming to the World", Spring City
66 in Kunming celebrated its third anniversary in November
with the “Spring into Life” campaign where customers
enjoyed immersive shopping experiences and being
reminded of the importance of sustainability through a
dedicated sustainability showcase along with a series of
activities.

“The Everlasting Pulse of the City”

As Hang Lung's first property 100% powered by renewable
energy, and a testament to our sustainability philosophy,
Spring City 66 kicked off a sustainability showcase named
“The Everlasting Pulse of the City” in November to introduce
stakeholders about Hang Lung’s sustainability strategy,
goals and targets, as well as to promote sustainable
lifestyles and the values of sustainable education,
sustainable dining, and sustainable fashion.

BRET ERRREXE)
IR B mh B AEF < E T
MUK E=FAFREEHZNE
- BREAIRE > AMFTER—F%
. ZHa iR
. The mall launched a fun-filled
campaign with world-class
y performance named “X Show”,
interactive installations, an
amazing parade and an array of
shopping privileges and
surprises, providing customers
a unique shopping experience
to mark its third anniversary

Jpopueiganbiun#
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“Love-No-Limit" Dementia Friendly Program

Promotes Cross-Generational Care

S EEamESEEEERLEFS (“LE")
B caxmmanem xxm wer
ARSI — HEEEE) - 7 RESER3 8
7,600 KA+ R NS i E A RREE 5
55

BEE (FBLSEN) WL HEEDHE
T YE021FR  BREANNAR TRAINIRE
IR - BART2023F E¥F1E100%BIRTER
TRANTSEFZBINETR ANREFR 7

B “BEEZXLIR" INEETIFARLUK

t

ang Lung and the Hong Kong Young Women's H =
Christian Association (“HKYWCA”) jointly O E
organized the second “Love-No-Limit" Dementia 2 ()
Friendly Program — Community Inclusion Day at ® =
Amoy Plaza. Over 7,600 members of the community a g
along with dementia patients and their carers — =
participated in the two-day event. i 8
=
‘At Hang Lung, we started dementia-friendly training )
for our frontline staff in 2021 and will have 100% E
recognized as ‘Dementia Friends’ by the Social (£
Welfare Department by first half in 2023,” said (@)
Ms. Helen Lau, Deputy Director (Head of Hong Kong )

Business Operation).

BEAMSHERUATHE @ EHEALRTEX -

Since the “Love*No-Limit” Dementia Friendly Program launched,
the following social impacts have been achieved to promote cross-generational care.

v, [ [ — v
| X, .. or oV Q
PV e Q _a=
IN:G) N:E)
1’525% >830 Hours >41 OHours >120% >130%
INHIPRES AE (B & B2 X IRRS5E4ER XIKkGT &R TR HEALEZERREH
HEMERE Volunteer services BT £ IV R E15IIRTE i i o 18 Bz A R4S
Dementia patients and Volunteer and staff Staff trained as Individuals benefiting from
caregivers reached training dementia friends free brain health consultations

AR A EEZRE BRT 81102 INKEFFE
BENEBME « 580 EBE—ONIRZEFTIVENT

ZARERS

BIERARNKEE LRE

and cognitive testing services

SR mnmn WG 5 g
L rumen -‘_u__a_ﬂam

IR T REREHAFIRE HNIRH BB E B IINFRN L > NEE

FAEBEALTETINANE > BRBIARKRRIT

BRAUENZARER > BRKESTFAZIRNER
The "Dementia Friendly Art Gallery” at the venue
showcased cross-generational works of art created by
over 110 dementia patients, and 80 Hang Lung As One
Volunteer Team members and HKYWCA volunteers,
showcasing exchange between the elderly and young
people

The artworks by dementia patients were
made into postcards, which were
distributed at the event to give visitors a
medium to share their good wishes to
the elderly

B EINFERERN R

Free brain health consultations and cognitive
testing services were offered to close to 100
individuals with the aim of promoting early
detection of dementia symptoms

ALITIGYNIVLISNS ¥ % ¥ &f [0
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FATEESC HEFFLIEHBITIM > IRISSZTFRER ©

Our continuous ESG efforts have gained us recognition

from prominent awarding bodies.

2022F B ESGIRE
K32 (HERA)
HERA 2022

REESGIRER (KThHE)
MBEFNER — K%K
BHBRPNRE — BiFX
Grand Award in Best ESG
Report (Large-Cap)

Grand Award in Newcomer
Award

Carbon Neutral Award

— Commendation

BEM2021ERTANEZEXRNERERLFRIETTIUAR > EIREAS

RS SRR S E AR ©

Excellence Award
in ESG Reporting Category)

FEABEET LS HFAAIFRERR2022

2022F RIFFIRIE HONG KONG

2022 HKMA BEST SUSTAINABILITY AWARD

ANNUAL REPORTS 2022

AWARDS B3R (AR AS))
HE a2 hEA FF5 R — R ETUE N TR
RESFHE Distinction Award

Special Award -

Excellence in Pandemic

Resilience

Hang Lung Properties’ 2021 Annual Report has garnered 11 awards in five
prestigious international annual report competitions, in recognition of our report’s

outstanding content and design.

FERAEEEIHhE

2022F RIFFIRE

2022 HKMA BEST ANNUAL
REPORTS AWARDS

MBFHRR

Excellence Report Award

LACP 202153
LACP 2021 VISION AWARDS

2IREX

A FiRax {5058

T RXREFIRG0E

ST ND I

Gold Winner Worldwide

Top 50 Chinese Reports

Top 80 Reports in the

Asia Pacific Region

Technical Achievement Award

2022EFRERIZIHARR
2022 IADA AWARD
BENE — BE
HE®IT — AR
Integrated Presentation — Silver
Cover Design — Bronze

2022 ARC iR AR
2022 ARC AWARDS

XFHRE T RERE — X

RogFER - HERREES — HRR

BEmFER - T REER — R
Written Text:

Real Estate Development — Gold
Traditional Annual Report:

Real Estate Development — Honors
Interactive Annual Report:

Real Estate Development — Gold

(Large Organization

B SRER nimEE

TSRS Rk

{HR Asia) IR {E
B¥i22022

HR ASIA BEST COMPANIES TO
WORK FOR IN ASIA 2022

B2 ZRIREH (HR Asia) AR
TMEERIVEER > RHAF
EANZBREEMR THE
FHE FRREHRY o

Hang Lung has been named one
of the Best Companies to Work
for in Asia by HR Asia Magazine,
reflecting excellence in human
resource management and

concrete employee engagement
initiatives.

2022 GALAXY k3
2022 GALAXY AWARDS

#is | WAHMKER — |BE
Copywriting: Annual Reports —
Asia/Pacific — Silver

2022F W HIWHEHRAS
URBAN RENEWAL CONFERENCE 2022

1BfERIRA LBk ER - FFEREEDH
2022F AW EMASME “RERHEER"
RIN > URERB B AW XIRE R AL
KRB E MR o

Hang Lung was awarded “The Best City Operator”
Award at the Urban Renewal Conference 2022
organized by Shanghai United Media Group — The
Paper, in recognition of the Company’s remarkable
contribution to heritage conservation and
sustainability.

2022
EAETRERE

BENTESE

e

EfRARLBEXRRSR

INTERNATIONAL CUSTOMER RELATIONSHIP EXCELLENCE AWARDS

20" International CRE Awards Ceremony
P Customer Relationship Exceflence Awards 2022
N & Qaes il ||
s o 2 - A :

£ 3
oy

RS R » REFIRERERTH TR (L EIE) BReR o

Hang Lung received the International Customer Relationship
Excellence (CRE) Awards for 10 consecutive years, in addition to the
Employee Engagement Program of the Year (Property Management)
award organized by the Asia Pacific Customer Service Consortium

this year.

BFIEL+FRMA T AMEFRS M= EDE “EFRAHBREXR 4
[

i&msvkngu‘r

BIM 2022 i s ssrmitmrrse

20225 {5 BEMM
BIM ORGANISATIONS 2022

BREEBRBBEREEREVINEEFENN20224F
ENE BRI LA R N EH IR 202225
=S BRI I o LI IBRTMENENEREEE
M BIM GEHE BRI LUK RIFAVA Bt XA ™20 W
EATE 0 RADRME—RIFA AR BERB L ELE
ERIZRER » XTI E BIMAT IR TREIAA] ©

Hang Lung was honored to be recognized as a “BIM
Organisation 2022" at the Celebration of BIM Achievement
2022, co-organized by the Development Bureau and the
Construction Industry Council. With full implementation of
BIM in all new projects, good development plans and high
in-house standards, Hang Lung is the only private
developer to obtain the award at the corporate level, which
is the best recognition from the BIM sector.

2022 GALAXY K32
2022 GALAXY AWARDS
GERIEME) FRIM2022 GALAXY A%
| ‘AL EFA LR
Connections received honors in the

category of “Brochures: Corporate
Magazine” at the 2022 GALAXY Awards.
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We Do It Well

AR Email:
Connections@HangLung.com

e-Connections:

https://connections.hanglung.com
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HANG LUNG PROPERTIES

FSC

www.fsc.org

MIX

Paper from
responsible sources

FSC™ C120915
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