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[EfEgE | —& HOUSE 66 at a glance
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lrE B% é’ J ) é - ?E }l‘ EE % Eﬂ %ﬁ [BREE | 7£2018F 9 AR LIBEEES HOUSE 66, first launched in September 2018 at Plaza 66 in

= E - E EV\ E UL /YN At - TSRS F8AEERE TR Shanghai, will cover all Hang Lung's existing malls in mainland

BB 2mEE o WS St 2IREEHT China by August this year. With comprehensive information
e m ZIRPEEN  AEETAHE S E accessible anywhere and anytime, the program offers customers
_IOUSE 66 C Ta kl ng Cu Sto er Experlence AR RHAEESE  BEREEIT SR bespoke services by leveraging the merchandise and tenant

BRTE o network of our malls across mainland China.

to a New Height

B[S FIERR B Forum 66, Shenyang
&R 2B &S Palace 66, Shenyang

g E é @ - @  KEEEES Olympia 66, Dalian
— = | /—\.
9 S RZ1EHE &S Riverside 66, Tianjin

HOUSE 66 LR \\. BB EE Parc 66, Jinan

\. EERES Center 66, Wuxi
\. LiS1EEES Plaza 66, Shanghai

LiSBEERES Grand Gateway 66, Shanghai

ERAEREESS Spring City 66, Kunming
< (Bl #SAEEGTINEREESHELEK
B2 BEEERAMHNMERERS
With the upcoming launch of the program in
Forum 66, Shenyang in August, HOUSE 66 will cover
all Hang Lung’s existing malls on the Mainland

o

BRBHRNEEEUREERE - E-NEABEYER MEYHSBHUIRERELAME B
ME BERTRREARKEE At SEFSFESRLOERZEAEREAERLHE - EEET
BENHREE  TRUFEAENLEIRE  r MEStE[EES I BREP—H - RMNFRBEEXEK
B BERMAETEES | W5 -

Today’s discerning consumers expect a more unique and personal shopping experience than ever before.
Customer retention and “stickiness” is therefore a more complex challenge for a shopping mall than simply
having the right location, tenant mix, design and facilities. Customer-centric initiatives are integral to the
success of Hang Lung malls. Here we talk to the Customer Franchise Department to find out about one of
these initiatives, the customer relationship management (CRM) program HOUSE 66.
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Delivering Experiences that
Money Can’t Buy ¢

l & | & S = 0 =) == o v
Other CRM programs tend to be discount-driven, but A (R FREMHREBRRONSAAR RS BRAEE
HOUSE 66 focuses on creating value for our customers by our HOUSE 66 members

Exclusive preview session of Piaget’s new high jewelry collection attended by

offering unique, prestigious and customized experiences

that appeal to high-spending, loyal customers. “What set us apart from others is the offering of ‘money
can't buy’ experiences to our prestigious customers. This is what makes our CRM program one of
leaders in the Mainland retail market," said Mr. Joseph To, Director — Customer Franchise Department.

HMABEERTH

BRTBARANERENERNEET  ARADIEEATNBE MR LNETEENURERETRE
BABEL  MAOBRREUT=AHE 1) BRER  ZBATAEHERST £ P THETERYL
BaREE  2) EERAN EANRBERFUR -BHNEFTER  (INUBBEIERAEEERR
F o RESERTEEN  ABEFTTRABNESRE  IZSRAKHMOBBBERATE  R3) B
FEEEAEEREANTREN DEERAZENR O RERER -

Meet Our Customer Franchise Department

To implement our customer-centric initiatives and further enhance customer engagement, the newly
established Customer Franchise Department is in charge of the overall customer experience through
three key functions — 1) Customer Experience - by engaging customers through surveys to better
understand their experience and make improvements; 2) Customer Innovation - delivering a holistic
and consistent user experience empowered by technology, such as enabling data-led operations and
decision making, orchestrating seamless interactive journeys across all customer touchpoints and
adopting appropriate latest digital solutions; and 3) Marketing including CRM - delivering bespoke
services and experiences to our customers.

> RXIE (BIHEE =) Bf
HER R E BT &
BV EIE @ R RE AR
Joseph (front row,
2" from right) and his
team are curating the
unique Hang Lung
branded experience
through multiple facets
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o ZRBEEER What we categorize as a“‘money can't buy” experience

MEETREERER 2HETEBBEREEH HBREAE BB is something that is truly unique to our most
LB BREHE  IREEEESEENTEEY - HRBEBHEnNs @ & discerning members. To achieve this relies on our
AN
=

E&ERRTEHREENR
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A LDBERESSENEFEHome to LuxuryBEIRE -
WIERES | gEARERERSZ AL REZ R MRRMNTE
FREBERD - UK IERES
Plaza 66's annual Home to Luxury Party in Shanghai provides
an opportunity for HOUSE 66 members to purchase limited
edition products from some of the world's most coveted
brands and to take part in various attractive activities

RTREBERRI)  BEEMEEE@8IEHE
2 -BEREGHETHREERRISEN - BIER
REFRBEER  RETRULABYES BRI
RERAGZBEEBIRS -

T—% : 2EXMBLUS(LEAZEHE

EEEAESENRBEHET - TENEEFEIRE
Hp—IR - B@OMEIMRBEORERFHE - &
PRI BRI E AR TS L H M EF LS - - ER
VHBELERE  MET_REREXRAREMENE
IERA%E - BEEBHMREMEBIEANTFE - BHR
SERNFEXHEL -

Customer Franchise Department working closely with
brand partners to design member-exclusive offers or
events available only at Hang Lung malls for our top
members. Such collaboration also allows our brand
partners to deepen their engagement with customers.

In addition to offering these special experiences, it

is vital that we engage with our top-tier members

on a day-to-day basis. Our Member Engagement
Specialist team, which comprises top talent in
customer service and is also part of the Customer
Franchise Department, offers bespoke services
ranging from personalized shopping advice to access
to international fashion shows. '

A EZREERZEAIMarine SerrefE E B X BFREMKREF R [EEES | €8 K
JOYCER P9 Z ity fa Bt F K& 15

Designer Marine Serre shared her brand story and styling technique with our
HOUSE 66 members and JOYCE's customers during her first visit to China

Next Step — Capturing Big Data
to Deepen Engagement

Lew

L Having an established CRM program is just part
of our customer-centric strategy. Analysis of

the huge amount of data generated by users of
the program helps us formulate more effective
marketing and business campaigns that better
benefit and engage our loyal customers, and this
is what will truly differentiate us from our peers.
The Customer Franchise Department is in the
process of developing a data analysis platform
that is due to be launched this year.
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Q\EE \ /E —~ Themed on "Defining our Legacy’, this year's Hang Lung Management
EK "‘E & 1Fﬂ El\J = % Conference (HLMC) takes on Hang Lung Group’s 60" anniversary as a

. reminder to our management team that it is a timely opportunity for us
Defining Our Legacy

all to look back, reflect, and prepare ourselves to face the challenges and

opportunities in the future.

Gathering over 150 executives from both Hong Kong and the Mainland, this
year's HLMC was held via Microsoft Teams due to the COVID-19 pandemic.
Chairman Mr. Ronnie C. Chan and CEO Mr. Weber Lo kicked off the event

; : gesrt HIMC with their opening remarks and commended the team'’s performance in

£ = tang Lung Nanagement Conference 2020 X X . .
=i v o gy tackling the challenges from the pandemic. They also provided a glimpse
NI T __ intoHang Lungs history and outlook. Three guest speakers then shared

= y = : 5 their views on mainland China's luxury market landscape, Hang Lung's

k ~ performance, and the development of 5G. The broad range of topics
covered encouraged participants from different departments to think more
flexibly about how they and we adapt to constant change.

# . Asconcluded by Executive Director Mr. Adriel Chan, embracing
change in this transitional era is the key to defining our legacy for the
future. Proven by the unexpected pandemic, we are
drawing strength from our achievements over past
decades, which is reflected on the way our people
have adapted to the challenges that 2020 has brought.

N

EEEESEEEACORASF - SFERIER
EEREEEHN AERMNES | RE
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Clearing Out the Clutter to Boost Productivity

AERAFNEENAAIFKEZRNRERRA  ER-—EZBE TZZRIEX(f -
BSFEF  RARXHEERRREL &GS - A B TUABRRMFIMRTDN
Xt UHEDER TRE | 3 I FERE] B SAAERT - B TUENX
o BERHEERGEMHHLZHRZLEXT - AIRRRRAEZIREBREE
REUETHRASEN  —REEE!

Hang Lung is urging staff to properly manage their documents to ensure we operate in accordance with our
sustainability and environmental principles. In mid-2020, we issued a guideline on document management
that requires employees to review their documents and classify them either as "retained" or "to be
processed". If there is a large number of confidential, outdated and unnecessary documents, a dedicated
service will be arranged to assist in the proper destruction of these documents. The journey to create an
efficient office depends on everyone. Let’s get this sorted!
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BEKEZSEMSEHRADERRE
Hang Lung Wins Prestigious Marketing and HR Awards

BEAMEMEOTSRBERANEOHENAE - BEERERBFEZER
2o NAIREFRPEREIS Mick” the Holidays BrightBBfEERE/E
&) - £ Marketing Events Awards 2020FF BE ZIH%K 4 - MABEE
RHUGFHEERESEN [BEESRN] & Loyalty & Engagement
Awards 20207 fm 15 = {2278 -

THE” AL ; ﬁlﬁgﬁi%%

NG &9 M
Awards and Honors

y

Marketing Events Awards 2020

[ R BN RUE | 788

Best Event Production — Bronze Award

[REEE—FTE] R

Best Event Retail — Bronze Award

¥ i

EBEMEESE — B RYEEERENLLT (M) Ei5HEERK L ELoyalty &
Engagement Awards 2020588818 - $ % = {AT15% §5 5218

Hang Lung Properties' Director — Leasing & Management, Ms. Bella Chhoa (4™ from right),
and the Marketing & Promotions team attended the Loyalty & Engagement Awards 2020
ceremony, where they received three marketing awards

[&EEE—AIE ] R

Best Event Creative — Bronze Award

Hang Lung has won a haul of prestigious awards that recognize our
forward-looking marketing strategies and outstanding creativity in marketing.
Our Christmas 2019 cross-mall promotional event, “Mick”the Holidays Bright,
brought us three top prizes at the Marketing Events Awards 2020. We also
won three awards at the recent Loyalty & Engagement Awards 2020. These
were for our work on Hang Lung e-Privilege, an online platform to

provide the latest information on promotions to our customers.

¥ BRI R XiE
The Loyalty & Joyful@ Healthy Workplace Best Practice Award

Engagement Awards 2020
BE-EFFEREINF LRERFITERS  RNBELDRE

REPHBEEEAR2019-200 BE [1F O BefEIIER] AR
SRR L -

Hang Lung has also been recognized for taking good care of the
physical and mental wellbeing of our employees. The Company
received an Excellence Award in the Joyful @ Healthy Workplace Best
Practice Award category of the Occupational Health Awards 2019-20,
organized by the Occupational Safety and Health Council.

REHRERERAE — 288

Best Social Media Strategy — Gold
RIEFFETRRM —RE

Best CRM Strategy — Silver
RERH R — i 82

Best Use of Technology — Bronze
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House 35A - The Parisian Mansion

3SARRETIA T —fER & A/ BUNRAR A K EENRE - & Withatimeless interior with a French/
AT RE | AT E  BESMEABRES  MERNES European flair that embraces a luxurious

EE ;E 2 - 9 :
:n;ta? :3 23 g
B ATKREAR  FBEATENESHTE - Wit Fappr  residential quality’as the core theme of the

A H%JE |'_'? %B = 2 |'='j
HBAR LB TH S TR MBMKE S - BBAEASELE design, this elegant European-style space feels

23-39 Blue Pool Road: &y i s s S
Refined Urban Living with Tranquility

Design firm HBA curated an eclectic art collection for

this property, to inject a sense of refined luxury that

8 . : 4 % . o e " ‘ | ‘ feels as contemporary as it does opulent.

F.2

JENFACERREZRNECMREEH  REGFEREM
EEENMED
The chic color palette takes inspiration from French blue and grey
tones, highlighted with reflective accents of silver and champagne

House 39B - The Crystal

39BHYRATERAK B8 B A/K&EINE - 5B
A BPRR T AR BRI AR SES M Inspired by the crystalline exterior of the development, the design of House
\ 39B focuses on reflecting the building’s exterior within the house.

f — W"m'

EEEE3- 30BN R E S EE AL - B RSP IR E S ERE SRS - FREEMES 2 o EiE
Y EIE3-39T R BB B E MR TEMMAERNME > EPENEMEB 2R §EELEHEIRE -
EEYEIE03-30MIBIERE  WHEBREASFERNT RANBEEFFEATKohn Pedersen Fox Associatesz& st o thTE B
HEISHEES=ZENER  SRALAER - Bd - REEERLRBEES - BOMGEEHNERNRETAIKR
RIS - ABEMAHEELRTHRERENEERE -

EREEERFREERNRTEEHirsch Bedner Associates (HBA) Ma MM B ERER TR RTEHKFR

PDP Londony Bl &35AFN39BM = T it /RE0 B8 A » BT —MEEE B EEN S W mE EFHRIR

I

BESANBEEFEREN  SRAEARRERZF
A calming story of green threads its way through the
house, designed to bring a sense of the outside in

Situated in one of Hong Kong's most sought-after locations, the gateway to Jardine’s Lookout, with convenient
access to both the gleaming skyscrapers of the city’s CBD and eclectic retail hub, the award-winning 23-39
Blue Pool Road development displays the highest sophistication of design thinking. Its focus on detail and its
unique attributes truly redefine luxury living and take it to the next level.

Envisioned by Hang Lung and designed by its long-standing partner, the world-renowned architecture practice
Kohn Pedersen Fox Associates, 23-39 Blue Pool Road comprises 18 three-story semi-detached houses, each
featuring a private foyer, balcony, roof terrace and garage, cleverly blending flexible interiors and much-
coveted outdoor space. Privacy and sustainability were key considerations in the design of the project.

SRR 4TS Scan the QR code
THREZHE to know more

To give you a sense of the luxury living and higher quality of life in Blue Pool Road, let us show you two houses
that are part of the project, 35A and 39B, which were designed by international hospitality-design firm Hirsch
Bedner Associates (HBA) and a global architectural and interior design studio PDP London respectively.
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18[& &£ B 7~ 1 EHFE 2% Hang Lung Group’s 60" Anniversary Series :

8 R_Eﬁi : ;:/%Eq/ﬁ_;:l///\
Golden Bonds between Hang Lung
and Hakuyosha

[MEEDFE | TEREEIMFRNME  FTHEEKENELEELHFIASE  EEREERERNFS
MEREMBB =502 F R RERIR

BEAFERERR
Opening ceremony of
Hang Lung-Hakuyosha

Hang Lung-Hakuyosha is not only a household name in Hong Kong but also has a special place in the golden
history of Hang Lung Group's development, carrying over 50 years of shared history and friendship between
two families over three generations.

R
L

LT
b --’.. 4

ERAABNREERELE () METRLKELE (B) THRERKN BREERARA (£—) MATELEKERA (E2) REERFSREEX -

% SRR S MR S IR &
Mr. Chan Tseng-hsi (left), who could speak Japanese, learned how to Mrs. Chan Tseng-hsi (1% from left) and Mrs. Takeo Igarashi (2" from left)
use the steam iron machine from Mr. Takeo Igarashi (right) posed for a photo in front of a large dry cleaning machine on the opening

day of Hang Lung-Hakuyosha

*%#IQEWK%%ED&/%}_'\%EE : —Eiﬁ%%’fﬁﬁé?ﬂiEii%ﬁﬁﬂ%fﬂ’ﬂ%ﬁ'li S 192F  AFFEIMALTREZEEE

BRK - WHERFRETRIKREEAREAFELR - A TRLKRAEESE —RERBRAE REE - iRXREE—€
KRR - Bk BEKRRTMAEREZEN [E9] ° 19865 - EI%%EI’J’“”*REEAE-?—FL%&Z FEBFBREEA
HIBR BERSEA - WHEBHSARXMTRAENKEE  TEMERENBERK - BFRIEHE - 2F%& (2002¢) * TABREY
‘Esn | ’ V’ R A P W—EAEREKRBIEEREMBERAMEENE —_RERARBREL - BEVEERRRFE

= ol 7 p—
An exquisite crystal turtle that has been passed between individuals and generations is a powerful symbol of the bond
between the two founding families of Hang Lung and Hakuyosha. When Mr. Kenji Igarashi from Hakuyosha retired in 1942, his
BRI B ERRENERRE : son, Mr. Takeo Igarashi, became chairman. In his first meeting with Hang Lung’s Mr. Chan Tseng-hsi,
The first Hang Lung-Hakuyosha branch was located at Boundary Street in Kowloon

Mr. Takeo Igarashi gave Mr. Chan a crystal turtle as gift. Since then, the crystal turtle has become a

token of friendship between the two families. In 1986, the third generation of Hakuyosha leaders,
Mr. Keiichi Igarashi, came to Hong Kong and visited Mr. Chan Tseng-hsi, who was ill at the time.
Mr. Chan passed on the crystal turtle to Mr. Keiichi Igarashi, and with it demonstrated his desire to
continue to build the international, cross-generational friendship between the two families. Many
years later, in 2002, 74-year-old Mr. Keiichi Igarashi brought back the crystal turtle on a visit to
Mrs. Chan Tseng-hsi and the second chairman of Hang Lung, Mr. Ronnie C. Chan, in Hong Kong.
The crystal turtle remains a treasured possession of the Chan family.

REFEFEtL

60F KT - EEEEBINARGERELENKRAZG AR - £ REETRE T RUEEREHEFEE)
WMARTEARE  MA—HREEG A TRELEERRMEOEFATRLREERBERGERLLIR
HKatE BEAFEHERKEMBFESELE —FEBRBKIL - 1965F6H40 - AREEREAFEN
NEABERE  RNEEREI2MDIE - KILS0ZFRBH/BEARIEE S RENTERS -

Growing with Hong Kong for over 50 Years

On a visit to Japan in the 1960s, the founder of Hang Lung Group, Mr. Chan Tseng-hsi and Mrs. Chan Tseng-hsi, had

the opportunity to meet Mr. Kenji Igarashi, founder of the laundry services chain Hakuyosha. Both gentlemen hit it o —erE , EE Please scan the QR code to see
off right away. Mr. Kenji Igarashi later sent his eldest son, Mr. Takeo Igarashi, to Hong Kong to work with Mr. Chan on BLEREELHSE - —. more heartwarming stories from

building a partnership, and a 50-50 joint venture between the two businesses was formed. The first Hang Lung- Hang Lung.

Hakuyosha branch opened in Boundary Street in Kowloon on June 4, 1965, and there are now 32 shops across
Hong Kong, providing Hong Kong people with professional and quality laundry services for over 50 years.



14

BB -

While the COVID-19 pandemic has had devastating consequences for lives and livelihoods around the world, the significant reduction in

economic activity has also dramatically cut global greenhouse

world will use 6% less energy this year than in 2019 — equivalent to losing the entire energy demand of India — and likely resulting in the biggest
GHG emissions drop in modern human history. Tragically, such a massive drop is still nowhere near enough to slow down global warming.

B RBREAREHE

BEEEHERERBRBMRR - SEBTESES
AJKTTRT VBRI BUR HE AT BN TR 2L © AT - IBE
REXTEREZEERBHNERSRE -
It B R B QER SR - H
BB TR REEH AT SRR ML B 1R - RAPIREE(LIR
R AKE - RSB SERKE - £ERZ
REERNESEED  RELZE RN
R SEESERERMNRREE —EERE
AN - URFTHRLERE :

RIREIN A B A REIR VIR E
Unleashing massive investment
in renewable power systems

|_es,

sector via green buildings and
green infrastructure

D] Y XEZeEnRER  BEREFER

ERTEDREERMEENAR

R RIEE (R ERE N RIEEKERENTE -
EBERATEAFEERMEBERNTE - UL
BIERLIL Y - ARIIERIENREEZERE - BERRK
PIERAAR B ERER ) M

© @

] FTEERNNBERR 2 EESRBEEABZIN B

HEE RARBHRICBERTTEREE
Setting ambitious Going beyond building
carbon reduction certifications and pursuing
targets that are aligned

with climate science design and operations

RIEENEEER

EEFVERBEEMAREHABNEFUEERBEREERE - 2AERBFNETRLEL
BR AR T o IREIFRAERFB MG - SF R IRNAEFEBE2019F M2 6% - HENBEDNENZ
FERE - RRAAEL ERANENREREIIRERE - B - ERANERDEEREREZIR

) ERRCEENRCEZED
O 1% W rxxzez
‘| |’ Boosting the construction

Supporting the transition towards green CO3 FEEFHNREEBTIEZLR

transportation in the pursuit of clean air

“deeper green”for our building

| EfRARE HL Pulse

gas (GHG) emissions. As estimated by the International Energy Agency, the

Turning the Pandemic Crisis into Green Opportunities

In many countries, governments are now looking towards recovery as the
pandemic’s first wave slowly recedes, with plans for economic stimulus worth
trillions of dollars. Yet as economies pick up pace, emissions are beginning to
rebound. Therefore, international organizations are calling for stimulus measures
to be aligned with climate objectives, so that we can turn the current crisis into
an opportunity to speed up the transition towards a low-carbon economy.
Among the many advocates of this approach, the Energy Transition Commission
is taking the lead to propose seven priorities in driving global recovery while
building a healthier, more resilient, and net-zero emissions economy:

PR PR AR R SR Y A SRR AR B MY R K
@ Adapting economic stimulus packages for businesses so

,S//// they are conditional on climate-related commitments

[ EXEAINEIED
Providing targeted support for innovative
@ ‘ low-carbon activities

IEEREARBT
Accelerating the transition of energy sector
away from fossil fuels to renewables

Defending existing carbon pricing and
regulations

Alicia Tao
Hang Lung’s Role in Supporting a Green Recovery

Hang Lung is well aware of the need to balance sustainability concerns with a business
rebound in order to mitigate the climate change crisis, which is almost certain to cause
greater and more long-lasting damage than the current pandemic. We have therefore
set our own priorities to ensure that we are moving towards a green recovery:

N

Sherry Shen

3 MABRNREABEER 4 EBELEBFENTHFEEBHESHE
EBEE =R EARBRE BEMEAERERDRERE IR
Exploring and procuring Engaging with our upstream and
renewable energy to support downstream business partners with the
the transition towards a common goal of reducing emissions
fossil-free economy through collaboration and incentives

NicolerCheung

ETIE& PeopleFocus

Kyle Sun

Luna Lu

BEFEAT

Nurturing Young Talent

2020 F EEE BB £

Management Trainees 2020

Vera Wu

~ business etiquette, time management and presentation.

20055 M VB2 EIRIBFI AR S BRNERERER
MEBFBAT  RABE HENFEEMH  IEEEER
R - 9F  FFEIEHKEA35000 REEE - BINA
WEERE BREFEMEKZ - SERHBIUARBEE
EHEBENFDEBETBAMDL - KAAFENEEE
A e

B IED R AAR - EEFIIEF BIB)E
B RBETRANKEE  MRANEREHEHES - BB
CERFEXERELEEN—F - HNRBRAK - 27
SERHRFIINE LBINEE - AT SRLHRE
AP B A A AR - BEEBIEI - ORATHEE
BEEBMMETRAEN o MFIF2ETRAEINE
B RIHMEAIS D EE KRR - BREEREE  BEEE
KBRS

Launched in 2005, the Hang Lung Management Trainee
Program seeks to nurture bright young talent and help them
develop into leaders of the future who can support the
Company’s expansion. This year, the number of applicants to
the program from Hong Kong, the Mainland and overseas
has risen 72% to nearly 3,500. Eventually, we have hired 12
management trainees (MTs) who had successfully passed
through a very stringent selection process.

The new intake of MTs has been on board since the
beginning of July. The immersive MT Program equips
young talent with the diverse skills, knowledge and the
Mainland exposure necessary to forge successful careers at
Hang Lung. Due to the COVID-19 pandemic, the Company
has delivered both face-to-face training and digital training
in combination. During the program, MTs rotate through
different departments in Hong Kong and mainland China
to enrich their understanding of the Group and the
property industry. They also participate in comprehensive
training programs to sharpen their skills in areas including

Savannah Cai ‘ ! Grace Wu
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Symon Bridle

SHEE  EERERAEEE

EERE HL Perspective

Interview with Symon Bridle,
Director —Hotel Development & Asset Management
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Symon Bridle joined Hang Lung in 2019
and has set about forging strategic
partnerships with globally renowned
hotel operators, as well as injecting hotel-

inspired elements into our mainland China
development to enhance the consumer
experience. He has over 38 years of
experience in hotel management, having
held senior positions at international hotel
groups including Shangri-La Hotels and
Resorts and Rosewood Hotel Group.

EF EEERREEEERSymon Bridleft AR » MK E R ERIGEERMDNA - S8 (ER{ERE) FEFSymon -

AR XRSFRERZE - WEHS IR OBSAENES -

Mr. Symon Bridle, Director - Hotel Development & Asset Management, says change has always been in the DNA of the
hospitality industry. Symon is our guest interviewee in this edition, and in this feature shares his views on management and

the principles that guide him.

Symons@ 43 + BENEE R RE ERAERRMEMPIAT
MERMEBRSE - BER L BEEE S ERHERBEE
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He says, in essence, the hospitality industry is about providing meals
and accommodation to paying guests. But in reality, it is far more
complex challenge than this, with a need to balance a sense of
familiarity with the need to innovate. Services must be consistent,
yet tailored to the preferences of individuals, right down to the

kind of greeting each person feels happiest with — from a smile of
acknowledgement to a friendly chat.

The ability to strike the perfect balance between availability and
discretion is something that often takes years of experience to acquire.
For Symon, it seems to come instinctively, thanks to a lifetime in
hospitality that began in childhood. His parents owned a boutique
hotel in the Seychelles, an island archipelago in the Indian Ocean,
where he had the opportunity to meet a steady stream of fascinating
and worldly guests. This experience provided Symon with the
foundations of a career in hospitality that began in customer-facing
roles and gradually moved into senior management.

1EREIRE HL Perspective | 17
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In business, you shouldn’t just be looking at
what you already know. "®
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“In all things in life, what's essential is balance, Symon says. This way of
thinking applies not just to the workplace but to life more broadly; he
says his interests outside work, which include hiking and motorbike
riding, help keep him energized and inspired.

Symon has recently taken up stand-up paddle-boarding, where
perfect balance is essential, along with a willingness to learn and the
ability to look at potential challenges ahead - all important lessons for
a great performance in the workplace.

“You've got to be prepared to step a little bit to the left and to the
right, to make sure you're seeing all the possibilities, and that's how
you can move forward," he says.

“In business, you shouldn't just be looking at what you already know!”
Symon always reminds his team to seek out what they don't know, to

discover new, different ideas and to learn from those who are doing
things better.

Symon describes his management style as being a balance between
delegation and direction. He sees that employees tend to thrive on the
freedom to do more, and perform better when they feel that they are
empowered. Yet it is also important that managers keep their doors open
so employees can seek advice and guidance whenever they need it.

A good manager, he says, trusts their staff, shows empathy, is
encouraging, maintains their integrity, and of course has a deep
understanding of both the business and the sector.

So, how can the younger generation develop these qualities? Symon
advises people to seek out a mentor who can guide them, and urges
them to be bold and make the first move. Show your ability and
initiative, he says, talk to people, introduce yourself, and also don't be
afraid to challenge and ask “why”

Symon also urges patience, especially in challenging times. One of

his favorite quotes is from Ford Motor's founder Henry Ford: “When
everything seems to be going against you, remember that the airplane
takes off against the wind, not with it”
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Have you received your HK$ 10,000 from the Hong Kong Government?

Following the success of our “LOVE TO SHARE” campaign, Hang Lung e S . B E , — = ol .
now launches the “SPEND TOGETHER” campaign across our seven prime S y £ 2 ; E}E AA I]ik & B%; %%i FaShlon Walk
shopping malls in Hong Kong. We are offering a range of “cross-mall” 4 BV & ;

shopping and dining rewards — together worth over HK$10 million — in L _ 7 e Sl - ] Your |_|fe5ty|e and Gastronomy Dest|nat|on ;

collaboration with our tenants. Customers staying in Hong Kong this
summer can “SPEND TOGETHER’, relaxing, shopping and enjoying delicious &
food at Hang Lung malls! =" e . —EBEWEBLEERR KBRS EE I Fashion Walk » FIT5|IA T & B FER KM

Le LabofI#5&E &/ B A E R Frby SAKE SANEEL - S HEER » BESER
BREILR o

Fashion Walk is well known for the latest trends in lifestyle and gastronomy.
Recently we have had several new shops opening including handmade perfume

shop Le Labo and a new Japanese specialty restaurant with a sleek design
called by SAKE SAN. From numerous restaurants to specialty stores, Fashion

Walk has something to satisfy everyone's tastes.

BAE BBy SAKE SAN
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national Luxury Brands at Hang Lung

EREEES
Spring City 66, Kunming
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Hang Lung is home to some of the world’s most renowned i
brands, which make our malls across various Mainland J: }g’l‘ﬂ Fg Ei% DIOR
cities the most elegant and stylish shopping Plaza 66 Shanghai

1A

hotspots. A number of luxury brands have
either opened or installed pop-up stores at
our Mainland malls. Come and enjoy a
luxurious shopping experience and a
diverse range of quality products!
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W
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ROLEX

BOTTEGA VENETA
FARSBREJE Pop-up Store

VALENTINO
s w s m s e s s d  HIEBRERE Pop-upStore
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Center 66, Wuxi LONGCHAMP
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DIMOOZA A Z: & 15 18 /X K35 -
DIMQO has Landed at -
Six Hang Lung Shopping Malls’
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The highly popular DIMOO toy range has landed at Hang
Lung, with the cute and cuddly DIMOO boy offering to
take you on an adventure through the stars to explore the
secrets of the galaxy with his DIMOO friends.

Hang Lung and POP MART launched the first Mainland
DIMOO offline exhibition, themed “DIMOO SPACE JOURNEY’,
in six of Hang Lung’s malls - Palace 66 in Shenyang, : i . Y ] : - oL

Center 66 in Wuxi, Riverside 66 in Tianjin, Parc 66 in Jinan, RO i el AN o d e ‘ — EHEEES
Olympia 66 in Dalian and Spring City 66 in Kunming - to e : Lt onle) Lra A ¥ - N K a : Spring City 66, Kunming
bring customers a new experience of DIMOO pop culture. i i ) " : ; VT E.\ g : ; &

The event launched at Parc 66 on June 24, when it was
announced that AYAN, the brand’s author, had tailor-made

a unique DIMOQ icon blind box for Hang Lung, to be
available exclusively at our six participating malls. Customers
have the chance to win a number of limited-edition
products by participating in a series of exciting campaigns,
lucky draws and consumption rewards, while members of

HOUSE 66 can enjoy even more exclusive privileges. AREET—HABEMEEEEBRLEE (FW) EREXZEERZNEREREEZRES
*#F [fE25T28] DIMOO SPACE JOURNEY | %
Mr. Raymond Ip, Deputy Director - Leasing & Management (4" from right) and colleagues

= from Riverside 66, Tianjin and Parc 66, Jinan officiate at the opening ceremony of “DIMOO.
A== =]
EREWEERS SPACE JOURNEY”

Palace 66, Shenyang

|
=

A RNMEREANERE 5B HEHHIDIMOORE
FRER :
Unique DIMOO icon blind box made
exclusively available at six Hang Lung malls
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Plaza 66 in Shanghai is extending the fun of the summer season,
following up the successful “Love Being with You"campaign with a
range of exciting events themed “Summer Sweet” There's a dessert
cart, performances by a live band, and entertaining workshops

to tickle your taste buds and offer unprecedented audio-visual

enjoyment. These
festive treats,
together with
our exceptional
summer offers
and the opening
of new shops,
allow adults and
kids to embrace
the joy of
summer!
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Let's Explore the Oasis at Our Style Lab Event
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&R T S EFEES Forum 66, Shenyang
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Fast Cars and Fine Art Add a Splash of Excitement to Summer
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This summer, Grand Gateway 66 takes a breather from

the summer heat and transports us to an oasis in the

city with its Style Lab event, using masses of greenery

and oasis plants. Large interactive installations featuring
huge imitation cactus and desert flowers have been set
up between the South and North Buildings, encouraging
customers to take some time to relax in this nature-like
environment, which feels far from the hustle and bustle of
city life. To add further interest, other installations that lend
themselves to being photographed have also been set
up. These new features, and a range of luxury and popular
brands, mean Grand Gateway 66 is a must-visit destination
that suits the many and varied needs of our customers.

Forum 66 in Shenyang launched two exhibitions this June
and July, providing a feast for the eyes and some food for
thought. First up was a luxury car show, where the latest-
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release models from high-end car brands dazzled visitors
in the atrium of the mall. Forum 66 offered special rewards
to designated customers who visited the show. Next was
an art expo, featuring the work of a range of artists who
demonstrated their varied creative styles using silk scarves.

Luxury Car Show
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A Delicious Meal Delivering Heartfelt Warmth and Goodness
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In an affluent city like Hong Kong, most people simply expect they will be able to have nutritionally balanced
meals, but for underprivileged families this may seem like a luxury they struggle to afford. In view of Hong
Kong's economy being hit hard by COVID-19, with the unemployment rate climbing to a 10-year record high,

our Company is drawing funding from the “Hang Lung Novel Coronavirus Relief Fund”and partnering with social Q
enterprise “Delicious Express”to offer healthy, fresh food packs to needy people through 14 welfare organizations @ @

and schools. Our volunteers also helped pack the food packs and make deliveries to the low-income families,

sub-divided unit residents, ragpickers and elderly people living alone, helping them stay strong and well during this @

critical time. Hang Lung’s partnership with “Delicious Express”has demonstrated our care for the community and,
more importantly, added value to the great work “Delicious Express”does.

A 4782 ] A AEva Mak

Eva Mak, founder of “Delicious Express”

[ 456 | &

Background of “Delicious Express”
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Eva Mak, the founder of “Delicious Express’, used to be a piano teacher. Some years ago, she noticed
there was a desperate need for people to buy fresh food for the disabled elderly in her neighborhood
in Ma Wan. She formed her food sourcing team with a focus on serving the elderly in her community.
As her business grew, Eva's crew soon expanded from five or six people at the beginning to more than
30.1n 2016, she decided to further extend her reach by setting up a social enterprise and producing
fresh food packs. Eva even hires people with disabilities or lower educational attainment to work in the
processing factory, further contributing to an inclusive society in which people play to their strengths
to help each other.

A —REERTERRRBET T EE
IR EHE
By serving the beneficiaries of the prog

deep understanding of why it is better to give than to receive

Since some underprivileged families may not be able to afford to
have meat in their diet, the food packs to be given out are mainly
meat recipes that come with seasonings, so that the beneficiaries
can easily cook themselves a nutritious and delicious meal

ZPALHE

Beneficiaries’ Feedback
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One of the beneficiaries is an immigrant single mother who has been

residing in Hong Kong for two years.

but she still has to take care of her 12-year-old son. Given that she bears all
of their living expenses alone, she was thrilled to receive the food packs,
saying, “I'm so glad and grateful to receive the ribs and chicken today. We
haven't had ribs for months!

HEESE

Partnership with Hang Lung
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This year, COVID-19 has created huge challenges for many
companies as well as social enterprises such as Delicious

R Express. Nonetheless, Eva and her team have been
determined to maintain their service and the quality of the
food they provide, so have seized the opportunity to partner
with Hang Lung to serve the community.
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Recipients of the food packs were grateful for

volunteers'devotion and care
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She lost her job during the outbreak,

AR (E—) RAERNROED) BAEKRFTE FEER
EMBEZINETINEL BEIABEE
Uncle Ben (first left) was thankful for Hang Lung’s assistance
and the care of our volunteers. They not only provided him
with welcome ingredients for good meals, but also lifted his
spirit and gave him hope

RIRS

Volunteers’ Reflections
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“By volunteering, | have developed a better understanding of the community in which | live.
| also have a different outlook on people from all walks of life, regardless of their background
and status. | have broadened my horizons and widened my knowledge!” - Carrie Tam, a
volunteering colleague from Kornhill Plaza

<« ETCarre () RIBTIENERETER (4) &F  —ARERREHE - BREGREAR
Carrie (right) works with Wai Ling (left), a disabled worker in the processing factory, to pack and deliver food packs
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Hang Lung Young Architects Program Graduation Ceremony
Creating Community Learning Spaces of the Future
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Students of the champion team, Sing Yin Secondary School, envisaged a
fishing-village-themed learning space along the waterfront in Yau Tong.
Their pier design and floating museum won the favor of Mr. Peter Leung,
Director — Project Management, who is also a Program advisor sitting in the
judging panel.

HANG LUNG
YOUNG ARCHITECTS
PROGRAM

DE BAEEPE —[R5HE]
First Runner-up: Pui Ching Middle School - Gennections
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Inspired by honeycombs, students of the first runner-up team, Pui Ching
Middle School, designed an inter-generational residential complex
solution in Oi Man Estate, in order to provide a platform for knowledge
exchange among different generations.

EF  E+RREK — AREA 5T

Second Runner-up: St. Stephen’s College - AREA 51
FEEITRRERIEFENENEMARRAED - TR THESENRANE -
Students from the second runner-up team, St. Stephen’s College team, have merged

their design with Murray House in Stanley, creating a retirement village with a synergy
between historical heritage and modernity.

SECOND RUNNER-UP e

Susphons Coegs

CHAMPION

sing Yin Secondary Schoe!

[ERE « &5 | FHEIRI BRI L EG RGN - AL 1B —FBRETE BE—E5+H2 FE—FIRERER
Winning teams in the “Sketch Your Sky” Creative Project of the Hang Lung Young Architects Program: (from left), the
first runner-up, Pui Ching Middle School, the champion, Sing Yin Secondary School, and the second runner-up,
St Stephen's College
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After eight months of hard work, students finally completed over 10,000 hours of training and submitted their creative
projects for the secc?nd edition of the Hang 'Lung Young Ar'chltects Program (the Program). As a fitting finale to the : S{SHE LIS Short Dialogue with the Students MR TERE 25 [ %
Program, the graduation ceremony was held in the form of live webcast on July 4. Over 300 students, school representatives, | StE| R o
mentors and architect leaders came together online to witness the announcement of the three winning teams. EESHANS AR - B
RARBBETERE? EREBRPEEBERIE? o R
- h WM T 4 - 25t as

What do you think are the keys to success? Have you gained any insight from the BYouTubelEis
N . . . B e B e Ap ] +ion? ouTube g8
E%Eﬁ%ﬂﬁ’ﬂéﬂ%&ﬁﬁlﬁ%\qﬂ C EFERRERR —ANLEREBEEMAENR R - A [HEETTE  REREGEE  pae  COnpPetton? S ——
REMBEENEA  HBHENHELR - —BEREFONERTE TR - XGFEEE BHE: ENREBEE  BRFERHE [MEEEAEEECHEE  BRTH9MRERN visit the program’s YouTube
RRMFIEKTAIBIARE - RO MELEI - TEENE  RELABBEE  FER  HRENTERBY - BERLEMETAL cBR  channelfor the highlights of the
° — B LE8g , g Ba FE Sz Ak VAN ° J— wtit/\, =] =] %viﬂ .
In the “Sketch Your Sky” Creative Project, teams of students were required to design a community $ | /’%}:.’T”‘ BEETR N %%Hzﬁi@ﬁ atf Jh h%/ﬁ/hﬁ BiRRER Sraduatlon
learning space that would foster creativity and the sharing of knowledge while promoting sustainable F|r§t, be proactive and. treat the competition | eakmtt ateveryone has his or her own e;e:r;‘o”}’d
development. The three winning proposals were all outstanding, and the judging panel was overjoyed at seriously; second, persist in the process and WEAKNESSES. BUt_l appreciate my teammates anathe videos
students’skills; in some cases their standard of work was at university level never give up; last but not least, be united as overcoming their shortcomings to contribute to featuring the
, ' one to get things done!” - Willy Fung, Sing Yin the project. 'm glad to have worked with them! - winning teams

Secondary School Whitney Yiu, St. Stephen’s College
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Our All-round Volunteering Activities
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Community wellbeing is fundamental to our operations and our business growth. We adopt a multi-pronged
approach, in which volunteering plays a large part in enhancing the livelihoods of the communities we serve. Let’s
review the key highlights of the volunteer activities hosted by our Hang Lung As One Volunteer Teams across the
Mainland in June and July.

B ERE R R T A ERE S

Plaza 66, Shanghai & Forum 66, Shenyang
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To mark World Environment Day on June 5, our volunteer teams in Shanghai and Shenyang participated in environmental protection
activities. In Shanghai, our volunteers worked together to promote urban greening by beautifying the refuse room, while in Shenyang, our
volunteers and their children took part in an environmental painting event, personalizing their own tote bags with their drawings.

LiBEERES
Plaza 66, Shanghai

7B T A ERE R 5
Forum 66, Shenyang

BErEERES
Parc 66, Jinan
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To celebrate the Dragon Boat Festival, our volunteer team in Parc 66 partnered with

tenants including Olé Supermarket, POP MART and Cou Cou Hotpot on June 20 in hosting
a rice dumpling-making activity. About 30 children and their parents had fun making rice
dumplings with our volunteers, and they also gained a better understanding of the Chinese
culture and the history of the festival.

¥ B Corporate Responsibility
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Olympia 66, Dalian
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On June 5, our volunteer team in Olympia 66 hosted a blood
donation day together with the Dalian Blood Center, to mark

the 17" World Blood Donor Day. A total of 51 colleagues
participated in this activity.

KiEEEES
Olympia 66, Dalian

B EE S

Parc 66, Jinan
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RREEESNXEEEES
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Our volunteers and their children made unique gifts and
personalized thank-you letters to show our appreciation and
support for our healthcare heroes. A webinar was organized
during which healthcare workers shared their anti-pandemic
experience and health knowledge.

Our volunteers in Tianjin also showed their gratitude to
community volunteers who helped during the COVID-19
pandemic, by sending them
exquisite potted plants.
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32 Fun Corner

MESEISREREF BHEERE
Call for Photo Submissions with a Chance to Win a Prize

(EBER)SAE[2ZHE | WREER » &MEB  Following an overwhelming response to our call for photos in the May
EHEAFTEESHRBRE HEeEFRNEBIEE o B issue of Connections, we are pleased to announce the winners of the

HENEENSERIEEEE | “Fun Corner” photography competition on the theme “Unforgettable
Summer”. Thanks everyone for your support, and congratulations to all
the winners!
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. #Sarah Li Spring City 66, Kunmin
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#Judy Li Palace 66, Shengyang

FHBERRSSHMEBRZEBMBERY © & The COVID-19 pandemic means that many of us are staying at home
MEEEFAEle REBELE EaERE more than we usually do. We shall take this opportunity to keep a
BB ABERT » 45 5 0 1}3)? TR r,ﬁﬁﬂ positive attitude and take regular physical activity to stay healthy.

VS ’ D ILVESK °© M A =

. N . . S To encourage colleagues to keep exercising, the theme of the next
RIWEER[ERREMED | - FEFEBE Fun Corner photo competition is “Stay at home with fun physical

B2E - HPAR—EMES | THNELA activities”. We look forward to receiving your fantastic photos to
HRBA3TE (BH—) » T45K - AEAH show your ways to stay active, so get snapping and share your
AREAAS - BRI ESES o photos with us! The deadline for submissions is 5:00 pm on August
31 (Monday). See the Intranet for details on how to enter. FSC

www.fsc.org
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Winners will be announced in the next issue and will be MIX
Paper from

contacted separately about their prize. : responsible sources |
FSC™ C022410 |




